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“We used to fight like 
cats in a bag, but you 
know, we were young 
then,” says Lachlan 
Murdoch (right), 
photographed Oct. 8 
with his brother, 
James, on the Fox lot 
in Los Angeles. 


FEATURES 

The New Age of Murdochs 

Now firmly atop 21st Century Fox, 
James and Lachlan Murdoch sit down together 
for the first time and open up about their 
father, Roger Ades, sister Liz, the future of tele- 
vision and how they plan to create the next 
great Murdoch era of media. By Matthew Belloni 

The Last Frontier: 

Women in the Boardroom 

Even though studies show that more females 
at top levels leads to better financial perfor- 
mance for companies, women make up only 16 
to 19 percent of U.S. public boards. THR speaks 
with Hollywood’s women board members, 
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from lAC’s Bonnie Hammer to DreamWorks 
Animation chair Mellody Hobson to CBS and 
Viacom’s Shari Redstone. By Kim Masters 

‘Do I Live Like I’m Living or Dying?’ 

In the year since veteran publicist 
Nanci Ryder announced her ALS diagnosis in 
the pages of THR, she has lost her voice and 
ability to swallow but not her style, humor nor 
sense of realism as she continues to raise 
money: “I’ve met my match.” By Chris Gardner 

The Tears and Terror of 
Mickey Rooney’s Final Years 

He was one of Hollywood’s greatest actors of 


all time, someone whose estate could have 
been worth hundreds of millions when he 
died last year. Instead, he endured elder 
abuse, beatings, humiliation and poverty 
at the hands of his eighth wife and one of 
her sons, both accused today of destroying 
a legend. By Gary Baum and Scott Feinberg 

Hollywood’s Top 20 
Interior Designers 

L.A.’s real estate boom and tech influx up 
the ante for domestic displays of power 
and obsessively curated comfort as THR 
names the hottest creatives on the home 
front. By Alexandria Abramian 
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Designer Joan Behnke (left) and Rochelle 
Gores Fredston were photographed Oct. 14 
at the philanthropist’s home in Beverly Hills. 


This Phillip Lim shoulder bag 
($1,050) features a paper- 
clip-inspired closure that keeps 
essentials under wraps. 


NBCU Cable 


Entertainment 
Group chairman 
Bonnie Hammer, 
who serves on 
the boards at lAC 
and eBay, was 
photographed 
Oct. 14 at the 
lAC Building in 
New York City. 
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HOLLYWOOD 
AT HOME 
(AND WORK) 


A MEMORABLE DINNER 
party is more about 
who’s at the table than 
what’s on it, and increas- 
ingly it also is about who chooses 
that table — and the lighting, the 
carpet and even the artwork to 
convey your host’s just-right mix 
of moneyed power and can’t-put- 
a-price-on-it taste. That’s where 
THR’s list of Hollywood’s Top 20 
Interior Designers comes in, 
as they feather the nests of stars, 
entertainment execs and tech 
moguls. As the town enters the 
homestretch of LArchitecture 
Month (not a typo), this issue also 
explores the architectural charms 
of Silver Lake, the city’s most 
competitive real estate market, 
and offers a look at film’s ulti- 
mate bachelor pad: James Bond’s 
apartment. Elsewhere, we visit 
the Murdoch brothers at their new 
Fox lot work digs and explore 
how California’s Fair Pay Act could 
narrow Holl3rwood’s gender gap. 


1 ALEXANDRIA ABRAMIAN 

For this issue, former THR homes and 
lifestyle editor Abramian, 47, com- 
piled a list of the city’s top decorators 
(page 82). Abramian, who has written 
for Elle Decorand House Beautiful, says 
it’s a boom time for L.A. designers, with 
a flood of tech money creating loads of 
work and sky-high budgets. “Decorators 
are scouring the globe to find one-of-a- 
kind pieces for clients,” she says. “Instead 
of going to the Pacific Design Center, 
designers are flying to auctions in London 
to bid on a $20,000 trivet.” 

2 GEOFFREY DEBOSKEY 

“Gender pay equity is an important 
issue within the entertainment commu- 
nity,” says DeBoskey, 40, a partner 
at Sidley Austin and head of the firm’s 
L.A. employment law practice group, 
where he specializes in defending com- 
panies against employment lawsuits 
and counseling on compliance issues. 
Forthis issue, he penned a column on 
how California’s new Fair Pay Act affects 



The living room of a Venice Beach triplex purchased for $2.1 million by a startup billionaire and decorated 
by designer and architect Jamie Bush, who works with agrowing number of tech entrepreneurs (page 89). 



Flollywood (page 46): “Ironically, because 
the industry is so unique, it’s unlikely 
we’ll see many Fair Pay Act lawsuits aris- 
ing out of it.” 

3 RAINER HOSCH 

For this issue’s cover story (page 62), 
45-year-old photographer Fiosch shot 
brothers James and Lachlan Murdoch, 
the new heads of 21st Century Fox. 
During the shoot, Flosch mentioned he 
once had photographed their mogul 
father, Rupert, prompting James to ask 
how it went. “I told him he didn’t make 
it easy on me,” says Flosch. “Then James 
replied, ‘Well, he never made it easy 
on us, either.’ ” Born in Vienna, Flosch, 
whose work has appeared in Wired 
and Men’s Vogue, lives in Topanga Canyon 
with his wife and two daughters. 

4ULI KNOERZER 

A Berlin-based illustrator whose por- 
traits have appeared in The Wall Street 
Journal and Women’s Wear Daily, 
Knoerzer, 40, was commissioned by THR 
to sketch the faces of L.A.’s most sought- 
after designers. Fie says the experience 
was a pleasure, especially compared with 
the time he drew all 550 members of the 


Art Directors Club of Germany, many of 
whom wore glasses. “I don’t like drawing 
rimless specs,” says Knoerzer. “I prefer 
to draw statement glasses.” 

5 PAULINE O’CONNOR 

A native of Oakland, Calif., who has 
written for The New York Times and Los 
Angeles Times, O’Connor, 45, says 
she was thrilled to report on the exciting 
happenings within the real estate scene 
on L.A.’s Eastside (page 56), where she 
lives with her husband of 11 years. “I 
used to see Moby out in New York’s East 
Village in the ’90s,” says O’Connor, 
who interviewed the musician at his new 
Silver Lake eatery. Little Pine, for her 
story. “When I showed up, Moby said, 
‘Nice to see you again.’ I was sur- 
prised and impressed by his memory!” 

6 CATHY WHITLOCK 

“My parents took me to see Dr. No and 
Goldfinger at an early age. I’ve been a 
Bond-aholic ever since,” says Whitlock, 
who brings intel on the 24th Bond 
film. Spectre (page 60). Afilm writer who 
specializes in costumes and produc- 
tion design, Whitlock, 60, has written for 
THR and Architectural Digest. GQQ 
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the REP ORT 

AN INSIDE LOOK BEHIND THE HEADLINES 


What Now as James Bond Goes 
From Super Agent to Free Agent 

Spectre, despite a bloated $250 million-plus budget, marks the last film in an MGM deal that 
is expected to draw many suitors as a major franchise could change hands By Gregg Kiiday 


J AMES BOND IS ABOUT TO BECOME A FREE AGENT, 
setting off a scramble among Hollywood studios 
eager to win distribution rights to the seemingly 
gold-plated franchise. 

Sony Pictures opens Spectre, the 24th ofhcial Bond 
movie, on Nov. 6 in North America (the Brits get an early 
look Oct. 26), as the 007 adventure chases box-office 
records established by 2012’s Skyfall, which grossed $1.1 bil- 
lion worldwide to become the 
biggest film in the series’ 

53-year history. With tracking 
pointing toward an $80 mil- 
lion-plus domestic bow, the 
movie has Skyfalfs $88 mil- 
lion debut in its sights. 

But even if the film proves 
a big success, it could mark 
the end of the Sony/MGM col- 
laboration since Spectre is 
the last in a two-picture deal 
that Sony struck in 2011 with 
MGM, which controls rights 
to Bond along with Eon pro- 
ducers Barbara Broccoli and 
Michael G. Wilson. Sources say 
MGM expects to pursue an 
especially tough bargain once 
other studios come calling. 

Sony established a success- 
ful track record with the first 
two 007 movies starring Daniel 
Craig as the tuxedoed super- 
spy, Casino Royale (2006) and 
Quantum of Solace (2008). 

But it still had to fend off com- 
petition from rivals when it sat down with MGM, headed 
by CEO Gary Barber, in 2011 to renew its deal. Paramount 
came close to snapping up Bond but walked away from 
MGM’s demands and the relatively low 8 percent distribu- 
tion fee MGM was willing to pay. Sony prevailed by 
throwing other movies into the pot, taking on MGM as a 
co-financing partner on The Girl With the Dragon Tattoo 
and Total Recall. But while Sony had been 60-60 partners 
on Casino and Quantum, it capped its investment in 
Spectre (the movie takes its name from the shadowy crimi- 
nal organization that looms large in Bond lore) to 
26 percent of the movie’s negative cost. In exchange, it only 
has a 20 percent stake in the new movie plus distribu- 
tion fees for overseeing its rollout. 

When it came to agreeing on Spectre’s budget, though, 


Barber effectively called the studio’s bluff in June 2013 as 
a press release announcing the 2016 release date was about 
to be issued. Although a firm budget was not in place. 
Barber told Sony brass that if they wanted their studio 
mentioned in the release, they had to opt in immediately. 
As the movie’s start date approached a year later, one Sony 
exec advised his colleagues that it was looking as if the 
budget — thanks to exotic locations and raises for Craig 

and director Sam Mendes — 
would climb into the $260 nul- 
lion range. At MGM, alarm 
bells had begun to sound: In 
November, Jonathan Glickman, 
president of the MGM 
motion picture group, sent 
an email to Broccoli and 
Wilson, among others, argu- 
ing for cuts in stunts and 
location work since the budget 
had grown $60 million beyond 
the $210 rmllion for Skyfall. 
“The current gross budget 
sits in the mid $300Ms, 
making this one of the most 
expensive films ever made,” 
wrote Glickman in the email, 
revealed in the Sony hack. 

While producers resisted 
many of the requested cuts, 
they did secure tax incentives 
and rebates — Mexico, for 
example, ponied up at least 
$14 million, with produc- 
tion agreeing to give Mexico 
City an appealing close-up. 
Sources insist that the final net budget now stands in the 
neighborhood of $260 million. But even if that’s true, 
and the film turns into the expected blockbuster, Sony 
isn’t going to see an enormous windfall. In an email 
last October, Andrew Gumpert, who heads Sony’s business 
affairs, predicted that if Spectre grosses $1.1 billion world- 
wide, and assuming a budget between $260 million and 
$276 million, Sony would realize about $36 million. Even 
so. Spectre still would give a boost to the struggling studio, 
and film chief Tom Rothman is under pressure to prove 
that Sony should remain MGM’s partner. Both Sony and 
MGM declined comment on Bond’s future. 

“As far as MGM is concerned. Bond is the lifeblood of 
the company right now,” notes analyst Hal Vogel. “It’s of 
lesser importance, but it’s still important for Sony because 




LENNY DANIELS 

The Turner Sports chief is loving 
the New York, Chicago and 
L.A. teams in the MLB postseason 
as ratings for the Mets-Cubs 
National League Championship 
Series on TBS spike 53 percent 
from 2014’s first two games. 



GUILLERMO DEL TORO 

The Crimson Peak director 
suffers his worst studio-movie 
opening, with the $55 million 
thriller grossing only $13 million 
domestic and $13.6 million from 
55 foreign markets. 


LENA DUNHAM 

The Girls creator is transitioning 
to media mogul as HBO picks 
up her 1960s feminism- 
themed pilot, her Lenny Letter 
newsletter makes headlines 
with Jennifer Lawrence’s equal- 
pay essay and she launches a 
podcast with BuzzFeed. 


MARK-PAUL 

GOSSELAAR 

The actor’s NBC sitcom Truth Be 
Told premieres to a paltry 
0.7 live- plus-same-day rating (the 
lowest debut for any show 
this fall) amid broad problems for 
the network’s comedy slate. 


SHOWBIZ STOCKS 
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ELECTRONIC ARTS (ea) 

MKM Partners upgrades shares 
of the video game company, 
bullish on upcoming releases. 


O $101.69 (- 10 . 4 %) 
NETFLIX (NFLX) 

The streaming pioneer adds 
880,000 domestic subs, but 
analysts expected 1.15 million. 
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REPORT 


Bond at the Box Office Skyfall set a new bar for a franchise that thrives overseas 


$1B 

BOOM 

600M 

400M 

200M 



TOTAL 

$361.8M 





The World Is Not 
Enough (1999) 


Die Another Day 
( 2002 ) 



Skyfall 

( 2012 ) 

Source: Box Office Mojo 


it gives them distribution fees they might not otherwise 
have had, and they’re obviously in need of cash flow 
as they try to execute a turnaround at the box office.” 

Of course, Spectres ultimate performance will 
impact any new deal. If Bond does go on the open mar- 
ket — some rival execs suspect MGM might 
just be floating that idea to strengthen its 
bargaining position with Sony — there still 
are big questions about the franchise. An 
exhausted Craig told Time Out London in 
early October that he’d rather “break this 
glass and slash my wrists” than reprise the 
character. Similarly, Mendes tells THR, 

“The one thing I learned from the last one 
is that you’re in no fit state to make any 
decision about your career or any form of creative 
involvement in Bond until at least six months after 
you’re finished.” 

So where might Bond land? MGM and Paramount 
are partnered on Ben-Hur, which Paramount will 


release in February. MGM also has partnered with 
Warner Bros, on the recent Hobbit movies. And it has 
close ties to Fox, which handles MGM titles on home 
entertainment — though that deal expires in March. 

Even as the latest Bond was getting underway. 

Broccoli, in an email to then-Sony co-chair 
Amy Pascal, seemed to acknowledge that 
Bond’s days at the studio could be num- 
bered. “Amy, I can’t bear the idea of 
this being our last Bond together. I don’t 
know why Gary should want to make a 
change after all the success we have had 
together,” she wrote. Responded Pascal, 
“This doesn’t really have to be our last 
Bond movie. If we do a really good job for 
you guys why wouldn’t MGM want to stuck [sic] 
with us and by the way who else is gonna make such 
a one sided deal with MGM.” Pascal was forced out 
of her job in February. Now, the question is whether 
Bond will follow. QZZ3 



IS A NEW 007 
AMONG THESE MEN? 

If Craig bails, speculation has 
centered on these contenders 


Damian 
Lewis, 44 



4 r b. 


The former Homeland 
star — seen as 007 
suave yet un-007 ginger 
— became the bookies’ 
favorite when he was 
given an “unofficial nod” 
by a British newspaper, 
the U.K. press reported. 


lorn 


Hardy, 3B 



Another candidate with 
odds around the 3-to-1 
mark, Hardy could be the 
best choice to maintain 
Craig’s moody overtones 
rather than reverting 
to Roger Moore-style 
spy capers. 



The most discussed 
candidate since he was 
mentioned in a leaked 
Sony email, the Beasts 
of No Nation star could 
be the first black Bond 
(a fact he is questioned 
about constantly). 



Younger and hairier, 
the brooding Game of 
Thrones star has been 
mentioned several times 
amid the speculation. 
Depending on Jon 
Snow’s fate, he soon 
might have the time. 


David 

HarewoQd,4S 



An outside bet — and 
another Homeland 
vet — Harewood recently 
said he was throwing 
his hat into the ring, 
though he admitted 
there was a “queue 
of guys” ahead of him. 


China’s ‘No-Ghost Protocol’ Might 
Spook Crimson Peak Box Office 

Censors prohibit films that ‘promote cults or superstition,’ which could 
pose an otherworldly problem for the supernatural romance 

A fter crimson peak’s tepid $13.i million north American debut, 
producer Legendary Pictures probably is hoping for a big recoup in China, 
as happened in 2013 when director Guillermo del Toro’s Pacific Rim 
grossed $113 million there. But the gothic romance, which hasn’t secured a China 
release, could run into problems because of supernatural elements that might 
violate one ofthe China Film Bureau’s more bizarre dictates — what one might call 
a “no-ghost protocol.” Stemming from the Communist Party’s secular ideology, 
China’s official censorship guidelines prohibit films that “promote cults or supersti- 
tion.” China censors have used the provision as rationale for banning or demanding 
cuts to films that present ghosts or supernatural beings in semi-realistic fashion 
(exceptions are made for stories based on Chinese mythology). In 2006, Disney’s 

Pirates ofthe Caribbean: Dead Man’s Chest 
was banned because of scenes involving ghosts 
and cannibalism (the next Pirates squeaked 
through after cuts were made). Crimson’s entire 
premise — a young bride (Mia Wasikowska) 
who can commune with the dead seeks to learn 
more about the ghosts that haunt her hus- 
band’s home — would seem to violate China’s 
guidelines. But by that standard, so might 
next summer’s Ghostbusters. — Patrick brzeski 
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Sony Hack Settlement: 5 Key Terms 


will a proposed settlement really end a class action lawsuit 
brought by ex-employees against Sony Pictures over the 
2014 hack? An Oct. 19 deal worth more than $5.5 million will 
be scrutinized by U.S. District Judge R. Gary Klausner for 
its fairness to those who believe the studio could have done 
more to safeguard personal data. Here are key terms: 


1 THE MONEY 

Sony employees would see 
a $2 million fund — as much 
as $1,000 each — to reim- 
burse them for identity-theft 
preventive measures. 

That’s in line with economic 
damages estimated by 
the plaintiffs’ expert. But in 
taking the deal, employ- 
ees would walk away from 
tens of millions of dollars 
in potential statutory and 
punitive damages. 

2 EXTRA DAMAGES 

Sony employees could see 
an additional $2.5 million 
allocated for anyone making 
a claim of up to $10,000 
of unreimbursed loss from 


identity theft attributable 
to the hack. The last part is 
important: Sony previ- 
ously challenged employees 

— some of whom also were 
victims of hacks against 
Target, eBay and Home Depot 

— to show how the studio 
leak was directly responsible 
for their injuries. Those who 
collect will have to show proof, 
including police reports. 

3 ID THEET PROTECTION 

Sony would make ID- 
theft services available for 
free to ex-employees for 
two years through vendor 
AllClear ID. The typical 
cost for two years of cover- 
age is $359. However, the 


plaintiffs’ identity-theft 
expert originally indicated at 
least three years of cover- 
age would make more sense. 

4 BIG LAWYER TEES 

Attorneys for the plaintiffs 
would get $3.5 million in fees, 
more than typical. A study 
by Vanderbilt law professor 
Brian Fitzpatrick says plain- 
tiffs’ lawyers receive, on 
average, 15 percent of total 
settlement money. 

5 OTHER CASES DROPPED 

Those who brought suits 
in state court would have to 
end their cases, 
or Sony could 
terminate the 
deal. That might 
not be a prob- 
lem. Says Neville 
Johnson, who 
represents one such plain- 
tiff, “It’s a good settlement for 
all.” — ERIQ GARDNER 
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We better, or 
else people will 
say we failed. 


You think 
we’ll open to 
S300 million 
domestic? 


Force Awakens broke 
Fandango’s record for 
initial presales, selling 
eight times the tickets 
Hunger Games did. 


Star Wars: Reality Behind the Hype 

Predictions of a $600 million global bow, ticket sites crashing, $1,500 eBay prices — 
why theaters are trying to avoid confusion By Rebecca Ford and Pamela McClintock 


S TAR WARS: THE FORCE AWAKENS T)OT,S^’T 
open in the U.S. until Dec. 18, but the ticket- 
buying frenzy is putting Disney and Lucasfilm 
in the enviable but still challenging situation 
of managing expectations. 

Online sales began Oct. 19 for J.J. Abrams’ sequel 
based on George Lucas’ series, even before the full 
trailer debuted on ESPN’s Monday Night Football, with 
ticket sites like Fandango crashing under demand 
fueled by social media buzz. According to Twitter, 
between 11 a.m. Oct. 19 and 11 a.m. Oct. 20, there 
were 1.1 million Star PFar^-related tweets. 

By the morning of Oct. 20, Fandango had recorded 
record presales, selling eight times as many tickets 
as it did on the opening day of sales for the first 
Hunger Games movie. Imax, which will show the 
film in about 390 theaters domestically, sold 
around $6.5 million worth of tickets in 12 hours 
— it previously never had sold more than $1 mil- 
lion a day in presales. In less than 12 hours, AMC 
sold out more than 1,000 shows nationwide, setting 
its own record (its Imax auditoriums accounted 
for 38 percent of sales). When all presales are tallied. 
Force Awakens almost certainly will smash the record 
of $26 million in advance sales for The Dark Knight 
Rises in 2012. 

The biggest problem now may be overhype and 
reassuring fans that seats still are available for opening 


weekend and beyond. Twelve AMC locations nation- 
wide will show the movie around the clock when it 
debuts, and the chain says “there are still plenty of 
opening-night seats available at all AMC locations.” 
Many Imax theaters were selling tickets only for the 
first four days, ensuring more will be available closer 
to release. “We’re seeing sellouts across the board 
— from Hollywood to London to Sparks, Nev., and 
everywhere in between,” says Imax CEO Greg Foster. 
Adds Amy Miles, CEO at Regal Entertainment Group, 
“The anticipation ior Force Awakens [has] exploded.” 
Tickets even are on eBay, with offers ranging from 
$100 to $1,600 for tickets to iPic Theaters in Pasadena. 

It all amounts to a coup for Lucasfilm’s Kathleen 
Kennedy, but it further raises the stakes ior Force 
Awakens’ box-office expectations. Most 
now believe it will secure the biggest North 
American opening of all time, racing past the 
$208.8 million earned in June by Jurassic 
World. The biggest December bow is 2012’s The 
Hobbit: An Unexpected Journey ($85 million). Some 
believe Force could open to $300 million domestic and 
north of $600 million globally (well ahead of Jurassic’s 
$524.4 million), but such high hopes could lead to 
disappointment if the film doesn’t deliver. Still, says 
Rentrak analyst Paul Dergarabedian of Disney’s mas- 
sive-hype strategy, “If you didn’t do it this way, you’d 
be leaving a lot of money on the table.” IZZ23 



The Movie 
Trailer Report 

POWERED BY 


TOP FILM TRAILERS 


WEEKLY 

VIEWS* 


RANK LAST LIFETIME 

WEEK VIEWS 


RELEASE 

DATE 


1. Pride and Prejudice and Zombies 

SCREEN GEMS, INT'L TEASER, RELEASED OCT. 12 ^ 


New 


3M 


Feb. 5 


THR’s weekly look 
at the most popular 
trailers on YouTube 


2. The Angry Birds Movie 

SONY, TEASER TRAILER 1, RELEASED SEPT. 23 


2.2M 


29M May 20 


3. Hail, Caesar! 

UNIVERSAL, TRAILER 1, RELEASED OCT. 9 


2.1M 


9M 


Feb. 5 




4. Race 

FOCUS FEATURES, TRAILER 1, RELEASED OCT. 15 

1.8M 

New 

1.8M 

Feb. 19 



. 5. Ratchet & Clank 

^ FOCUS FEATURES, TRAILER 1, RELEASED OCT. 15 

1.6M 

New 

1.6M 

April 29 
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ESPN’S DIGITAL 
DILEMMA: 
BRANDING OR 
PROFITS 



W ITH THE HIRING OF 

Washington Post editor 
Kevin Merida to lead 
The Undefeated, its long-delayed 
race and sports site, ESPN has 
quieted some uncertainty (for now) 
about its strategy of building 
digital verticals around stars and sub- 
jects. On Oct. 19, Marie Donoghue, 
ESPN executive vp global strategy, 
who also oversees Grantland and 
Nate Silver’s FiveThirtyEight, noted 
that the hire “represents a key step 
in the evolution” of the vertical, which 
lost founder Jason Whitlock. 
ESPN’s digital hubs have generated 
outsize attention relative to their 
P&Ls. (Wall Street has given ESPN a 
$51 billion valuation, while annual 
revenue exceeds $10 billion.) And a 
stream of public digs from Grantland 
founder Bill Simmons, who was jet- 
tisoned in May and since has landed 
a rich deal at FI BO, has been a source 
of frustration for ESPN (Simmons 
recently said that the site’s financials 
were “probably right around even,” 
and several Grantland staffers have 
followed him to FI BO or exited 
under interim editor Chris Connelly). 
As ESPN faces layoffs — it may trim 
up to 300 of its 8,000 or so employ- 
ees in a streamlining effort — some 
believe the verticals could be 
on the chopping block. But ESPN 
expresses unequivocal support, 
noting that traffic to Grantland and 
FiveThirtyEight recently has grown. 
And ESPN president John Skipper 
has said the verticals are expected 
to boost the brand, not profits. Said 
Skipper in 2014: “Nate Silver [has] 
never heard from me about whether 
any content he does is valuable 
to advertisers.” — marisaguthrie 
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Weekend Numbers 


DOMESTIC 

INT’L 


1 Gross 

1 

1 Gross 1 

1 Cume 1 



1. Goosebumps sony 

23.6 23.6™ I N/A N/A | 23.6 


The live-action/CGI film, 
based on the children’s 
book series, gives Sony a 
much-needed new 
franchise and provides a 
bigwin for Jack Black, who 
stars as author R.L. Stine. 



2. The Martian fox 

21.3 1 143.6® { 37.6"' 176 

319.6 

3. Bridge of Spies disney 

15.4 15.4™ 1 N/A N/A 

1^ 



Steven Spielberg’s 
critically acclaimed drama 
played decidedly 
older, with 43 percent of 
the audience over 50. 
The movie earned an A 
CinemaScore, so it could 
stick around for months. 


4. Crimson Peak universal 

13.1 13.1™ 13.6“ 13.6 

26.7 

5. Hotel Transylvania 2 sony 
12.6 136.8® 30.6“ 131.1 

267.9 

6. Pan WARNER BROS. 

5.9 25.7® 14.8*^^ 47.5 

73.2 

7. The Intern warmer bros. 

5.4 58.8® [ 77.4 ' 

1 136.2 

8. Sicario lionsgate 

4.6 34.7® 3.9*=® 23.1 

57.8 

9. Woodlawn pureflix 

4 4™ I N/A N/A 

1 4 

10. Maze Runner: Scorch Trials 

2.9 75.5® 8.8“ 180.4 

; FOX 

255.9 

11. Steve Jobs 

1.5 2.2® 

. 

UNIVERSAL 

N/A N/A 

2.2 



Danny Boyle’s biopic, 
starring Michael 
Fassbender as the Apple 
co-founder, did solid 
business as it expanded to 
60 theaters. But the big 
test comes Oct. 23 when it 
opens nationwide. 



12. Met Opera: Otello fathom events 

1.3 1.3™ N/A N/A 1.3 

13. Black Mass warner bros. 

1.28 60.2®>[ 3.3-'’ 10.4 70.6 


14. Everest universal 
1.21 40.8® 4.1™ 


127 167.8 


15. The Walk sony 
1.2 9.2® I 6.7"" 


17.4 26.6 


Why Snapchat’s 
Disappearing 
Content Matters 

As the hot messaging app shuts down its 
studio, creators see a potential ripple effect: 
‘It’s just the first of many’ By Natalie Jarvey 

N ow THAT SNAPCHAT’S ORIGINAL 

programming push has disappeared as 
quickly as its messages do, content cre- 
ators are debating the potential fallout. 
Nine months after the Venice, Calif -based messag- 
ing app launched the Snap Channel for daily editorial 
and videos such as its Literally Can’t Even series, 
Snapchat abruptly shuttered it Oct. 12, laying oft" most 
of its staff and bidding farewell to Marcus Wiley, the 
Fox comedy exec hired to run the initiative. 

Insiders say the channel, which was launched 
as part of the Discover platform (which also 
works with such publishers as ESPN and CNN), 
was an experiment that generated insights 
about its young users and that the Evan Spiegel- 
led company doesn’t plan to give up on content. But 
media observers say it’s no surprise Snapchat left 
creative endeavors to experts. Video content is costly to 
make, and Snapchat — despite its $16 billion valua- 
tion — generated only $3 million in revenue for most 
of 2014. “Snapchat is just one of the first in what will 
be many online programmers that will have to cut 
back on original programming expenditures as bud- 
gets get tightened after seeing a very small return on 
investment,” predicts communications professor 


Snapchat’s content 
team had moved into a 
12,000-square-foot 
studio weeks before 



and author Stephen Winzenburg. Instead, says Peter 
Csathy, CEO of consulting firm Manatt Digital Media, 
Snapchat may elect to strike deals with content com- 
panies as it has done for Discover. “Technology 
companies historically haven’t been in the 
storytelling game, and it’s a different skill set,” 
says Csathy. 

Snapchat’s move away from originals comes 
as other tech companies seek to deepen their 
ties to Hollywood. Apple is exploring whether to buy 
content for its upcoming streaming service, and 
YouTube has tapped MTV alum Susanne Daniels to 
oversee its originals initiative. But there have been 
notable flops, including Microsoft’s short-lived Xbox 
Entertainment Studios, which shut down in July 2014. 
Will Snapchat’s decision to abandon entertainment 
content make it more difficult for others? Says Tom 
Taulli, author of How to Create the Next Facebook, “It’s 
certainly not going to help.” UM 



AMY SCHUMER’S RAISE: $300,000 TO $4 MILLION FAST 

The racy comic continues her roll with a film role for Fox that dwarfs her Trainwreck paycheck 


I F A HIT MOVIE, AN EMMY, A HUGE 

book deal and a friendship with 
Jennifer Lawrence aren’t enough 
to prove Amy Schumer has arrived, 
consider her new film deal: Sources 
say Schumer, 34, has scored between 
$4 million and $5 million to star in a 
Fox mother-daughter comedy to be 
directed by Jonathan Levine (50/50). 
It’s a giant leap from the $300,000 
the then-obscure comic got in August 
2013 to star in Trainwreck (she likely 
earned more in backend and bonuses 
when the film grossed $138.3 million 
worldwide this summer). Schumer and 
sister Kimberly Caramele also 
are executive producing the Fox and 


Chernin comedy as well as polishing 
Katie Dippold’s original script. The 
ribald comic, who recently signed with 
manager Guy Oseary, has enjoyed 



a meteoric rise in 2015. Besides 
Trainwreck, sources say Schumer has 
a $1.2 million option for her next 
film at Universal. She won an Emmy 
in September for the third season 
of her Comedy Central show. 

Inside Amy Schumer, hosted 
SNL on Oct. 10, starred in 
a well-reviewed FI BO special 
Oct. 17 and sold a book, The Girl 
With the Lower Back Tattoo, to Simon 
& Schuster’s Gallery Books for what 
sources say was a $9 million fee. But 
not every wish has been fulfilled. 
Sources say Schumer’s team asked for 
$10 million for the Fox film and was 
rebuffed. — Rebecca ford 



o 


o 


22 I THE HOLLYWOOD REPORTER | 11.06.15 













The 5th Annual American Humane Association 

(fc% D(^ 

Premieres October 30 8/7c 




Hallmark Channel celebrates 
the emotional and heartwarming stories 
of special dogs who have saved, 
enriched, and changed lives. 



Hambo 

Military Dog 



Chara 

Guide/Hearing Dog 



Glory 

Search and Rescue Dog 



Glory 

Arson Dog 



Harley 

Top Honoree 

2015 American Hero Dog 

and Puppy Mill survivor 



Dax 

Law Enforcement Dog 



Hudson 

Therapy Dog 
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7 DAYS OF DEALS 


^KA-CHING! 


WHO’S inkingM 
ON THE DOTTED LINE 
THIS WEEK 




NBC’S COMEDY HUB: 
WHO WILL PAY EXTRA 
FOR DIGITAL LAUGHS? 


NBC’S PRIMETIME 
lineup includes only 
two comedies, but the 
company is investing 
big in the geme online. 
On Oct. 15, 
NBCUniversal unveiled the comedy- 
only subscription video service 
SeeSo, a $3.99-a-month, ad-free 
offering set to launch wide in 
January with more than 20 origi- 
nal series and stand-up specials 
from creators including Dan Harmon 
{Community), Wyatt Cenac {The 
Daily Show) and Upright Citizens 
Brigade. “If you want to find 
out if we get you the good shit, you 
need to see so for yourself,” 
explains NBCU executive vp digital 
enterprises Evan Shapiro of the 
unusual name. 

The site will leverage NBC’s 
catalog of comedy brands, includ- 
ing The Tonight Show, Saturday 
Night Live, SO Rock anA Parks and 
Recreation, to draw subscribers. 


And because that programming 
also is available on services 
like Hulu, which NBCU co-owns, 
SeeSo hopes to keep viewers 
coming back with exclusive clas- 
sics such as Monty Pythons Flying 
Circus and The Kids in the Hall. 

SeeSo’s comedy focus sets 
it apart from other TV network 
digital services. CBS’ All Access, 
launched in 2014., offers live stream- 
ing and on-demand libraries of 
current and classic titles. HBO and 
Showtime have debuted similar 
services as well. But will viewers 
subscribe to a niche product when 


Shapiro considers SeeSo a “complement 
to your diet of big aggregator services.” 


they might already be spending 
money for broader libraries 
from Netflix, Amazon and Hulu? 
“We don’t have enough hours in 
the day to consume content from 
all these different services,” says 
Frost & Sullivan media analyst Dan 
Rayburn. “I view it as a watered- 
down service competing with other 
services that have more depth and 
breadth of content.” 

Shapiro counters that individual 
viewers have a hard time finding 
content tailored to them on those 
larger services. “Being all things to 
all people isn’t necessarily fitting 
the bill for every consumer,” he says, 
adding that SeeSo will offer on- 
demand video playlists curated by 
staff and guests each month. 

Although SeeSo initially will lean 
heavily on NBC content, Shapiro 
says the Comcast-owned company 
views the startup as a separate 
network brand — one that happens 
to be accessed via a broadband 
connection. Says Shapiro: “The 
goal was not to replace linear 
products but to complement all 
of those services. We are serv- 
ing a demographic that isn’t being 
served on all of our other chan- 
nels.” — NATALIE JARVEY 






Rights Available! 

New material with Hollywood appeal 

BY REBECCA EORD AND ANDY LEWIS 

Limetown 

BY Zack Akers and Skip Bronkie 
AGENCY WME 

Only three episodes in (out of a projected 
seven), this fictional podcast described as 
Serial meets The X-Files already is drawing 
rave reviews. The faux-documentary mys- 
tery explores how 327 people — neuroscientists 
working on a top-secret project and their 
families — disappeared without a trace. 


All Our Wrong Todays (Dutton) 

BY Elan Mastai 

AGENCIES Gersh, Writers House 
A $1 million-plus advance and buzz among 
buyers at October’s Frankfurt Book 
Fair have made the screenwriter’s debut 
novel the most talked-about book deal 
of the fall. A young man travels from a 
utopian alternate world to ours, where 
he must decide whether to stay or return. 


Empire Scribes to 
Pen^ugar Hill Film 

THE EMPIRE EFFECT HAS SPREAD TO FILM. 
Carlito Rodriguez and Malcolm Spellman, writers on 
the hit Fox series, have been tapped to tell another 
music story, this one centered on Sylvia Robinson, the 
late co-founder of hip-hop label Sugar Hill Records. 
Warner Bros, bought the untitled project mere weeks 
after the rap drama Straight Outta Compton (which the 
studio famously had declined to make) scored big 
for Universal in August. The Robinson 
film, pitched as more American 
Hustle than music biopic, will focus on 
the race to release the first rap record. 
Paula Wagner, who worked closely with 
the Robinson estate, former Fox 
Music chief Robert Kraft and Stephanie 
Allain {Hustle ^ Flow) are producing. 
Both writers bring music experience: 
Rodriguez (UTA, Intellectual Property 
Group, Del Shaw) was editor of hip- 
hop bible The Source, and Spellman 
(CAA, Industry, Del Shaw) co-owns a 
small record label and manages singer 
Fantastic Negrito. — laceyrose 



Spellman 


MFILM 

Kate Winslet (CAA, the U.K.’s 
United) will play photographer 
Lee Miller in a biopic produced 
by Hopscotch Features. 

Robert Rodriguez (WME, 
Loeb & Loeb) will direct 
the manga adaptation Alita: 
Battle Angel, with James 
Cameron producing. 

Mark Ruffalo (UTA, Brillstein, 
Keith Kievan) will reprise 
his Hulk in Thor: Ragnarok. 


The Leftovers’ Carrie Coon 
(UTA, Sanders Armstrong, 
Peikoff Mahan) and Lee 
Pace (CAA, Management 
360, Peikoff Mahan) 
will star in the supernatural 
drama The Keeping Hours 
for Blumhouse. 

Live Free or Die Hard's 
Len Wiseman (CAA, Behr 
Abramson) will direct 
the prequel Die Hard: Year 
One for Fox and producer 
Lorenzo di Bonaventura. 


Bradley Cooper 
(CAA) will voice the dog 
in DreamWorks and 
Walden’s book adaptation 
A Dog’s Purpose. 

Paramount will adapt 
the crime novel The Cruelty, 
with Jerry Bruckheimer 
producing. 

James McAvoy (UTA, the 
U.K.’s United, Sloane Offer) 

will join CharlizeTheron 
in the spy drama The Coldest 
City for Focus. 

Rosario Dawson (CAA, 
Untitled) will voice 
Batgirl in Warner Bros.’ 

Lego Batman. 

Josh Gad (WME, Brillstein, 
Ziffren Brittenham) and 
writing partner Ryan Dixon 
(ICM, Ziffren Brittenham) 

will write Gorgeous George, 
a biopic of wrestler George 
Raymond Wagner. 

Lauren Graham (ICM, 

John Carrabino, Hansen 
Jacobson) and Mae 
Whitman (ICM, Hansen 
Jacobson) will produce 
the YA adaptation The Royal 
We, with Graham writing 
and Whitman likely starring. 

The Flash’s Robbie Amell 
(WME, Coast to Coast, 
Protege, Felker Toczek) has 

joined McG’s horror comedy 
The Babysitter for New Line. 

Lionsgate will adapt the 
zombie graphic novel Z-Men. 


Judy Greer (CAA, Principato 
Young, Felker Toczek) 

will return for Fox’s War for the 
Planet of the Apes. 



Kate 

Winslet 
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REPORT 


The Big Number 


Donald Trump’s personal spending to date 
on his presidential campaign, according to an 
Oct. 15 Federal Election Commission filing. 


*1.9M 



Bridge of Spies’ Matt 
Charman (CAA, Grandview, 
the U.K.’s Independent, 
Hansen Jacobson) will 
produce the true-events 
thriller Battle for Alcatraz 
for Paramount. 

Open Road will release 
the thriller Collide, replacing 
Relativity. 

The Notebook’s Nick 
Cassavetes (WME, LBI, 
Morris Yorn) will direct 
MGM’s remake of Road House, 
with Ronda Rousey starring. 

Broad Green will adapt 
Christina Baker Kline’s 
historical novel Orphan 
Train, with Temple 
Grandin’s Christopher 
Monger writing the script. 

A24 will release the 
Kristen Stewart-Nicholas Hoult 
drama Equa/s. 

Revenge’s Emily VanCamp 
(UTA, Thruline, Ziffren 
Brittenham) will star in the 
English- and French-language 
thriller Pays. 


••TELEVISION 

Melissa Leo (CAA, 

Untitled), Sebastian Stan 
(ICM, Brookside, Sloane 
Offer) and The Office’s Clark 
Duke (WME, Mosaic, Myman 
Greenspan) have joined Jim 
Carrey’s comedian pilot I’m 
Dying Up Here for Showtime. 

Aaron Tveit (CAA, Elin 
Flack) will join Mary 
Elizabeth Winstead in CBS’ 
summer thriller BrainDead. 

Dr. Phil (WME, Chatham 
& Hogan) has extended his deal 
with CBS through 2020. 

Sela Ward (Gersh) will join 
Nick Nolte in Epix’s political 
comedy Graves, replacing 
Susan Sarandon. 

Denzel Washington (WME, 
Hansen Jacobson) will direct 
an episode of Grey’s Anatomy. 

Tavis Smiley has signed 
a multiyear pod deal with 
Warner Bros, and will 
develop adaptations of his 
Michael Jackson book and 
memoir about Maya Angelou. 
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Sean "Diddy” Combs 
(CAA, LBI, Grubman Shire) 

will develop the comedy 
The Hustle, about an assistant 
to a streetwise business 
mogul, for ABC. 

HBO has ordered to pilot the 
1960s feminism comedy Max, 
with Lena Dunham directing. 

... Showtime has ordered to 
series Cameron Crowe and J.J. 
Abrams’ rock comedy Roadies. 
... ABC will develop a My Best 
Friend’s Wedding sequel, the 
dramas Black Stiletto from Mila 
Kunis and The Thousandth 
Floor from Greg Berlanti and 
an untitled mystery from Reese 
Witherspoon. The network 
has ordered a full season of 


Quantico and more episodes 
of Fresh Off the Boat. ... 

CBS has ordered to pilot the 
marching-band drama The 
Down Beat, with Ryan Seacrest 
and Ludacris producing, and 
an untitled police drama. ... 
NBC has ordered a candid- 
camera pilot from Adam 
Levine. ... Fox has ordered a 
full season of Rosewood and 
more scripts for Grandfathered 
and The Grinder and will 
develop the Marvel comics 
adaptation Hellfre. ... FX 
has ordered to series the rap 
comedy Atlanta from Donald 
Glover and ordered to pilot 
the X-Men adaptation Legion 
from Fargo’s Noah Hawley. 

The network will develop the 



Spears’ new home features a golf course, 
wine cellar and orchard on 21 acres. 


comics adaptation Y: The 
Last Man. ... ABC Family 
has renewed Baby Daddy 
and ordered to pilot the 
YA adaptation Famous in 
Love from Pretty Little Liars’ 
i. Marlene King, with Bella 
Thorne starring. ... Spike has 
renewed Ink Master and Ink 
Master: Redemption. 

••THEATER 

David Oyelowo (CAA, the 
U.K.’s Hamilton Hodell, 
Inphenate, Schreck Rose) 
and Daniel Craig (CAA, 
the U.K.’s Independent, 
Stone Meyer) will star in 
Othello off-Broadway. 

••LIFESTYLE 

Oprah Winfrey (WME, 

Loeb & Loeb) has bought a 
10 percent stake in Weight 
Watchers for $43.2 million 
and joined the board. 

••DIGITAL 

Netflix will develop a Gilmore 
Girls reboot, with creator 
Amy Sherman-Palladino and 
stars Alexis Bledel and Lauren 
Graham in talks to return. 

Hulu has ordered to series the 
psychic drama Shut Eye from 
Mark Johnson and Melissa 
Bernstein and Extanfs Les 
Bohem and acquired SVOD 
rights to TNT’s The Librarians. 

Time Inc. has acquired 
the lifestyle website Hello 
Giggles, co-founded by 
Zooey Deschanel, for about 
$30 million and is in talks 
to buy the female-centric sites 
xoJane and xoVain. 

Amazon has acquired SVOD 
rights to El’s The Royals. 

Conde Nast has acquired 
the music site Pitchfork. 

••BOOKS 

The Girl in the Spider’s 
Web’s David Lagercrantz 
(Hedlund) will publish two 
more Girl With the Dragon 
Tattoo novels via Norstedts 
in 2017 and 2019. 

Room’s Emma Donoghue 
(Anderson) will publish the 
1850s-set novel The Wonder 
via Little, Brown in 2016. 

••REAL ESTATE 

Britney Spears has bought 
an estate in Thousand 
Oaks, Calif., for $7.4 million. 

— COMPILED BY 
AUSTIN SIEGEMUND-BROKA 


REP SHEET 



A Oscar nominee 
Berenice Bejo 
(The Artist) has left 
CAA for UTA. 

Photographer and 
music video director 
David LaChapelle, 
returning to Holl 3 rwood 
after a nine-year 
hiatus, has signed with 
ICM Partners. 

Digital content studio 
Secret Location, 
which in September 
received the first 
Emmy for a virtual 
reality project, 
has signed with UTA. 

Veronika Franz 
and Severin Fiala, 
the filmmakers 
behind Austria’s Oscar 
entry, Goodnight 
Mommy, have signed 
with WME. 

Oscar nominee 
Jackie Earle Haley 
(Little Children) has 
left WME for Gersh. 


NEXT BIG THING 



Name 

Issa Rae 

Reps 

UTA, 3 Arts, Hansen 
Jacobson 

Why She Matters 

With millions of 
views for her 
YouTube series The 
Misadventures of 
Awkward Black Girl, 
Rae, 30, is lined up 
for Lena Dunham-style 
stardom with HBO 
ordering to series 
the comedy Insecure, 
which she created 
with Larry Wilmore 
and on which she stars. 
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REPORT 


YES, I 
DID SAY 
THAT! 

A look at who’s saying 
what in entertainment 

Compiled by Seth Abramovitch 


^ “I found out 
when I was 6 
and then all my 
friends found 
out, too. It was a 
dark time in 
my childhood.” 

BRYCE DALLAS HOWARD 

The Jurassic World actress, joking about 
how she found out she was named for the 
city she was conceived in, as she introduced 
her father, Ron, who was honored at the 
DGA Honors Gala in New York on Oct. 17. 



“Why has there 
never been an Asian- 
American host on 
SNL? Yet they want 
Donald Trump.” 

MARGARET CHO 

The comedian, blasting SNL for lack of 
diversity (although Lucy Liu hosted in 2000). 
She went on to liken Trump to Woody Allen 
based on the Republican candidate’s suggestive 
comments about his daughter, Ivanka. 


“Bill has one of 
these. Did you all make 
him give it back.? You 
know you’ve f— ed up 
when they want you to 
give your trophy back.” 

EDDIE MURPHY 

The comedian, accepting the Mark Twain 
Prize for American Humor on Oct. 18 
before launching into his impersonation of 
Bill Cosby, who received the award in 2009. 


“Last week 
I bought my 
second pair of 
underwear.” 


BERNIE SANDERS 

The Democratic presidential candidate, 
responding to Larry David’s 
impersonation of him on SNL (“I own 
one pair of underwear — that’s it!”). 


“I feel super 
violated. Like, I 
feel like I can’t 
step outside and 
feel like I can 
go outside naked.” 

JUSTIN BIEBER 

The singer, breaking his silence on 
nude paparazzi photos taken of him 
while he vacationed in Bora Bora. 


“Yeah, yeah. 
Forgot about that.” 

JAYZ 

The hip-hop mogul, after being 
prompted by his lawyer to mention 
Tidal, his music-streaming service, 
while listing his many business ventures 
during a copyright-infringement trial. 


“I don’t want 
to win one of 
those things ever, 
you know.?^’ 


JOHNNY DEPP 

The Black Mass actor, revealing that he 
wouldn’t want an Academy Award because he 
doesn’t “want to have to talk” at the ceremony. 
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“Usu; 

don’t talk 
financial stuff, you 
have people. But y( 
know what.? It’s tim 
to start doing that 


BRADLEY COOPER 

The Burnt actor, responding to 
Jennifer Lawrence’s essay on gender-pay 
inequality in Hollywood that appeared 
in Lena Dunham’s Lenny Letter on Oct. 13. 
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THE BEST WAY TO NEW YORK, 

FLAT OUT. 

Delta offers flat-bed seats on every flight from LAX to New York-JFK in Delta One™ And with up to 
nine flights a day, you can get there when you want, the way you want. See all the ways Delta is setting 
a new standard at LAX. 

LAXTOLUX.COM 



KEEP CLIMBING 


A DE LTA % 


Delta One is available on all flights between JFK and LAX, JFK and SFO, and all long-haul international flights lasting 6.5+ hours. 




About Town 

HOLLYWOOD HITS THE RED CARPET 


DGA Honors 


New York. Oct. 15 


1 From left: DGA assistant secretary-treasurer 
Scott Berger, Perry and director Vincent 
Mislano. Said Perry of his honor: “What this 
says to me about the DGA is that diversity, 
and doing things differently, is celebrated.” 


2 Howard received his award from his daughter 

3 Patricia Clarkson hit the event. 


4 Honoree Schoonmaker, who has worked 
as film editor for director Martin Scorsese for 
40 years, with presenter DiCaprio. 


5 Gumming took a seme with guests, including 
Rosemary Rodriguez (front row, far left), 
Christine Baranski (top row, third from left) 
Jane Alexander (second from right) 
and director Brooke Kennedy (far right). 


T he directors guild of 

America celebrated Ron Howard, 
Tyler Perry and film editor 
Thelma Schoonmaker at a celeb- 
rity-heavy dinner that included host 
Alan Gumming and such guests as Leonardo 
Dicaprio and Alec Baldwin. Both Perry 
and Howard were awarded for contribu- 
tions to film and television. Howard 
was given a touching speech by daugh- 
ter Bryce Dallas Howard, who recounted 
her experience working as a young PA 
on the set of Apollo 13. “Every day of my 
childhood felt like Bring Your Daughter 
to Work Day. I got to ride to and from 
set with my dad, and he would share the 
challenges and the wins of the day ... 
as he scribbled the shot list on the back 
of an imagined buck slip. My father 
was my hero, and he still is.” — thr staff 



1 “I read the script, and he is the only man who could make this film in present day,” 
said Tom Hiddleston (with co-star Jessica Chastain) of director Guillermo del Toro. 


2 Casting director Bonnie Timmermann and Sony Pictures Classics co-president 
Tom Bernard at the premiere at AMC Loews Lincoln Square. 


3 From left: Universal Pictures chairman Donna Langley, the film’s Mia Wasikowska 
and Legendary Pictures CEO Thomas Tull. 
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About Town 

HOLLYWOOD HITS THE RED CARPET 

Veuve Clicquot Polo Classic 


Los Angeles, Oct. 17 


1 Nacho Figueras co-hosted the event with his 
wife, Delfina Blaquier, who rode during the match. 


2 Rachel Zoe and son Kaius at the sixth annual 
event at Will Rogers State Historic Park. 


3 From left: Selma Blair, Jaime King and 
January Jones. ‘Tve never been to a polo match, 
and my only reference was Julia Roberts in 
Pretty Woman, so I went with polka dots and 
a hat,” said Jones. 


4 Camilla Belle (in Andrew Gn). 


5 Nina Dobrev (in Badgley Mischka) at this 
year’s event, which distinguished itself from 
previous years by requiring that each team 
include a female player. 


1 “He’s the reason 
I’m in comedy. 
He’s the reason 

1 have a career,” 
said Tracy Morgan 
(with his wife, 
Megan Wollover) 
of honoree 
Eddie Murphy. 

2 Murphy (with 
girlfriend 
Paige Butcher) 
joked about 
the difference 
between an 
award and a prize: 
“I call it the 
Twain sur-prize. 
Usually when 
there’s a prize, 
there’s money.” 


Washington, D.C., Oct. 18 
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THINKING ABOUT REMODELING? 
DON’T FORGETTHE GARAGE. 

When it comes time to redesign the interior of your home, don’t forget to 
accessorize the garage with a new BMW i8. This revolutionary plug-in hybrid 
is no ordinary sports car. With it’s eDrive technology, the BMW 18 combines the 
efficiency of an all-electric motor and the power of a Twin Power Turbo engine for 
an exhilarating driving experience that’s every bit BMW. 


BMW 


The Ultimate 
Driving Machine* 



2015 BMW i8 


Starting at $136,500 MSRP 

Price plus government fees and taxes, any finance 
charges, any dealer document processing charge, any 
electronic filing charge and any emissions charge. 
Expires 11/30/15 


Beverly Hills BMW 

5070 Wilshire Boulevard, Los Angeles, CA 90036 
888-451-3166 www. bmwofbeverlyhills. com 



About Town 

RAMBLING REPORTER By Chris Gardner 



Tom Cruise’s Fridge Wars 

Movie sets often create a 
family-like atmosphere, and that 
was what happened on the new 
Universal movie Mena. Lead actor 
Tom Cruise, director Doug Liman 
and scribe Gary Spinelli shared 
a house during filming, sources 
tell THR, with each taking his 
own floor and using the kitchen 
and living room communally. 

No word on why the trio opted for 
such a living situation — the 
film centers on an American pilot, 
played by Cruise, who worked for 
the late drug lord Pablo Escobar — 
but apparently it presented some 
refrigerator conflicts as Cruise 
follows a much more strictly healthy 
diet than Liman and Spinelli. A 
rep for Cruise didn’t respond to a 
request for comment. 


Why Don Draper’s 
Office Got Donated 
to a Museum 

Mad Mens Don Draper is no longer 
making old fashioneds at work 
since the AMC drama signed off in 
May, but his office will live on. 
Series creator Matthew Weiner has 
donated the entire workspace 
to the future Museiun of Television 
of Los Angeles, which also will 
house artifacts from such shows as 
The Sopranos, Lost and Deader. Says 
museum director James Comisar, 
who is looking for a permanent 
location: “We heWeve Mad Men 
objects will resonate with video 
watchers for decades going for- 
ward. Matthew Weiner made sme 
every piece of wardrobe and 
set decoration was historically per- 
fect, and from the first email 
he articulated a great passion for 
preservation.” 

Katy Perry Will Spend Her 
Birthday With Hillary 

Katy Perry turns 31 on Oct. 26, and 
unlike her last birthday bash — 
the singer capped off a weeklong 
fete with a party for more than 
70 pals in Marrakech, Morocco — 
she plans to go low-key this 
year. “I’ve always done big par- 
ties,” Perry tells THR, noting 
that in 2012 she went with a vam- 
pire- and witch-themed party at 
L.A.’s Magic Castle. “But I went 
so Cray last year, it’s time to 
tone it down and not make it so 
much about me.” In fact, she’s 
making her birthday week- 
end about Hillary Clinton: Perry 
will appear at the Democratic 



Party’s Jefferson- 
Jackson Dinner in Des 
Moines, Iowa, for the 
presidential candidate. 


Don Cheadle Directed 
Movie as Miles Davis, Too 

when Don Cheadle set out to 
make his directorial debut Miles 
Ahead, he knew it would be a 
free-form film in which jazz icon 
Miles Davis would be proud to be 
portrayed. Cheadle decided, with 
co-writer Steven Baigelman, to 
stay in character between takes, 
speaking with the musician’s nic- 
otine-scratched rasp. “It was like 
I was directed a little bit by Miles 


Davis,” laughs co- 
star Ewan McGregor. 

“When people ask 
me about this movie, 
I always say, T made 
this film with Miles Davis — no, 
Don Cheadle!’ ” Cheadle confesses 
that although “people leaned 
into Miles, sometimes, if the actors 
were too far, I’d have to raise my 
voice and Don would have to come 
out and be like, ‘Over here!’ Then 
I’d go back into my [whisper].” 


What’s After Fifty Shades? 

Sam Taylor-Johnson directed the 
second-highest-grossing film by a 
female director in 2016 (behind 
Elizabeth Banks foe Pitch Perfect 3), 
but the Fifty Shades of Grey 
helmer has yet to choose her next 
project, she tells THR. “Aaron 
and I have a rule that we don’t work 
at the same time, and he’s shoot- 
ing Tom ford’s Nocturnal Animals,” 
she says, referring to her hus- 
band, actor Aaron Taylor-Johnson. 
“While he’s on night shoots in 
the desert, I’m home with the kids. 
He’ll finish in a couple of months 
and we’ll see.” Asked for her 
take on the pay disparity between 
female and male directors, the 
British helmer says: “There’s a 
whole new wave of support for that 
thanks to Patricia (Arquette) and 
her great Oscar speech. The most 
important thing now is for that 
agenda to stay at the top.” QZZ3 



Power Dining 


At the Palm: Brad Grey, Jerry Bruckheimer, Larry 
King, Brian Grazer, Sylvester Stallone and Stacey 
Snider. Kelly Ripa and Mark Consuelos also were in, 
celebrating Ripa’s new star on the Hollywood Walk of 
Fame. . . . CAA’s Adam Berkowitz and Sonya Rosenfeld 
broke bread at Bouchon; David “Doc” O’Connor, 
Simon Fuller and Kamala Harris crossed paths there, 
and Taylor Swift also was in. ... Kevin Tsujihara 
popped in to Soho House while ABC Studios’ Patrick Moran was in. ... Phil 

Rosenthaljoined Domenick Lombardozzi at PetitTrois lake Bloom hit 

Mr Chow. ... Channing Tatum and Jenna Dewan Tatum ordered at Craig’s. 
AnnaLynne McCord was in at another time. ... In New York, Jimmy Fallon 
tookaseatatMaialiano. ... Nancy Dubuc had breakfast at the W Hotel on 
Lexington. ... Luke Wilson had the branzino atScarpetta. 




The Quick Pitch After a five-year overhaul 
by The Edison’s Andrew Meieran, one of 
downtown’s key revivalists, this sprawling 80- 
year-old cafeteria has been reborn as an 
artisanal food hall in the Historic Core. What’d 
long been a redoubt for Skid Row (with a 
pay-what-you-can policy) now targets the 
demimonde of the about-to-open Whole 
Foods a few blocks away. Fill your tray with 
Americana like pecan pie and fried chicken. 

The Inside Dish The fantastical stage-set design 
inspired regulars such as Walt Disney, 

L. Ron Hubbard and special-effects icon Ray 
Harryhausen. 648 S. Broadway — Gary baum 
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Got tips? Email RAMBLING@thr.COM. 





About Town 

HITCHED, HATCHED, HIRED 



Lucas James Hill 

LUCAS JAMES HILL 

Lauren Auslander, a publicist at PMK»BNC, and her husband David Hill, director of 
strategy and business consulting at American Express, welcomed son Lucas James Hill 
on Sept. 23 at Greenwich Hospital in Connecticut. 


HITCHED, HATCHED, HIRED 

Inside the industry’s celebrations and news 


WEDDINGS 

Devious Maids star Rebecca 
Wisocky married theatrical 
lightning designer Lap Chi 
Chu on Oct. 10 at Hampshire 
House in Boston, followed 
by a traditional Chinese tea 
ceremony and banquet at the 
city’s China Pearl restaurant. 

Actor Victor Garber 
eloped with model-artist 
Rainer Andreesen during 
the Oct. 9-11 weekend in 
Tofino, British Columbia. 



CONGRATS 

David Linde was appointed 
CEO of Participant Media on 
Oct. 13. 

Bridget Wiley was promoted 
to executive vp current 
programs for CBS Entertainment 
and CBS Television Studios, and 
Amy Reisenbach was upped 
to senior vp current programs 
Oct. 15. 

Ross Weiner joined ICM 
Partners as an agent in its 
theater department Oct. 19. 

He will be based in New York. 

Shout! Factory promoted 
John Rotellato senior 
vp sales, Adam Ainley to 
senior vp finance, Kathy 
Callahan to vp special market 
sales & e-commerce and 
Arlene Shapiro to vp royalties 
Oct. 14. 


Magnolia Pictures promoted 
Scott Veltri to vp international 
sales and Robert Maylor 
to director international sales 
Oct. 15. 

Elizabeth M. Daley was 

reappointed to an additional 
five-year term as dean of 
the use School of Cinematic 
Arts on Oct. 16. 

Thinkfactory Media promoted 
Erika Wadler to vp 
unscripted development 
and Brian Dale to vp 
digital development Oct. 19. 

Sirens Media 
promoted 
Lucilla 
D’Agostino 
to executive 
vp current 

programming and develop- 
ment Oct. 15. 



Comedy Central named 
Steve Elliott vp branded 
entertainment development 
Oct. 12. 

Adam Lewinson was named 
senior vp programming, 
marketing and operations for 
Crackle on Oct. 15. 

Audi named Bianca 
Bucciarelli West Coast lifestyle 
communications manager. 

Imax appointed Jessica 
Kourakos senior vp investor 
relations Oct. 13. 


Conde Nast Entertainment 
named Jennifer Salant vp 
business development Oct. 13. 



DEATHS 

Joan Leslie, the Hollywood 
ingenue who starred in 
High Sierra, Sergeant York, 
Yankee Doodle Dandy and 
The Sk/s the Limit — all before 
she turned 18 — died Oct. 12 
in Los Angeles. She was 90. 

Alan Weeks, who appeared 
in the original Broadway 
production of Funny Girl and 
played a drug pusher in 
The French Connection, died 
Oct. 10 of a brain aneurysm 
in East Nassau, N.Y. He was 67. 

Joan Liepman, a behind-the- 
scenes story editor and analyst 
who was known as agent 
Ed Limato’s “secret weapon” 
at William Morris and ICM, 
died Oct. 16 of lung cancer in 
Los Angeles. She was 65. 

Ralph Andrews, a prolific 
game show producer whose 
credits include NBC’s You 



Don’t Say! of the 1960s, died 
Oct. 16 of complications from 
Alzheimer’s disease. He was 87. 

Bruce Hyde, who played Lt. 
Kevin Riley on two of the 
earliest episodes of Star Trek, 
died Oct. 13 of throat cancer 
in hospice near St. Cloud, Minn. 
He was 74. 

Pat Woodell, who played one 
of the three original Bradley 
sisters on the 1960s CBS sitcom 
Petticoat Junction, died 
Sept. 29 of cancer in Fallbrook, 
Calif. She was 71. 


BIRTHDAYS 

OCT. 22 

• Spike Jonze, 46 

• BobOdenkirk, 53 

OCT. 23 




• Ang Lee, 61 
•Sam Raimi, 56 

• Ryan 

Reynolds, 39 


OCT. 24 

• Casey Wilson, 35 


OCT. 26 

• Emilia 
Clarke, 29 ► 

•Seth 
MacFarlane, 42 

• Rita Wilson, 59 


OCT. 27 

• Ivan Reitman, 69 

OCT. 28 

• Bill Gates, 60 
•Joaquin Phoenix, 41 
•Julia Roberts, 48 


OCT. 25 
•Adam 
Goldberg, 45 


To submit, send email to HHH@THR.COM. 
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“However the media 
landscape evolves, content 
like ours is goingto be 
tremendously valuable,” says 
Manfred, photographed Oct. IS 
at MLB’s offices in New York. 
The display case behind him 
contains several jerseys from 
Negro league teams, 
including the Homestead 
Grays (center). 


COMMISSIONER, 


MAJOR LEAGUE BASEBALL 


Rob Manfred 


Heading into the World Series, MLB’s leader talks 
foreign expansion (to Cuba and Mexico?), 
the Dodgers TV standoff and fantasy sports woes 


By Marisa Guthrie 


R ob MANFRED IS ONLY THE 
10th commissioner of Major 
League Baseball, taking 
over in January from the long- 
serving Bud Selig. But Manfred, 

67, is the only commissioner to have 
played Little League. And despite 
his admission that he was “one of 
the worst Little League players,” 
the father of four grown kids has 
made reaching young people a 
top priority. The league’s Play Ball 
initiative offers resources and 
clinics so children can get familiar 
with baseball, go to a park (“The 
younger you go to the game, the 
greater the likelihood that you’re 
going to be an avid fan”) and avail 
themselves of the technology on 
offer from MLB Advanced Media 
(see sidebar), including the At 
Bat app. “Seven million people a 
day open that app, and they are 
predominately under 35,” he says. 
Manfred, who grew up in Rome, 
N.Y., as a Yankees fan and went to 
Harvard Law School, began 
working with MLB in 1987 as a 
lawyer doing collective bargaining. 
He served as outside counsel for 
the owners during the 1994i-1996 


players strike, then joined MLB in 
1998, negotiating the league’s first 
drug testing agreement in 2002. 
Now he presides over a 30-team 
league that sold 74).8 million tickets 
this season (up slightly from last 
year) and generated $12.4 billion in 
television license fees. During the 
postseason, which has seen a spike 
in ratings on Fox, FSl and TBS 
thanks to major-market teams in 
the New York Mets, Chicago Cubs 
and Los Angeles Dodgers, Manfred 
is traveling constantly. With the 
World Series kicking off Oct. 27 
on Fox, THR caught up with him 
in New York to talk MLB’s plans 
for Cuba, international expan- 
sion and why it took baseball so 
long to adopt instant replay. 


Now that Obama has taken steps to 
normalize relations with Cuba, will we 
see games in Havana? 

We’re working hard to try to get 
to a position where we might be 
able to do an exhibition game 
in Cuba as early as 2016 — so next 
spring. We think it’s important to 
play in Cuba for a host of reasons, 
including the fact that the U.S. 
government thinks it’s important 
for us to play in Cuba. We also 
like markets where baseball is part 
of the culture. It also is an impor- 
tant somce of talent. 

Could we see an MLB team in Cuba? 

All we have is Toronto outside the 
U.S. right now. I’d like to see more 
teams outside of the U.S. as a long- 
term proposition. A lot 
would have to happen 
in Cuba to get to a posi- 
tion where they could 
support a major league 
team economically. 

What about Latin 
America or another team 
in Canada? 

I’d be interested in 


another team in Canada. We are 
really interested in Mexico. It’s a 
huge broadcast market. If we can 
find the right location, it is pos- 
sible to support a team in Mexico 
economically. And an increased 
flow of Mexican players into the 
big leagues combined with a team 
in Mexico would help us with 
the Hispanic market in the U.S. 

Fantasy sports sites DraftKings and 
Fan Duel are bei ng i nvestigated by 
authorities. Does the gambling piece 
offantasy give you pause? 

Before we got involved with 
DraftKings, we spent a lot of time 
and money making sure the base- 
ball games on the DraftKings sites 
were not involved in gambling, 
that they fell within the statutory 
exemption that we didn’t create, 
that Congress created. Beyond the 
legalities, I see a huge difference 
between someone betting on the 
outcome of a game and a 21-year- 
old kid picking nine players from 
eight teams and seeing if he can 
put together a roster that performs 
better than some other 21-year- 
old in Iowa. They’re just different. 
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1M lb’s review 
center in New York 
monitors every game 
and rules on 
instant replay calls. 

2 A display in the 
MLB offices showcases 
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In L.A., the majority of the market 
can’t watch the Dodgers on Time 
Warner Cable’s SportsNet LA. How 
involved are you in this standoff? 

Distribution disputes? We really 
hate them. We have an iconic 
franchise that’s played great, and 
throughout the year I had it broad- 
cast in 30 percent of the market. 
That’s not good for us. We have 
been involved in it by weighing in, 
trying to encourage conversation, 
compromise. But when it’s not 
your money on the table, there is 
only so much you can do. So we 
are hoping that before next season, 
the parties find a way to make a 
compromise and get the games on. 

what if they don’t? 

We had a similar problem in 
Houston. It went on for a couple 
of years. Usually something hap- 
pens from a business perspective 
that creates an atmosphere in 
which a resolution can be made. 
I’m hopeful that’s going to hap- 
pen in L.A. 

The regional sports networks so 
key to M LB are targets in an era 
of cord -cutting and skinny bundles. 
Aren’t we going to see more of 
these standoffs? 

It is symptomatic of a changing 
media landscape. The regional 
sports networks have really valu- 
able content, a large portion of 
which is baseball content. It’s live 
sports programming, it’s avail- 
able every day, virtually, during 
the season, and it is what attracts 
people to pay cable bills. We are 
all aware of changes going on in 
terms of more consumer choice. 


more direct-to-consumer offerings, 
alterations in the bundle. And in 
that environment there is bound 
to be pressure on how much 
people are willing to pay for par- 
ticular types of programming. 

Why did it take baseball longer than 
other sports to begin using on-field 
instant replay? 

We began the use of instant replay 
on home runs in 2008, and the 
scope expanded substantially in 
2014. When the system began 
last year, we were most motivated 
to correct misses in impactful. 


game-changing situations. I believe 
that we’ve succeeded from that per- 
spective. Instant replay will become 
faster and more efficient in the 
years ahead, and we will be open to 
expanding the scope further. 

Why isn’t the MLB draft turned intoa 
TV event like the NFL and NBA? 

We’re really interested in that, but 
we have a timing problem. We draft 
in the spring with the idea of get- 
ting players out [on] minor league 
teams so they have a full summer 
of development. So we draft college 
players while they’re still playing 


college baseball. To have a good 
draft program, you need players 
in the studio, right? That’s what’s 
exciting. But we have talked to the 
NCAA about trying to coordinate 
our calendars. 

What do you think of Derek Jeter’s 
Players’ Tribune? 

I love [it]! 

Did you read the David Ortiz piece 
denying he took steroids when MLB 
said he did? 

I did. I’m less enamored of that 
one. {Laughs.) B2Z3 


How Baseball’s Digital Arm Generates 10 Million Streams a Day 

Bob Bowman’s MLB Advanced Media not only manages the league’s industry-leading OTT service 
and mobile app, it also handles streaming for HBO, ESPN and more. Next could be a spinoff 


MOST BASEBALL FANS KNOW THAT MLB OFFERS A GREAT 

digital product, streaming nearly all games via its over- 
the-top subscription service, MLB.tv, and its At Bat mobile 
app. But fans might not know that MLB Advanced Media, 
thedigital arm of MLB that is owned equally by the 
30 MLB teams, has become a leader in streaming 
video for nonbaseball services. MLBAM handles 
the backend for everything from ESPN’s streaming 
app to HBO Nowto WWE matches, Turner’s March 
Madness college basketball tournament coverage 
and NHLgames (the six-year deal, revealed in 2014, 
has MLBAM paying the NHL $100 million annually for rights 
to all NHL digital platforms, with the NHL taking a 10 per- 
cent stake in MLBAM). 

Presiding over it all is Bob Bowman, president and 
CEO of MLB Advanced Media, which now streams 25,000 
live events every year, with 10 million streams daily. 
Bowman and his team — MLBAM’s 1,000 employees work 
on three floors of Manhattan’s sprawling Chelsea Market, 
a converted Nabisco factory — make sure that baseball is 
consumed on every conceivable digital platform, includ- 
ing Twitter, Snapchat and Vine, with the goal that the game 


follows fans wherever they are and on every platform they 
use. MLBAM has created the top-grossing sports app ever 
with At Bat, and Bowman says he is meeting with investors 
(as many as 20 “real players, bona fide players,” he boasts) 

in anticipation of spinning off Advanced Media some 
time next year. 

At the same time. Bowman also is busy leverag- 
ing baseball’s rich history for other content-based 
projects that he hopes can thrive outside the 
universe of the sport’s avid fans. For instance, MLB 
has generated its first in-house scripted televi- 
sion project: a miniseries about Babe Ruth produced and 
directed by Allen Coulter {The Sopranos) that it soon will 
pitch to networks. Would MLB consider dramatizing some of 
the unsavory chapters in the sport’s history, like the steroid 
scandal and Sammy Sosa and Mark McGwire’s drug-fueled 
1998 home run record chase? 

“I don’t think we’d lead with that,” he says. “The thought 
is you lead with things that may ed ucate a new generation 
as to what baseball is. It isn’t just a game that’s played out- 
doors. It has a history: it has been here as long as Lincoln.” 

— MARISA GUTHRIE 
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European Film Promotion 


Please join us for the EFP Screenings of 

A C A^ D E M Y •« A»W»A» R» D® 

27 films submitted in the BEST FOREIGN 



Romania: AFERIM! 

Directed by Radu Jude 
Monday, October 26, at 8:30 pm 


Czech Republic: HOME CARE 

Directed by Slavek Horak 

Sunday, October 25, at 7:00 pm (with Q&A) 


Italy: DON'T BE BAD 

Directed by Claudio Caligari 
Monday, October 26, at 6:30 pm 


Serbia: ENCLAVE 

Directed by Goran Radovanovic 
Tuesday, October 27, at 6:30 pm 


Georgia: MOIRA 

Directed by Levan Tutberidze 
Tuesday, October 27, at 8:30 pm 


Slovak Republic: KOZA 

Directed by Ivan Ostrochovsky 
Wednesday, October 28, at 6:30 pm 


Ireland: VIVA 

Directed by Paddy Breathnach Norway: THE WAVE 
Wednesday, October 28, at 8:30 pm Directed by Roar Uthaug 
(with Q&A) Thursday, October 29, at 


Bulgaria: THE JUDGMENT 

Directed by Stephan Komandarev 
Thursday, October 29, at 8:30 pm 
(with Q&A) 


Spain: LOREAK (FLOWERS) 

Directed by Jon Garaho, Jose Mari Goenaga 
Friday, October 30, at 5:00 pm 


Portugal: ARABIAN NIGHTS - 
VOLUME 2, THE DESOLATE ONE 


Ik 


V 





Directed by Miguel Gomes 
Friday, October 30, at 7:00 pm 


Greece: XENiA 

Directed by Panos H. Koutras 
Saturday, October 31, at 3:30 pm 




For AMPAS, HFPA, guild members 
and press RSVP: 

MediaplanRSVP@gmail.com 

For buyers RSVP: 


Croatia: THE HIGH SUN 

Directed by Dalibor Matanic 
Saturday, October 31, at 6:30 pm 


Belgium: THE BRAND NEWTESTAMENT 

Directed byJacoVan Dormael 

Sunday, November 01, at 3:30 pm (with Q&A) 


screenings@efp-online.com 


European Film Promotion 
Friedensallee 14-16 
22765 Hamburg, Germany 
info@efp-online.com 


In cooperation with 

Albanian Center of Cinematography, Bulgarian National Film Center, Croatian Audiovisual Centre, Czech Film Center, Estonian Film Institute, EYE International (The Netherlands), 
Film Center Serbia, Film Fund Luxembourg, Finnish Film Foundation, Georgian National Film Center, Greek Film Centre, ICAA (Spain), ICA (Portugal), Irish Film Board, Instituto 
Luce Cinecitta (Italy), Kosova Cinematography Center, Lithuanian Film Centre, Macedonian Film Agency, Ministry of Culture of Montenegro, National Film Centre of Latvia, 
Norwegian Film Institute, Polish Film Institute, Romanian Film Promotion, Slovak Film Institute, Swedish Film Institute, Swiss Films, Wallonie Bruxelles Images (Belgium) 
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LANGUAG 


FYRo Macedonia: HONEY NIGHT 

Directed bylvoTrajkov 
Monday, November 02, at 6:30 pm 


The Netherlands: THE PARADISE SUITE 

Directed byJoostvan Ginkel 
Sunday, November 01, at 6:30 pm 


Montenegro: YOU CARRY ME 

Directed by IvonaJuka 

Monday, November 02, at 8:30 pm (with Q&A) 


Latvia: MODRIS 

Directed by Juris Kursietis 
Tuesday, November 03, at 6:30 pm 
(with Q&A) 


Albania: BOTA 

Directed by Iris Elezi, Thomas Logoreci 
Tuesday, November 03, at 8:30 pm 


Estonia: 1944 

Directed by Elmo Nuganen 
Thursday, November 05, at 6:30 pm 
(with Q&A) 


Poland: 11 MINUTES 


October 25 - 

November 8, 2075 

® ^'Ishire Blvd. 






Republic of Kosovo: BABAI 

Directed by VisarMorina 
Friday, November 06, at 7:00 pm 


Luxembourg: BABY(A)LONE 

Directed by Donato Rotunno 

Friday, November 06, at 5:00 pm (with Q&A) 


Switzerland: IRAQI ODYSSEY 

Directed by Samir 

Saturday, November 07, at 3:30 pm (with Q&A) 


Finland: THE FENCER 

Directed by Klaus Haro 
Saturday, November 07, at 6:30 pm 
(with Q&A) 


Lithuania: THE SUMMEROFSANGAILE 


Sweden: A PIGEON SAT ON A BRANCH 
REFLECTING ON EXISTENCE 


Directed by Jerzy Skolimowski 
Thursday, November 05, at 8:30 pm 


Directed by Alante Kavaite 
Sunday, November 08, at 3:30 pm 


Directed by Roy Andersson 
Sunday, November 08, at 6:30 pm 


with support of the Creative Europe-Media Programme EFP is financially supported by 



Creative 

Europe 

MEDIA 
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more detailed information 
about the films and trailers: 


www.efp-online.com 
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Why Jennifer Lawrence Won’t Sue 


Gender pay disparity has become Topic A among A-list actresses, but 
applying a tough new California law to Hollywood studios could prove just 
as troublesome, writes a top employment lawyer By Geoffrey oeBoskey 


HEN PATRICIA ARQUETTE DEVOTED 
a portion of her Oscar acceptance 
speech to speaking out against gender 
pay inequality, few expected her words 
to reverberate much beyond the walls of the 
Dolby Theatre. Yet nearly eight months later, 
Gov. Jerry Brown signed into law the California 
Fair Pay Act, and the bill’s author credits 
Arquette for giving the measure helpful momen- 
tum. Gender pay inequality also has been 
spotlighted recently by documents leaked in the 
Sony hack and by celebrities including Jermifer 
Lawrence, who on Oct. 13 wrote an essay titled 
“Why Do I Make Less Than My Male Co-Stars?” 

The law itself, however, is much more com- 
plicated than the commendable and seemingly 
simple goal of ensuring workers are not paid 
differently because of their gender. The require- 
ment of “equal pay for equal work” long has 
been enshrined in California employment law, 
but the Fair Pay Act changes the existing law in 
several significant respects. 

Previously the law read: “No employer shall 
pay any individual ... at wage rates less than 
the rates paid to employees of the opposite sex 
in the same establishment for equal work.” 
The new law replaces the phrase “equal work” 
with “substantially similar work” and removes 
the requirement that the employees being com- 
pared work in the same establishment. 
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The Fair Pay Act also places the burden on the 
employer to show that any wage differential is 
based on one or more of these factors: a seniority 
system; a merit system; a system that measures 
earnings by quantity or quality of production; or 
a bona fide factor other than sex, such as educa- 
tion, training or experience. Even if the employer 
makes this showing, the employee can succeed 
by showing an alternative practice exists that 
would serve the same business purpose without 
producing the wage differential. 

Given Hollywood’s role in publicizing the issue 
of gender pay inequality, it is ironic the Fair 
Pay Act is nearly impossible to apply to actors 
and actresses. To begin with, the law applies 
only to an “employer” and its “employees.” In 
many instances, actors are employed not in the 
traditional sense but by their own “loan-out com- 
panies.” Taken literally, that means an actress 
only would be able to compare her own pay to 
herself and could bring a lawsuit only against a 
company she owns. 

Similarly, individual production companies 
often are set up to produce movies and televi- 
sion shows — meaning even if we examine the 
employment relationship at a level one step 
beyond an actress’ loan-out company, that 
would permit pay comparisons only among 
actors and actresses working on the same proj- 
ect. In an effort to avoid these stumbling 


blocks, an actress bringing a Fair Pay Act 
lawsuit likely would argue that she was jointly 
employed by a movie studio or television net- 
work. But studios and networks, in turn, can 
take steps to try to avoid being viewed as 
“joint employers.” 

Most employees receive a straightforward 
salary or hourly rate, and possibly a bonus. 
However, courtrooms have been filled with 
directors, producers, actors and actresses tiying 
to sort out whether they were paid properly 
for work on a movie or TV show. If an actress 
negotiates a lower upfront “salary” but higher 
future profit-participation potential, does that 
mean she is being paid more or less than an 
actor who negotiates higher upfront payments 
but lower profit participation? 

Nor is it clear what would constitute “sub- 
stantially similar” work for actors. Whereas 
large companies might have numerous employ- 
ees who perform similar jobs, every film, TV 
show and commercial is different. Two roles 
might even have similar amounts of screen 
time, but one is considered more significant. 

How do you compare an actor’s role on a net- 
work show to an actress’ role on a show for 
Netflix? How about a lead role in an indie 
movie versus a supporting role in a studio’s sum- 
mer blockbuster? What about the value 
of acting in a drama, comedy or “dramedy”? 

If a pay disparity exists, then the employer 
must show it owes to “a bona fide factor other 
than sex, such as education, training or experi- 
ence.” Is an award nomination a “bona fide” 
factor? What about age or physical appearance? 
How do you determine if one role is more dif- 
ficult than another role? Education is one of the 
factors, but few would contend a degree from 
Juilliard translates meaningfully into ratings or 
box-office revenue. 

Employers throughout California are prepar- 
ing for Fair Pay Act litigation by conducting 
analyses to determine whether gender pay dis- 
parities exist, working to understand the cause 
of any disparities then deciding whether to 
change their policies and practices. However, 
the entertainment industry’s unique nuances, 
combined with general reluctance by talent 
to sue, makes it unlikely we will see many Fair 
Pay Act lawsuits filed under actresses’ names. 

To be sure, though, “Fair Pay Act” will be 
tossed across bargaining tables in an effort 
to gain pay information and negotiating lever- 
age. Networks and studios must be ready to 
justify compensation offers with data to sup- 
port their positions. 

Ultimately, the greatest industry impact of 
the law might be that it has heightened aware- 
ness of gender pay equity issues. 

Geojfrey DeBoskey heads Sidley Austins 
Los Angeles employment and labor practice 
group. The views expressed are his own. 

ILLUSTRATION BY Ross MacDoiiald 
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POLITICS 



Yes, Conservatives in 
Hoiiywond Are Trying to 
Eiect a President, Too 


Jerry Perenchio backs Fiorina, Mary Hart likes 
Rubio, and Ann Coulter stumped for Trump in Beverly Hills 
as a stealth GOP operates outside the spotlight 

By Paul Bond 


I N APRIL 2013, REPUBLICAN 
National Committee chair- 
man Reince Priebus secretly 
met about a dozen writers, 
directors and producers in a 
suite at Loews Hollywood 
Hotel. The topic: How could 
the industry’s quiet network 
of conservatives help elect more 
Republicans? 

GOP fans in Holl 3 uvood tend 
to hold their political activities 
close to the vest. This reporter 
was thrown out of a fund- 
raiser for Rick Santorum at a 
$36 million mansion on Sunset 
Boulevard after celebrity 
attendees feared they would be 
“outed” as supporters. But a 
conservative network does exist 
even within the famous 
liberal enclave, and since the 
meeting with Priebus, the 
largely underground effort has 
picked up steam as the field 
of 2016 presidential hopefuls 
has narrowed. “They’re hold- 
ing back to see who emerges. 
No one wants to back a 
loser,” says Roger Simon, the 
Oscar-nominated writer 
of Enemies, A Love Story and 
co-founder of PJ Media, a 
conservative website. 

In May, before Carly Fiorina 
officially became a candidate, 
Jerry Perenchio, the billionaire 
who helped build Univision, 
hosted a fundraiser for her (at 
$8,000 a couple) at his Beverly 
Hills house. On Oct. 22, a Los 
Angeles fundraiser for Marco 
Rubio will be co-hosted by for- 
mer Entertainment Tonight host 
Mary Hart and her producer 
husband, Burt Sugarman. At a 
Ben Carson event in Anaheim 
in September, “several celeb- 
rities who are shopping for 
a candidate” showed up, says 
Shawn Steel, the RNC rep for 
California, though he declined 
to name them, citing “bias in 
Hollywood.” 

There now are gatherings 
all over town like the meeting 
with Priebus. Friends of Abe, 
a 2,600-member private con- 
servative group founded by 
actors Gary Sinise and Kelsey 
Grammer along with writer- 
producer Lionel Chetwynd, 
has hosted many of the GOP 


hopefuls, including Donald 
Trump, Rand Paul, Mike 
Huckabee, Fiorina and Carson. 
The group does not fundraise, 
nor will it endorse, but after a 
viewing party of the Sept. I6 
GOP debate, “the buzz among 
attendees was that Fiorina gave 
the strongest performance,” 
says FOA executive director 
Jeremy Boreing. 

Boreing says there is no con- 
sensus candidate, though there 
are specific qualities indus- 
try conservatives are seeking. 
“Moderation is not an effec- 
tive tool in Hollywood. There’s 
no passion for a candidate 
who is reluctant to fight,” he 
says. “The night of the debate, 
Fiorina showed she is just 
as good a showman as Trump, 
who has forced all of the can- 
didates to focus on stagecraft. 
That’s something we haven’t 
seen since Reagan.” 

Ann Coulter also is work- 
ing behind the scenes to push 


her favorite candidate: The 
Donald. The author and com- 
mentator dined in September 
with Clint Eastwood (who 
recently had read her book 
Adios, Ameried), and the next 
night she pitched Trump to 
a dozen writers, directors and 
producers at a Beverly Hills 
restaurant, say sources. 

Coulter declined to discuss 
the dinner parties but tells 
THR she took two prominent 
TV producers skeptical of 
Trump to see him at FOA, and 
both came away fans. Trump, 
in fact, is receiving a modicum 
of support from Hollywood’s 
nonconservatives, including 
producer Dana Brunetti 
(The Social Network), who 
twice voted for Barack Obama. 
“Although I don’t agree with 
the majority of what he says, 

I like Trump and the fact 
that he’s a disrupter and chang- 
ing the game,” he says. 

One of the earliest candidates 
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to woo Hollywood conserva- 
tives was Ted Cruz, who met 
with a dozen writers and 
producers at a Burbank res- 
taurant Nov. 8, 2013, after 
appearing on The Tonight Show 
With Jay Leno. Three months 
later, he spoke to FOA. The 
day after the recent debate at 
the Reagan Library, he met 
with supporters — some from 
Holl 3 uvood — three separate 
times. “Hollywood conserva- 
tives know it’s tough to swim 
against the tide, and Cruz was 
the first insurgent to do so,” 
says Chetwynd. “There would 
be no Trump without a Cruz.” 

A few in Hollywood are 
stumping actively and openly 
for the GOP. Writer-director 
David Zucker (Airplane!, The 
Naked Gun) created a 
$46,000 online video spoofing 
Obama’s nuclear deal with 
Iran that starred more than a 
dozen actors who are FOA 
members. He says he is creat- 
ing a PAC to raise money for 
several more videos that will 
target liberal positions. 

Elsewhere, attacks on Hillary 
Clinton are in the works. 
Clinton Cash, the best-selling 
book by Peter Schweizer, 
will be turned into a movie in 
February by Steve Bannon, 
an investment banker turned 
producer who owns a piece 
of Seir^eld after having backed 
Castle Rock Entertainment 
during the 1990s. Separately, 
David Bossie is working 
on a sequel to 2008’s Hillary: 
The Movie, famous for pre- 
cipitating the controversial 
Citizens United Supreme 
Court decision, which critics 
say allows unlimited cam- 
paign funds. 

More than anything else, 
Hollywood conservatives 
are seeking a candidate who 
can win the presidency, says 
Mark Vafiades, an actor and 
chairman of the Republican 
Party of Los Angeles County. 
“There are some whom I 
don’t like, but even if our nomi- 
nee is one of them, the 
Republican is always better 
than the Democrat,” he says. 
“I’d even go for Trump.” ftna 


WHO’S 

ENDORSING 

WHOM 

Some 
Hollywood 
conservatives 
are hinting 
at their favorite 
candidates 


BEN CARSON 

Mickey Rourke 
“I like the doctor, 
the black dude,” 
he told TMZ. 

TED CRUZ 

Adam Carolla 
“I love me some 
Ted Cruz.” 

CARLY ElORINA 

Donnie Wahlberg 
“she is a 
strong human 
being and a 
strong candidate 
for president 
in 2016!” tweeted 
the actor. 



RAND PAUL 

Vince Vaughn 
“I have found him 
to be very 
consistent on a lot 
of the issues 
where liberty is 
concerned,” 
the actor told 
students at UCLA. 



MIKE HUCKABEE 


Chuck Norris 
“He has the 
moral clarity 
and experience 
to lead our 
great country 
forward,” 
the martial-arts 
action star 
told The New 
York Times. 



MARCO RUBIO 


Rick Harrison 
“The entire 
time I talked to 
him, all he 
wanted to talk 
about was 
people, and he 
never mentioned 
the party once. 
That was a really 
big deal to me,” 
said the star of 
Pawn Stars 
on Fox & Friends. 
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DONALD TRUMP 

Gary Busey 
“He’s a great 
guy. He’s sharp; 
he’s fast. He 
can change the 
country after 
the last eight 
years,” the actor 
and The Celebrity 
Apprentice 
alum told Fox4n. 



ILLUSTRATION BY Wren McDohald 





You are truly a man for all seasons. 

We congratulate you on this outstanding 
performance and your weli-earned recognition. 
Surely this is oniy the beginning of many more 
accompiishments and accolades. 

Hirsch Wallerstein Hayum Matlof + Fishman 



ELEGANCE WITH EDGE 


NEW YORK 

New York Design Center 
Penthouse, Suite N° 1601 
200 Lexington Ave, NY 10016 
T: 212.684.2197 


LOS ANGELES 
8900 Beverly Blvd. 
Suite 106 

West Hollywood CA 90048 
T: 310.461.3250 


LAS VEGAS 

Las Vegas Design Center 
495 S. Grand Central Pkwy. 
Suite A-100, Las Vegas, NV 89106 
T: 702.476.551 1 


CHICAGO 


MILAN I MADRID 
800.476.9505 


LONDON I PARIS ( HONG KONG | SINGAPORE | SHANGHAI | WORLDWIDE 
SALES@CHRISTOPHERGUY.COM I WWW.CHRISTOPHERGUY.COM 




WINE TOTE 

Michael Kors Collection Miranda medium 
leather tote; $1,095, net-a-porter.com 
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COMING UP ROSES 

Gucci Soho leather shoulder bag; $1,650, 
at Saks Fifth Avenue, Beverly Hills 



AT FIRST BLUSH 

Thakoon Downing leather crossbody 
bag; $1,450, modaoperandicom 


POWER PURSES: 
THE NEW PALETTE 

This fall, the label doesn’t make the ‘It’ bag as much as the color, 
with blush and burgundy being Hollywood’s most coveted By carol Mccoigin 



\ 



ABOVE THE CURVE 
Tod’s leather Wave bag; 
$2,165, tods.com 


HOT NEW DESIGNER 
Hill & Friends Happy Satchel leather 
tote; $1,300, net-a-porter.com 


DUSTY ROSE 

Prada medium Inside bag in blush/rose; 
$3,050, saksfifthavenue.com 



FADE TO RASPBERRY 

Fendi Peekaboo mini satchel; $3,150, 
neimanmarcus.com 


DYNAMIC DUO 

Valentino “Glam Lock” shoulder bag; 
$2,495, /ar/etch. com 


STATEMENT ZIPPER 

Tom Ford Jennifer medium leather shoulder bag; 
$2,990, at Neiman Marcus 
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2015 POWER DRESSING 


THE WAR’ IN 
WARDROBE’ 

Three heel heights, no more obligatory suits 
(‘assistants wear suits’) and a slew of younger execs 
wanting to dress like Dana Walden: how the new rules 
of female influence are impacting the fashion of the 
town’s biggest players By Merle Ginsberg 


L ET’S FACE IT: 

Hollywood’s female 
power players confront 
their share of unique 
sartorial challenges. 
They’ve got to look presentable and 
powerful through 15-hour-plus 
days that take them from meetings 
to business lunches to on-set visits 
to the red carpet. “We’re represent- 
ing, we’re looking after geniuses,” 
says UTA senior motion picture agent 
Louise Ward, whose clients include 
ChanningTatum, Cobie Smulders and 
Oscar Isaac. “I could be running 
into Alfonso Cuaron in the kitchen. I’ve 
got to focus on the job at hand, so 
things have to fit — no wrinkles — and 
shoes can’t be tortmous at 11 p.m.” 
Adds Principal Communications 
Group managing partner Melissa 
Zukerman, who wakes up at 5 a.m. to 
navigate the mediascape for Chernin 
Group, Marvel Entertainment, 
Imax and Legendary Pictures: “I 
dress while on a conference call, 
knowing I could be eating with any- 
one later that day or night. But I 
also need to look like myself. I like 
to say I’m going from boardroom 
to brawl room.” 

At least suits and stilettos no 
longer are the only uniform of choice 
for the dealing and reeling that are 
all in a day’s work. “You can’t wear 
any kind of uniform, whether a strict 
suit or a body-con dress. One’s too 
masculine, the other, too femme-y,” 
says Jason Campbell, a private shop- 
per who counts Wendi Deng, Kelly 
Meyer, I van ka Trump and a number of 
“Google wives” among his clients. 
Adds Ward: “The suit is dead — assis- 
tants wear suits to look professional.” 

Fashion finally has infiltrated 
the town’s workday consciousness, a 


side effect of luxury-label designers 
courting Hollywood A-listers, the 
corporate merging of show business 
with style business and the rise of 
Los Angeles as a major arts center, 
elevating aesthetics in general. 
“The communities of fashion and 
arts advocacy have become totally 
symbiotic: LACMA with Gucci, the 
Hammer with Bottega Veneta, 
Louis Vuitton in Palm Springs,” 
says Ward. “Design is part 
of Hollywood life now.” 

As with most things in 
Hollywood, getting it right 
takes a lot of preproduc- 
tion. Time management, 
walking the line between 
creative expression and 
authority, and building 
a wardrobe that can go 
the distance are among 
the bylaws for Hollywood 
power dressing in 2016. 


Loiii§e Ward, 
Lilia l§tem 


1. PICK PIECES THAT POWER 
FROM DAYTHROUGH NIGHT 

Project-juggling and 
power-consolidating stu- 
dio, agency and law-firm 
superwomen, not to 
mention producers and 
managers, practically are 
required to pop into a phone booth 
(or ladies’ room) at 6 p.m. and 
pop out cocktail-party-ready. The 
new added twist.? Top-tier insid- 
ers need wardrobes almost the size 
of their A-list stars’ — and these 
women don’t have the advantage of 
borrowing. “In the old days, execs 
and writers weren’t celebrities. Now 
these women have photo shoots 
and red carpets — they can’t wear 
anything again. They’re shot at 
TCA upfronts, panels, at functions 


Photographed by Amanda 
Friedman on Oct. 14 at the UTA 
ofhces in Beverly Hills. 

On Ward: Donna Karan dress, Stuart 
Weitzman pumps, Elsa Pereira cuff. 
On Stein: Helmut Langjacket, 

Zara dress, Givenchy shoes, Alexis 
Bittar choker, Hortense earrings. 



UTA’S SENIOR MOTION 

picture agent Ward and director of 
corporate communications Stein 
exemplify agent style with designer 
fitted dresses, neutral jackets 
and heels with some height. “We 
have to be versatile,” says Stein. 
“You never know what last-minute 
meeting you might be pulled into 
or who’s in the building. I have 
lunches and after-work events at 
least three times a week, so I 
have to keep a Smashbox makeup 
palette in my office for touch-ups.” 
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four nights a week,” says Dana Asher, 
Hollywood’s top stylist to power 
women like showrunner Michelle 
King, Fox Searchlight Pictures 
president Nancy Utley, Star Trek Into 
Darkness producer Dana Goldberg 
and 20th Century Fox president of 
production Emma Watts. “For day 
there’s a nonformula formula: color 
or print Dolce & Gabbana blouses 
with skinny jeans or pencil skirts and 
the obligatory structured jacket, 
like Stella McCartney.” For evening, 
it’s a fitted dress without the jacket 
or covered-up classics by Oscar de la 
Renta and Carolina Herrera. 
“There can’t be too much boob, arm 
or leg,” says Asher. “These women 
have to work the room.” Bibi Dang, a 
personal shopper at Barneys New 
York in Beverly Hills for 20 years, 
says: “Two things all executives 
buy who go from day to night are 
dresses and jackets. Saint Laurent is 
the best jacket for anyone to own, 
for 30 years old all the way up to 70.” 

2. YES, YOU WORK WITH CREATIVES, 
BUT DON’T GETTOO CREATIVE 

“Once, I wore this navy dress with 
white piping and white patent 
shoes and a client said, ‘You look like 
Fanny Brice crossed with Courtney 
Love,’ ” says Zukerman. “I learned the 
hard way I can never elicit that 
response from a corporate person 
again, which is why I now buy 
Celine or Jil Sander pants and pair 
them with Lanvin blouses. If I 
need my boho ’70s fix. I’ll add an 
Altuzarra whipstitch bag.” 

While it’s true what Neiman’s 
Bloom says — that “you don’t see the 
uniform of ‘what everyone wears’ 
so much anymore; it’s the first time 
in a long time I’ve seen so much 
individuality” — image is still every- 
thing in Hollywood, to the point 
where Asher’s services are promotion 
rewards given to executives. “Women 
used to wear black Armani suits 
and it was fine. Now I get calls from 
their bosses who tell them that their 
image has to be great all-around. 

If one woman is in a great dress and 
one is not, Rupert [Murdoch] notices 
the one in the great dress,” says 
the power stylist, adding that her 
employees work with younger execu- 
tives who want to dress like Dana 
Walden: “Dana’s look trickles down.” 

Unsurprisingly, Gucci’s and 
Dolce’s Rodeo Drive boutiques note 


The Amal Effect: Why Hollywood 
Is Watching What She Wears 

M ultitasking, megapowered ladies have no 

time to think about clothes — or do they? Consider Amal 
Clooney, one of the best-dressed working women in the 
world as an attorney representing such high-profile clients as Julian 
Assange at London’s Doughty Street Chambers, which takes on 
criminal justice, immigration, human rights and civil liberties work. For 
nighttime carpets with her husband, George, she dons eye-catching 
cocktail looks by Maison Martin Margiela, Vionnet and Giambattista 
Valli. For the chambers and meetings abroad, she projects both 
style-consciousness and professionalism in soft-colored Gucci or 
Stella McCartney tops with flared skirts, standout-but-low-key dresses 
by Dolce & Gabbana, Alexander McQueen and Tome and very struc- 
tured handbags. “She’s changed the game,’’ says Saks Fifth Avenue top 
personal shopper Tony Ferreira. "And she’s put the word out about 
new brands, such as Tome. Now more executive women are asking 
about it.” A recent charcoal slim-cut pantsuit from Dolce & Gabbana 
even revived the demand for pantsuits that are feminine, not frumpy. 
“Since she wore that suit,” says a salesperson at the Dolce boutique 
on Rodeo, “we can’t keep it in the store.” Adds Neiman Marcus per- 
sonal shopper Catherine Bloom: “She definitely has had an impact 
on what people are talking about. Clients, designers, everyone’s watch- 
ing her outfits, which are an Instagram favorite now.” — m.g. 



NEW LABELS 
This CamiUo Bona dress 
was immediately knocked off 
by a website that sold 
a copycat version for $38. 


PANTSUIT REVIVAL 
On Oct. 5, the Internet took 
note as Clooney headed 
to work in a Dolce & Gabbana 
pinstripe suit and bag. 


* 



CHIC SEPARATES 
A Gucci blouse and Balenciaga 
bag powered Clooney through 
a Manhattan meetingthis spring. 



MODERN CLASSIC 
A Chanel suit Looked fresh, 
not fussy, paired with power 
pumps, bag and flowing hair. 


WARD/STEIN: HAIR BY JULIE FIGUEROAATCELESTINE AGENCY. MAKEUP BY PATRICKTUMEY AT CELESTINE AGENCY. KOSKOFF: HAIR BY DEBORAH BRIDER USING MATRIXSTYLELINKATFACTORY DOWNTOWN, MAKEUP BY JOANNE GAIR AT WALTER SCHUPFER 
MANAGEMENT, ON SITE PRODUCTION BY REBECCA KARAMEHMEDOVIC. STRIPES: CHOBI/SIPA/NEWSCOM. SKIRT: KGC-M6/STARMAXINC.COM/NEWSCOM. PANTSUIT: BERETTA/SIMS/REX/REXUSA. CREAM SUIT; SPLASH NEWS/CORBIS. 
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that requests for “suiting” pieces for 
women — tailored jackets, pants, 
skirts in menswear fabrications — are 
at an all-time high. “We call it ‘waist- 
up dressing,’ ” says personal shopper 
Meg Chapman, who, with Jordan Lane, 
caters to executive women, phi- 
lanthropists and Hollywood wives. 
“Bottoms are easy: tailored black 
pants and pencil skirts. What’s 
important is what’s seen over desks, 
boardrooms or lunch tables. That 
means simple jackets by Brrmello 
Cucinelli, with feminine blouses that 
tie at the neck by Theory. Celine 
and The Eow also make great basics. 
None of these pieces scream ‘label’ 

— they whisper ‘importance.’ ” 
Campbell is encouraged by the 
new trend of dressed-up casual: 
“Now clients are looking in the 
Marissa Mayer direction: With power, 
you dress down, but not too down. 

It’s strong tailoring as anchor, with 
a softer blouse and shoe. It’s about 
balance: Jeans work, if what sur- 
rounds them is dressy; and dresses 
work, as long as heels aren’t too 
high.” High-low mixes have finally 
hit Hollywood after years of infil- 
trating Manhattan’s power closets. 
“We’re getting here what my friends 
in New York have always known,” 
says producer-manager Hilary Shor. 
“You match Dior coats, Valentino 
jackets and Dolce & Gabbana dresses 
with fast-fashion pieces from Zara 
and H&M, and vintage pieces, too.” 

3. GET GROUNDED WITH HEELHEIGHTS 

“We’ve all been tripping over our 
own shoes for too long,” says Bloom. 
“Every woman’s happy now that 
there are lower heels — you can 
change into higher ones for dinner.” 
Asher notes how Manolo Blahnik, 
Jimmy Choo and Chloe shoes come 
in three heel heights now. Adds 
Chapman: “Every one of our clients 
has a wardrobe of heel heights. 
Classic Roger Vivier shoes are a great 
sexy power crossover.” Even the 
right sneakers can work. Says Emma 
Tillinger Koskoff, production presi- 
dent of Martin Scorsese’s Sikelia 
Productions, where she’s worked 
on The Departed, The Wolf of Wall 
Street, and now HBO’s Vinyl, co- 
produced by Scorsese, Mick Jagger 
and Terence Winter: “I love a black 
suit paired with great funky sneak- 
ers. I’ve also got Christian Louboutin 
wingtips for a different look.” 


4. SHOPPING IS OVERRATED 

Ward used to love the hunter-gath- 
erer aspect of shopping, but now 
it’s all about clicking on middle-of- 
the-night email sales blasts. When 
in a pinch, Koskoff heads over “to 
Wanda McDaniel at Armani and 
Susan Chokachi at Gucci, and they 
take wonderful care of me.” Clearly, 
time is at a premium. (As is value: 
“These women can afford anything,” 
says Asher, “but they still won’t 
spend $4,200 on a Gucci dress or 
$10,000 on a Chanel.”) 

“My women hate to shop,” says 
Asher, who schedules fittings 
for a top female studio exec and 
mega showrurmer at nights or on 
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weekends, packs suitcases when 
they travel and documents outfits for 
their closets. “I’ll show up at my 
showrurmer ’s house with 40 dresses,” 
she laughs. “I spend $300,000 
to $500,000 a month at Neiman’s, 
Nordstrom, Saks, Prada and Elyse 
Walker, and take it all to their homes, 
with a tailor.” 

Says Koskoff, who’s doing post- 
production in France and China for 
the Scorsese-directed film Silence-. 
“I can pack and leave for Europe in 
20 minutes flat. My entire life is 
bouncing: I could be in preproduc- 
tion, or shooting, or in our office 
on West 57th Street.” Her go-to’s.^ 
“Jeans with great cashmere sweaters. 


Isabel Marant jackets; for anything 
dressier, it’s pieces by Maria Cornejo. 
And always a massive Neiman 
Marcus black cashmere wrap and 
diamond studs. That covers a wide 
gamut of locales and circumstances.” 

Perhaps most important is to look 
like you never think about it. “You 
need to look polished and together, 
but the irony is, it has to come off as 
effortless,” laughs Naomi Scott, an 
independent film producer of proj- 
ects like 2015’s The Overnight (with 
husband and producing partner 
Adam Scott), “and we all know how 
much effort that takes!” After all, as 
every woman knows, there’s nothing 
natural about the natural look. EiZQ 



Emma 

Tillinger Ko§koff 

“I GOTTA BE ABLE TO RUN,” 

says the producer, who’s worked with 
Scorsese for 13 years. “I’m bad in 
heels and always have Havaianas in 
my car.” With a chic practicality that 
exemplifies a top creative’s style, 
Koskoff admits: “I like what I like. I 
have no shame walking up 
to someone and asking, ‘What is 
that jacket?’ ” Shooting requires 
comfort (Lululemon pants, Isabel 
Marant tunic), but bags are her 
passion. “I wear two Birkins I got for 
birthdays all the time, one from 
Marty, the other from Rick Yorn. And 
yes, I told them what to get me!” 


Photographed by Eric Ogden 
on Sept. 9 on Koskoff’s 
residential rooftop in Tribeca, 
New York City. 


Gucci top and leather pants, 
Isabel Marant sneakers. 
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1050 SOUTH GRAND AVENUE 
SALES BEGIN EARLY 2016 






This 7,200-square-foot home on Baxter is one of Silver Lake s 
largest. Aselton and Duplass (brother Jay perches in nearby Eagle 
Uotk) purchased the six-bedroom modern in April for $4.4 million. 


STYLE 'V. 


REAL ESTATE 


The historic Silvertop, purchased in 
October by Wood for $8.55 million, 
has three bedrooms, four bathrooms, 
a pool and a tennis court and offers 
panoramic views of downtown L.A. and 
the San Gabriel Mountains. 




SILVER LAKE’S 


Hills) and actress Kate Mara 
reportedly among those vying for 
ownership. 

When the dust settled, the vic- 
tor turned out to be a longtime 
local, Beats by Dr. Dre president 
Luke Wood. The final sale price 
was S8.66 million, Sl.05 million over 
listing and the loftiest sale price 
ever for the neighborhood — though 
it could have gone for even more. 
“There were higher bids,” reports 
Gafni, “but Mrs. Burchill really 
wanted the home to go to someone 
from the neighborhood.” 

Wood fit the bill. “Tm OG Silver 
Lake,” he says. “I was living in 
New York when I was transferred to 
Geffen Records in L.A. in the mid- 
’90s and [music manager] John Silva 
showed me around. I loved Silver 
Lake right away. There’s a tremen- 
dous sense of community; it’s very 
egalitarian. There are tradespeople, 
banking people, all sorts of people. 
It’s a true old-fashioned neighbor- 
hood.” To oversee Silvertop’s 
restoration. Wood has enlisted Silver 
Lake-based architect Barbara 
Bestor, whose firm also designed the 
AIA award-winning Beats cam- 
pus in Culver City. 

Among Bestor ’s other area 
projects is a six-bedroom, 
seven-bath modern located 
on a double lot at the top of 
Los Angeles’ second-steepest street, 
Baxter. Commissioned in 2006 by 
screenwriter Michael Ferris {The 
Game, Terminator S'), it commanded 
Silver Lake’s second-steepest sale 


SLICK NE W SHEEN 


Big Hollywood and tech startup spenders are moving on up to the Eastside, as Beats’ president 
sets an all-time high purchase and more than half of all homes go for over ask By Pauline o’connor 


T his summer, l.a.’s 
Department of Water 
and Power slowly began 
draining Silver Lake’s 
eponymous 800 million- 
gallon reservoir in order to install a 
pipeline to a new undergrormd water 
storage tank a mile away. 

The massive task — undertaken to 
meet more stringent federal water- 
quality standards — is expected to 
take about 18 months. Along with 
street closures, construction noise 
and debris, the project will see the 
neighborhood’s pride and joy trans- 
formed from a shimmering lake 
into a repository for bulldozers and 
other equipment. 

Developed in the 1920s and ’30s, 
Silver Lake famously has been a 
haven for bohemian artists and coim- 
terculture types, with silent film 
star Mabel Normand, writer Anais Nin, 
singer-songwriter Elliott Smith, 
showrunner Jill Soloway and actress 
Kathryn Hahn just a small sam- 
pling of its notable residents over the 
years. “An absurdly high percent- 
age of L.a.’s odd, idiosyncratic and 
interesting creative people,” says 
musician Moby, who will open a res- 
taurant in Silver Lake this fall 
and makes his home in the neighbor- 
hood’s Eastside sibling Los Feliz. 
“It kind of reminds me of the East 




Village in the ’90s crossed with 
Madison, Wisconsin.” However, in 
a distinctly Los Angeles way, home 
prices in the neighborhood have been 
escalating steadily in recent years 
(9.4) percent in the past year, accord- 
ing to Zdlow), and the bohemian 
crowd increasingly is being priced 
out by big Hollywood and tech- 
startup spenders: In December, real 
estate website Redfin declared Silver 
Lake’s housing market to be the 
most competitive in the city for 2014, 
with nearly 66 percent of homes sold 
for above the asking price. 

Will a dry reservoir put a damper 
on values.? “I’m telling clients 
who ask about listing homes around 
the lake to hold off if possible,” 
says Coldwell Banker Residential 
Brokerage agent Karen Lower. 
“You’re not going to be able to com- 
mand a top, premium price when 
the view is of a huge concrete pit.” 

There are, of course, exceptions 
when it comes to the area’s plentiful 
notable houses, designed by such 
luminaries as John Lautner, Richard 
Neutra and Rudolph Schindler — in 
which case, view, schmiew. “For a lot 
of the clients we work with. Silver 
Lake’s main draw is its important 
architecture,” says liana Gafni, an 
agent with Crosby Doe Associates, 
which recently handled sales of 


Silver Lake’s Kambara Residence 
(designed by Neutra), the Schindler- 
designed Falk Apartments and 
the Reiner-Burchill Residence, bet- 
ter known as Silvertop. Designed 
between 1956 and 1976 by Lautner 
(whose own home was just a 
block away), the futuristic 
4,700-square-foot property 
located high above the res- 
ervoir’s west side was put on 
the market in August 2014 by 
40-plus-year owner Jacklyn Burchill. 
A bidding frenzy ensued, with 
publisher BenediktTaschen (owner 
of another iconic Lautner home, 
the Chemosphere in the Hollywood 
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AMERICAN FILM MARKET 

Conference Series 

& CONFERENCES 

Roundtables 

November 4-11 1 Santa Monica 

Festival Focus 

Conference Series presented by: Akin Gump Flnonclol 
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Producer 


Steve Nickerson 
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Brian O’Shea Stephanie Palmer 
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Vision Films FTI Consulting Inc 
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Adrian Ward Kay S. Wolf FemkeWolting Yang Xianghua MiaoXiaotian AprilYe 

Pacific Writers Guild Submarine iQIYI.COM China Film Film Finances China 

Mercantile Bank of America. West Co-production 

Corporation 


Akin Gump 


TAII^I 

FIVM 


^ntjonctol A DELTA SCRffN gT 




otcnAiriLM^k 

CLOUONETWORK 


For schedule, topics, descriptions, additional panelists and to register: 

AmericanFilmMarket.com/attendee 








Above: This 1,900-square-foot, two- bedroom contemporary on Redcliff has a master suite with its own deck 
and outdoor shower. Below: A 1,900-square-foot two-bedroom, three-bathroom on Lucile, built in the 1950s 
by architect Robert Pratt, has ocean and mountain views and more than 800 square feet of deck space. 



price in April when writer-director- 
actor Mark Duplass and his wife, 
actress Katie Aselton, purchased it 
from film producers Callum and 
Sara Greene for $4.4 million. 

“The minute the Baxter house 
came on the market, I got a call from 
Katie, who’s a real estate junkie,” 
recalls Lower, who represented 
Duplass and Aselton on the sale. “She 
told me, ‘I’ve had my eye on that 
house since the day it was built. Let’s 
get it!’ ” As with Silvertop, competi- 
tion was stiff, resulting in the couple 
paying above the asking price to seal 
the deal. 

Still, most Silver Lake homes, even 
many with enviable design pedigrees, 
hover around the $1.6 million to 
$2 million range: A three-bedroom on 
Michel torena, just steps down the lull 
from Silvertop, was listed Oct. 8 for 
$1,496,000 and already is in escrow. 

While some properties circling 
the lake may not be able to com- 
mand top dollar for the next year or 
so, the rest of the neighborhood 
is booming in residential and retail 
developments. Among the projects 
percolating are the launch of Whole 
Foods’ new concept chain, 366 by 
Whole Foods Markets, on the site 


of a former Ralphs on Glendale 
Boulevard as well as a bumper crop 
of small-lot condo complexes. 

But perhaps the most buzzed- 
about addition to the neighborhood 
is Moby’s restaurant, Little Pine, 
set to debut in November. The musi- 
cian has lofty ambitions for the 
organic vegan venture. “I want an 
absurd level of excellence,” he says, 
citing Chez Panisse as one inspira- 
tion. “I don’t imagine that in a few 
years people will be talking about 
Alice Waters and Little Pine in the 
same breath, but I like the idea of 
having these crazy aspirations and 
you do your best to achieve them.” 

As Little Pine’s sole owner, Moby 
has a hands-on approach: design- 
ing the decor, attending city coimcil 
meetings and yes, planning the 
music. “The goal of music in a res- 
taurant is to blend in with the sound 
of people talking and eating,” he 
says. “I categorically loathe restau- 
rants with loud music.” He intends 
to be a regular fixture. “There’s no 
point in being an entrepreneur who 
opens a restaurant if you don’t plan 
on being there every day. This place 
is going to be my social life, for better 
or for worse.” EtZC} 
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Moby’s Vegan Eatery Keeps the Quirky 
in Silver Lake’s Dining & Shopping Scene 


Moby was photographed 
outside Little Pine 
(he likens its building to 
“a 1930s version of an 
Albert Speer spaceship 
ocean liner”) on Oct. 13. 



Little Pine 


“Broadly speaking there are two L.A.s; the L.A. 
of palm trees and the L.A. of pine trees, and i 
identify more with the L.A. of pine trees, so that’s 
the 'pine’ part,” says 28-year vegan Moby of his 
restaurant, set to open in November. “The ‘little’ 
part is, I just like the word ‘little.’ ” He hopes 
the Mediterranean-inspired menu will “provide 
a compelling representation of veganism.” 

2870 Rowena Ave 






Sqirl and Sqirl Away 


Natalie Portman and Jake Gyllenhaal 
are among those who queue up for breakfast 
at Jessica Koslow’s wildly popular Sqirl 
(left). By December, she’ll open Sqirl Away, 
an adjacent takeaway spot also offering 
“heartier fare.” 720 N. Virgil Ave. 


in June, the cult-fave French label 
opened a 1,793-square-foot store, its third 
L.A. location, nextdoortoShinola. 

Kirsten Dunst, Katie Holmes and Jamie 
Bell have been spotted perusing the goods. 
3517 Sunset Blvd. 

Virgil Normal 

Shirley Kurata, the stylist behind Rodarte’s 
runway shows, opened a brick-and-mortar 
store in June, stocking modern and vintage 
wear for “gentlemen of sports and leisure,” 
home goods, beauty products, books and 
music. 4157 Normal Ave. 


O TO HEAR MUSIC MOGUL MOBY DISCUSS THE INSPIRATION BEHIND HIS NEW 
SILVER LAKE VEGAN RESTAURANT, LITTLE PINE, GO TO THR.COM OR THR.COM/IPAD. 


PHOTOGRAPHED BY SpeDCeT LOWCll 






Office hours to fit the hectic life of 
the entertainment industry 


UCLA and MPTF working together means you can see UCLA doctors 
at the times that work best for you. We understand that the 
entertainment industry doesn’t just work 9 to 5, Monday through 
Friday - and neither do we. 

Our extended hours, seven-day schedules and our Health Wheels 
mobile office make it easy to keep your health in check and keep 
working. That's care the entertainment industry can count on. 

And care that begins with U. 


UCLA 


Health ^mptf 


Woodland Hills 

Jack H. Skirball Health Center 
MPTF Wasserman Campus 
23388 Mulholland Dr 
(818) 876-1050 

M-F, 8 am - 9 pm / Sat, Sun, Holidays 9 am - 5 pm 

Toluca Lake 

Toluca Lake Health Center 
4323 Riverside Dr 
(818) 556-2700 

M-F, 7 am - 6 pm / Sat, 8 am - 4 pm 

Santa Clarita 

Santa Clarita Health Center 
25751 McBean Pkwy #210 
(661) 284-3100 

M-F, 8 am - 5 pm / Sat, 8 am - 4 pm 

West Los Angeles 

Westside Health Center 
1950 Sawtelle Blvd #130 
(310) 996-9355 

M-F, 8 am - 6 pm / Sat, 9 am - 1 pm 

Los Angeles, Hollywood, Mid-City 

Bob Hope Health Center 
335 N. La Brea Ave 
(323) 634-3850 

M-F, 8:30 am - 5 pm / Sat, 8 am - 4 pm 


1 - 800 - 876-8320 


uclahealth.org/mptf 






SIYLE 


I.The Mexico scene 
required 1,500 extras, 10 
giant skeletons and 250,000 
paper flowers. “We had to 
make everything,” says set 
decorator Daniela Rojas. 
“Nothing was in season.” 


2. Q (Ben Whishaw) in his 
gadget lab. “It was an 
opportunity to give insight 
into Q’s world,” says set 
decorator Anna Pinnock, 
“including the cat-litter tray.” 


3. 007’s digs. “It was a 
process of elimination, of 
adding and taking away 
to get the right look,” says 
Pinnock. “The set ended 
up being more about what 
wasn’t there.” 


4. Gassner (left), whose 
first film job was 1 979’s 
Apocalypse Now, with 
director of photography 
Hoyte Van Hoytema. 


The Hoffler Klinik, aka Ice Q 
restaurant atop Austria’s 
Gaislachkogl Mountain. 
“The Klinik is a little bit of 
an ice jewel in the middle 
of the movie,” says Gassner. 


IMAGINING 

OOrSLAIR 


Along with Austria, Mexico and Morocco, Spectre, 
James Bond’s 24th film, takes viewers to a place they 
haven’t been in 42 years — home with the spy 

By Cathy Whitlock 


T he last time audiences got a glimpse of 
James Bond’s apartment was in I973’s Lwe and Let 
Die, when 007 made an espresso for M in his kitchen 
while a naked Bond girl hid in a closet. But creat- 
ing the ultimate bachelor pad for today’s modern 
superspy was the least of the challenges facing Spectre pro- 
duction designer Dennis Gassner. “In my initial discussions with 
[director] Sam [Mendes], I said, ‘Where do you want to go with 
this film.^ What’s your direction.^’ ” recalls Gassner, 66, add- 
ing that he and the director came up with the look of the 24ith 
Bond film (opening Nov. 6) in a fairly simple way. “He said, ‘Can 
you find me something hot? And then something cold?’ ” 

For the cold part, Gassner designed an icy Alpine lair — the 
“Hoffler Klinik,” where Bond meets psychologist Madeleine 
Swann (Lea Seydoux) — on a mountaintop in Austria. 
For the hot, he created a Day of the Dead cele- 
bration in Mexico City, the setting for the film’s 
opening chase scene. There also were shoots 
in Rome, Morocco and London, where along 
with Bond’s apartment, Gassner reimagined 
Q’s subterranean gadget lab at MI6. Spectre’s 
sets also offer a nod to the past, referencing 
the midcentury aesthetic of the very first Bond 
film, I962’s Dr. No, created by legendary 007 
designer Ken Adam. “In the end,” says Gassner, 
“you always go back and respect the his- 
tory. We are always trying to redefine the 
past and learn from it.” EZZZil 
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THE ENRIGHT 

COMPANY 


RECENTLY SOLD PROPERTIES 


BEVERLY HILLS 
$6,900,000 
$16,500,000 


WINDSOR SQUARE 
$3,599,000 
$4,300,000 
$8,500,000 


HANCOCK PARK 
$2,800,000 
$3,000,000 
$4,450,000 


TIMOTHY ENRIGHT 
310 . 652.6600 
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NOW FIRMLY ATOP 
21ST CENTURY FOX, 
JAMES & LACHLAN 
MURDOCH SIT 
DOWN TOGETHER 
FOR THE FIRST 
TIME AND OPEN UP 
ON THEIR FATHER, 
WHO’S IN CHARGE, 
ROGER AILES, 
SISTER LIZ, THE 
FUTURE OF 
TELEVISION AND 
HOW THEY PLAN TO 
CREATE THE NEXT 
GREAT MURDOCH 
ERA OF MEDIA 




BY MATTHEW BELLONI 

PHOTOGRAPHED BY 
RAINER HOSCH 


/ 


“We talk now more than 
ever — multiple times a day, 
usually,” says Lachlan 
(right) of his relationship with 
brother James. They were 
photographed Oct. 8 on the 
Fox lot In Los Angeles. 


IT’S OCT. 8, A SCORCHING HOT 
afternoon on the Fox Studios lot in 
Los Angeles, and it’s been less 
than 24 hours since Rupert Murdoch 
made news by tweeting about 
Republican presidental candidate 
Ben Carson: “What about a real 
black President who can properly 
address the racial divide? And much 
else.” The comment is being dis- 
sected, interpreted and mocked on 
TV and online, just like nearly 
every move made by the legendary 


84-year-old media mogul. But per- 
haps no Murdoch machination has 
been more analyzed than his plan 
to elevate his family members to 
succeed him atop 2Ist Century Fox, 
the television and film behemoth 
that includes the Fox network; cable 
channels Fox News, FX and Nat Geo; 
a share of the Sky pay TV services 
throughout Europe; and thriving 
film and TV studios here in L.A. 

That family drama came to a head in 
June when Murdoch announced 
that James Murdoch, 42, the ymmg- 
est of his four grown children, 
would become CEO of the company, 
and Lachlan Murdoch, 44, would 
become executive chairman, a title 
Rupert also would retain. (News 
Corp, the company that Murdoch 
built from a single Australian 
newspaper into a global power until 
he split it in 2013 after fallout 
from the phone-hacking scandal at 
his U.K. newspapers, now houses 


such publishing assets as The Wall 
StreetJournal and Vetw York Post, and 
is managed separately, with the bro- 
thers on the board.) Today, on the 
fifth floor of Building 100 on the lot, 
with Fox News and Nat Geo both 
pla 3 dng on wall-himg TVs, the next 
generation of Murdochs enters 
an executive conference room. 

This is James and Lachlan’s first 
sit-down interview together since 
news of their ascension leaked in a 
classic Murdochian drama, with 
rival CNBC first reporting the tran- 
sition, followed by a Fox Business 
Network anchor declaring that Fox 
News’ longtime leader Roger 
Ailes (who has said he doesn’t have 
much of a relationship with the 
yormger Murdochs) would continue 
to report to Rupert, a claim that 
would soon be refuted in an official 
2Ist Century Fox statement. The 
legion of Murdochologists in the 
media then piled on with analyses 


wd King Lear analogies detailing 
the rivalries and supposed power 
struggles that led to this new regime. 
“You don’t want to get into a posi- 
tion where you’re obsessing over 
what people are sa 3 dng — is this 
fair, is that unfair, etc. — because 
people are going to write what they 
are going to write,” says James of 
the coverage. “The key for us, and 
for me personally, is just focus on 
the job, focus on trying to make the 
right decisions, and over time your 
track record bears itself out.” But 
speculation comes with the fam- 
ily name for the Murdochs, whose 
Fox empire generated $29 billion 
in revenue in fiscal 2015 and $6.7 bil- 
lion in profit (its stock was down 
about 12 percent on Oct. 18 since the 
brothers took over July I, amid a 
broad media sell-off this summer due 
to cord-cutting fears). Fox’s film 
studio — home to Avatar, X-Men and 
current hit The Martian and now 



“As a founder and entrepreneur, he will continue to be involved in this business that he’s created,” says James (right) 
of father Rupert, who retains an executive chairman title and still speaks regularly to his sons. 


o 
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run by Jim Gianopulos — has a 
legacy that dates to the origin of 
Hollywood, William Fox and the 
Zanuck family. And its television 
operation — run by Peter Eice, with 
Fox Sports (run by Eric Shanks), 
Empire (from Fox Television Group, 
run by Dana Walden and Gary 
Newman), Fargo (FX Networks, run 
by John Landgraf) and Ailes’ Fox 
News, whose Aug. 6 Republican 
debate was watched by 24 million 
viewers — dates to when Rupert, 
in characteristically ballsy fashion, 
launched a fomth broadcast net- 
work in 1986. James and Lachlan say 
they share their father’s appetite 
for risk-taking, and the faded arm 
tattoos visible when they roll up 
their sleeves are further evidence of 
a rebel streak that both brothers 
have displayed in the past: Lachlan 
left the company in 2005 and 
returned to Australia for a decade; 
James, in his youth, quit Harvard, 
dyed his hair and started a hip-hop 
label (he also stepped down as 
chairman of News International in 
2012 amid the hacking scandal at 
the now-shuttered News of the World). 

But now, as the new Murdoch era 
begins, James, his wife, Kathryn, and 
their three children are based in New 
York, and Lachlan and wife Sarah 
recently moved to L.A.’s Mandeville 
Canyon with their three kids. The 
bicoastal brothers say they are ready 
to face significant challenges 
together as 21st Century Fox charts 
a course in a dramatically shifting 
environment. “The potential is there, 
as the sons have good energy and 
probably a better understanding of 
changing media consumption hab- 
its,” says analyst Steve Birenberg of 
Northlake Capital Management. 

In an hourlong Q&A (edited below), 
no question is off-limits, from plans 
for their first big moves to their rela- 
tionships with their father, sister 
Liz, Ailes and, perhaps most impor- 
tant, each other. “It’s a new way 
of working together,” admits James. 
“But as partners, so far, so good.” 

Neither of you is on social media, right? 
LACHLAN Correct. 

JAMES Not in a public way. You’ll 
never be able to find me. (Laughs.) 

But your father is, and he makes news, 
as he did recently with his Ben Carson 
tweet. What do you think of that? 
JAMES Look, it’s a personal platform 
for him that he values in terms of 
being able to communicate, and I 
try not to get involved. 


21ST CENTURY FOX 


Diverse Film and Television Assets, Flat Profits 


VER THE PAST TWO DECADES, RUPERT MURDOCH 

has grown his film and television business into a 
behemoth with a $58.5 billion market cap as of Oct. 18. 
But a general sell-off in media stocks this summer due to 
fears about cable ratings and cord-cutting hit Fox shares. A 


close look at the company’s fiscal 2015 financials reveals 
that a record year at the box office (X-Men; Days of Future Past 
and The Fault in Our Stars) boosted the film studio while 
ratings struggles at the fourth-place Fox network led to a 19 per- 
cent drop in television profits. — Paul bond 




TOTAL REVENUE 
(AND SOURCES) 2015 


Filmed 

Entertainment 



Cable Network 
Programming 


A 12% 


Television 



▼ 8 % 


Direct 

Broadcast 

Satellite 

Television 

$2.11B 

▼ 65% 


other 

-$1.32B 

A 7% 


OPERATING INCOME 
(AND SOURCES) 2015 


Filmed 

Entertainment 



Cable Network 
Programming 


A 6% 


Television 



▼ 19% 


Direct 

Broadcast 

Satellite 

Television 

$23i 

▼ 45% 


other 

-$3231 

A 9% 

(OPERATING LOSS) 


Stock 
performance 
since July 1 

▼ 11.7% 

S&P500 
performance 
since July 1 

▼ 1.4% 


Ailes’ Fox 
News made 
more than 
$1 billion in 
profit in 2015. 


HEADQUARTERS 
New York 
SYMBOL FOXA 
SHARES CONTROLLED 
BY MURDOCH TRUST 
39.1% 


FULL-TIME EMPLOYEES 




MAJOR ASSETS: 
Fox News, Fox 
Business Network, 
Fox Sports 
Networks, FX 
Networks, National 
Geographic 
Channels, Fox 
International 
Channels, STAR 
India, Fox 
Television Stations, 
Fox Broadcasting 
Co., 20th Century 
Fox Television, 
Fox21 Television 
Studios, 
20th Television, 
MyNetworkTV, 
20th Century Fox 
Film, Fox 2000, 
Fox Searchlight 





It goes to a larger point. So much of this 
company has been associated with your 


SOURCE: COMPANY FILINGS. NOTE THAT LARGE DROP IN REVENUE AND OPERATING INCOME FOR DBS TELEVISION IS DUE TO THE SALE OF SKY ITALIA AND SKY DEUTSCHLAND. MARKETCAP AS OFOCT. 18. 





dad and his politics. Are you political? 
LACHLAN First of all, I disagree with 
some of the premise of the question 
in that while externally people have 
combined the company with our 
father’s personal opinions, which are 
super interesting, or his politics, 
they’re actually not always the same. 
We have a huge number of cre- 
ators in this business, on this lot, 
a huge number of journalists and 
editors around the world who have 
nothing to do with his politics or 
his thoughts. They make entirely 
their own decisions. 

Your father once said he felt like an out- 
sider in Hollywood. Do you feel that way? 
JAMES No, nor does one necessarily 
need to be an insider everywhere. It’s 
not a distinction that I think about. 
Whether it’s in Hollywood, in New 
York, London, Australia, wherever, 
we’ve always felt very comfortable in 
the entertainment business. 

LACHLAN Frankly, in the last decade, 
our father’s spent a lot of time here 
[he owned a home in Beverly Hills, 
and in 2013 he bought the l6-acre 
Moraga Vineyards winery and estate 
in Bel Air for $28.8 million]. I’m 
not sure he would say that again. I 
think what is intended in that quote 
also is a matter of where you get your 
taste from, and it is important in 
Hollywood and the media to make 
sure where you get your creative 
taste and how you think about what 
audiences will like is not defined 
by a few square blocks around Pico 
Boulevard, but actually what’s out 
there in the real world. 

What are your own personal tastes? 
JAMES For me, pretty populist, 

I guess. I love Empire. I love 
[ Unbreakable^ Kimmy Schmidt. I 
loved The Martian. I loved The 
Grand Budapest Hotel — I love every- 
thing Wes Anderson makes. I 
loved American Hustle last year. I’m 
super excited we’re making [with 
Hustle director David O. Russell]. 

I watch exotic European sports, so 
we don’t have to talk about that — 
bike racing and automotive sports. 
LACHLAN The other thing, which 
is true for James as well because we 
both have young kids, it’s great 
because you start to see a whole lot 
of stuff that we would never get to 
watch. You see a lot of stuff, frankly, 
that the kids are watching online, 
and it’s great to see another way the 
whole ecosystem’s changing. 

JAMES I’m an expert in the Clone 
Wars, but it breaks my heart [Fox 
released the first six Star Wars films 
before Disney purchased Lucasfilm 
in 2012]. 



Disney has made amazing strides by 
picking off smaller fiefdoms. Is that a 
strategy you think Fox can employ? 
LACHLAN Disney has had a great 
strategy, but it works perfectly for 
them with the brand extensions 
and theme parks. You’ve got to give 
them full marks for that. For us, 
we’d be opportmiistic, but not at the 
same level as Disney’s been. 

JAMES While our focus is on fran- 
chise pictures, and franchises are 
super, super important, ... one of 
the things I’m most proud of is 
the creative diversity of the film slate 
and the television production slate. 
From Homeland to Modern Family to 
American Horror Story to The 
Grand Budapest Hotel to The Martian 
to He Named Me Malala to X-Men and 
Ice Age and Afom and the Chipmunks. 
God help me, it’s just ... that diversity 
is really exciting because we want 
to be a place where someone can say 
they have a great idea, be it an 
original concept like Kingsman or a 
new franchise or superhero movie, 
we want them to be able to say, “I’m 
not afraid to bring that to Fox.” 

In some ways, you need to be a little 
careful with the Street saying these 
are sure things, because it’s just 
franchise, franchise, franchise. You 
have to be willing to take creative 
risks on storytelling. The Martian, it’s 
great storytelling. 


You run this company together. But 
James, you’re the CEO, and that 
carries with it certain and separate 
responsibilities, right? 

JAMES Yeah, but my brother’s 
executive chairman, and we do this 
together. My father is executive 
chairman; he’s still involved and is 
doing great. 


How involved specifically is your 
father now? 

LACHLAN He’s Still the boss, right? 

His position really hasn’t changed. 
We have our father, and we have 
our board and ultimately the share- 
holders. What’s happened is a 
generational transition to new man- 
agement, and that’s very important, 
but it’s been very seamless, and 
he’s still there guarding the company 
every day. 


Why was the decision made for James 
to be CEO? 

LACHLAN It really wasn’t an issue 
for us. We thought it made sense. 
Functionally, everyone reports to 
both of us equally. We make the deci- 
sions together. 


whose idea was it for Lachlan to be in 
Los Angeles? The arrangement seems to 


1 . Rupert with (from 
left) children 
Lachlan, James 
and Elisabeth, and 
then-wife Anna 
in 1989. 

2 . James and 
wife Kathryn, who 
married in 2000. 

3. James, on a 
panel at the Cannes 
Lions International 
Festival of 
Creativity on 
June 25, has 
spoken at several 
conferences 
this year. 

4. Lachlan and wife 
Sarah, who 
married in 1999. 


model how you r dad was mostly i n New 
York and COO Chase Carey was in L.A. 
JAMES It’s different. Look, Chase 
is a great partner and friend and 
colleague, [but] it’s different in 
that Lachlan and I are actually part- 
ners and equal shareholders in the 
business and are equals, even though 
we partner probably in a similar 
way in terms of the way they worked 
together. It seemed to make sense to 
do it this way. 


Lachlan, you resisted playing a major 
role i n the company for a while. 
LACHLAN I wouldn’t say I resisted the 
company. I wanted to go do my own 
thing. I went back to Australia for 10 
years, built a very successful busi- 
ness that was terrific [he founded 


private investment firm Illyria Pty 
Ltd. and built Nova Entertainment 
into a top Australian radio network], 
[but] the whole time I remained on 
the board of News Corp — and after 
they split. News Corp and Fox. 


In a 2008 interview, your father said 
Lachlan “did not like, or have a happy 
experience in, Hollywood.”True? 
LACHLAN I don’t think that’s true. 
Honestly, it was a point in my life 
where it was important to go and do 
[my] own thing and take a big risk 
— which I think is important some- 
times — and I did, and it worked 
out really well. It’s one of the very 
best decisions I ever made in my 
life, leaving the company, and I’d do 
it again. 
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IT’S SORT OF MORBID AND SOMEWHAT 
DISTASTEFUL THAT THERE’S THIS GENERAL 
WHISPERING OF WHAT HAPPENS 
AT VIACOM OR CBS IN THE FUTURE.” 

LACHLAN 


JAMES Well, hopefully you won’t do 
it again! {Laughs.) 

LACHLAN It’s actually led me to 
be an even better execntive for that 
experience. 


Some say you two don’t get along 
and there’s bickering during board 
meetings. True? 

JAMES No, not true. Actually, I don’t 
think we bicker. 

LACHLAN I don’t think we ever 
disagree. 


Oh, please. You’re brothers. 

JAMES From a strategy point of view, 
on the board-level stnff, I don’t think 
Lachlan and I have ever had any 


major — or really any minor — dis- 
agreements with respect to where the 
direction of the business needs to 
be and how we prosecute that. But 
we’re brothers, we used to fight like 
cats in a bag. But you know, we were 
young then. {Laughs.) 

LACHLAN I always won, which was 
good. 

JAMES I’m not so sure. 

LACHLAN I was bigger back then. 
JAMES Yeah, exactly. Not anymore. 


Yourfather was willingto bet the 
company several times by buying the 
studio or starting the Fox network. 

Do you share that same risk tolerance? 
JAMES It’s one of the great qnalities 


of the culture of this company that 
[it] can take risks — creative risks, 
business risks. It can do things that 
other observers might think are 
impossible or are not going to work, 
from the Fox network to Fox News 
to Star TV to Slg^ to Sky Deutschland 
and so on. 

LACHLAN We have to take risks, right? 
But that’s not to say [we’re] going 
to bet the whole company. Even after 
the [financial] crisis in ’90, ’91 
[when News Corp nearly crumbled 
under massive debt] , I think even 
our father says he’s not going to take 
that size of a risk [again]. And the 
company now has a scale where yon 
don’t have to put yourself in a 
position where you’re betting the 
whole company, but you are going 
to take a series of carefully thought 
out but aggressive, creative and 
strategic risks. 


Like what? Have you identified some 
initial bets or initiatives? 

JAMES Lachlan and I are pretty clear 
on strategy, and I think over the 
next year or two years, you’ll see a 
record of moving the company 
forward at a pretty high velocity. 


How? 

JAMES {Laughs.) We’ll have to wait 
and see. 

LACHLAN The [changing] dynamics 
of the media industry as a whole 
are pretty obvious. We are develop- 
ing strategies to deal with those 
obvious changes. 


Let’s talk about those changes. 
International TV is seen as a growth 
area, and most believe you’re going 
to fi nally buy the rest of S ky that you 
don’t already own. 

JAMES The Sky businesses, we’ve only 
just brought them all together 
into one big European platform [Sky 
Pic]. That integration is going really 
well. The company is moving at a 
very fast pace and has grown in value 
enormously. We’ve also been clear 
that over time, having 40 percent of 
an unconsolidated asset is not an 
end state that is natural for us. Right 
now, we’re 100 percent focused on 
supporting the company to get this 
integration going and get it done 
for the business to move forward, so 
there are no plans on the agenda 
right now. 


How about Ti me Warner? When 
Fox made its $80 billion offer. Time 
Warner CEO Jeff Bewkes told his 
shareholders that the bid was too low 
and he wasgoingto raise the stock 
price. Would you approach him again? 
LACHLAN We’ve moved on from 
Time Warner. There was a point in 
time [when] it was a great oppor- 
tunity, frankly, for both sets of 
shareholders, but we’ve moved on. 


Does it worry you that Viacom or 
CBS, post-Sumner Redstone, could 
merge with Time Warner? 

JAMES We’re much more focused on 
operating 21st Century Fox. We’re 
less focused on whatever the daily 
scuttlebutt is around M&A. For 
example, with our new partnership 
with National Geographic [on the 
Nat Geo cable channel] ... we have 
a broader relationship with the 
National Geographic Society now, 
and we think there’s huge oppor- 
tunities to grow the [business], ... 
to really navigate through what is 
increasingly clear is an exciting 
new business in streaming television. 
We look at the digital television 
consumption we’re seeing around 
these brands. It’s growing fast and 
at a scale already. 

LACHLAN It’s Sort of morbid and 
somewhat distasteful that there’s this 
general whispering of what happens 
at Viacom or CBS in the future. For 
us, that’s not something we want to 
engage in. 


True, but a giant asset could become 
available soon. 

JAMES Maybe, maybe not. I don’t 
know their mind or what’s going on 
over there. 


Speaking of streaming, James, you 
suggested recently that TV will 
move from an ad-supported model to 
more subscription. How fast do you 
see that trajectory and how long will the 
TV ad model in its current form last? 
JAMES Well, I think what I said is 
we’ll continue to have a variety of 
models — some dual models with 
advertising — but the traditional 
conception of advertising as an 
interruptive format that is sort of 
scattershot, is something that 
needs to evolve. We’re already seeing 
that in a digital-streaming envi- 
ronment where we can create new 
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IN A SITUATION LIKE THAT, YOU LEARN 
A LOT ABOUT POLITICS. IT WAS A VERY 
INTENSE PERIOD, BUT WHAT DOESN’T 
KILL YOU MAKES YOU STRONGER.” 

JAMES, ON THE HACKING SCANDAL 


ad products that are less interrup- 
tive, have lighter ad loads, that create 
a better product experience for 
customers. 

LACHLAN And more engagement for 
their clients. 

JAMES The advertising business could 
be very strong. [But] the current 
interruptive model of advertising, of 
cueing things up down the line and 
interrupting the programming for 12, 
16, 18 minutes, is something that 
probably won’t be tolerable for cus- 
tomers. That’s not to say that I 
think everything is going to subscrip- 
tion. I think you’re still going to 
see a mixed model, but a lot needs 
to be done. Many [executives] need 
to show more leadership in pushing 
forward on ad innovation and par- 
ticularly around premium, quality 
video advertising, which is still 
an incredibly impactful medium 
for marketers. 

What does this mean for the future of 
the Fox broadcast network? 

JAMES First and foremost, the job 
at hand at the Fox network that 
Dana [Walden], Gary [Newman] 
and Peter [Rice] and the whole 
team are focused on is, how do we 
make it excellent in terms of put- 
ting great programming in front of 
viewers.^ We’re very excited about the 
start of the new season. [Through 
three weeks. Fox is down 6 percent in 
adults 18-to-49 to an average 1.8 rat- 
ing this season — but it is down the 
least of the Big Four networks]. 

But broadcast seems to be a 
diminishing model. Do you disagree? 
JAMES What I’m trying to say is, I 
think the health of the Fox net- 
work depends on the quality of the 
programming, and we’re really 
doing stuff creatively that works. The 
model around it will evolve, and 
we have to have an appetite for that 
change. Too often in the industry, 
we focus on the existing or past busi- 
ness rrdes and not on the product 
itself and new business rules and 
opportunities that are going to 
emerge from that. 

LACHLAN If you look at the quality 
content we have now — you can take 
Empire as an example, but you 
can take a bunch of other examples 
as well: The linear broadcast distri- 
bution or consumption of that show 
is absolutely changing. Whether 
it’s time-shifting, people watching on 
Fox Now or watching on Hulu, 
they’re doing that across these dif- 
ferent platforms. To James’ point 
on advertising, all these different new 
technologies, metrics and methods 
are developing as we speak in real 


time, and it’s important that we 
stay on top of each one of those 
changes. Because the number of 
people watching the hit shows is 
huge. But we have to reach each one 
of them and monetize it. 

American Idol is endingthis season. 
Will there ever be another show 
outside of sports that can generate 
30 million viewers an episode? 

JAMES In the live window? I would 
never say never. But I would echo 
what Lachlan said. We’re already 
seeing in a show like Empire or 
Scream Queens [that] the initial 
broadcast is a fraction of the total 
viewership. We’re still seeing a high 
volume of viewers coming to the 
pilot episode of Scream Queens on 
Hulu, Fox Now and others. If you 
add up all of that over the first 30 
days, which we’re not quite at 
the end of yet, it’s a big, big show. 

Advertisers don’t necessarily 
agree, though. 

JAMES I think they’re starting to. 

When news broke of your new roles, 21st 
Century Fox had to put out a statement 
sayi ng Roger Ailes will report to you two. 
How is your relationship with Ailes now? 
LACHLAN It’s good. We both talk to 
him all the time. The business he’s 
built, and the channels he’s built, 
are terrific. We have a huge regard 
for him, and he’s done a great job. 

But Roger told THR earlier this year 
that nobody knows what’s going 
to happen to him or to Fox News once 
Rupert retires. 


LACHLAN Rupert’s never retiring. 
{Laughs.) 

But it’s no secret that Ailes’ 
relationship is with Rupert. He’s said 
he doesn’t really know you guys. 

JAMES We have a good relationship 
with Roger, and it’s been a long 
one. Listen, Fox News is an incred- 
ible franchise. We think they’re 
doing a great job. 

Can you commit right now to keeping 
Roger as long as he wants to stay? 
JAMES I wouldn’t get into discuss- 
ing with you, frankly, any future 
issues around what somebody might 
or might not want to do. 

Not what he wants to do, what you 
want to do ... 

JAMES Certainly, from my perspec- 
tive, he just signed a new contract 
and we’re really pleased with that, 
and we hope he stays for as long as 
he wants. 

LACHLAN He’s done a great job. 

when you see Donald Trump feuding 
with Fox News, do you get involved? 
LACHLAN We’ll always support our 
editors and news producers, and 
certainly our journalists. If someone 
wants to have a feud with any of 
them, not just Donald Trump, we’ll 
always support our really hard- 
working and decent journalists. Part 
of our job is to protect them. 

JAMES The strongest thought that I 
had when I saw the beginning of 
that [feud following the Fox News- 
hosted GOP debate] was just how 
awesome Megyn Kelly was. 
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Former News of the World 
editor Rebekah Brooks, with 
Rupert Murdoch in 2010, was 
brought back to News Corp as 
CEO of News UK in September. 

LACHLAN Yeah, she was great. 

A lot of people are wondering what your 
politics are. 

JAMES I can speak for myself — my 
politics are a private matter. I’ve 
never spoken about them publicly. 

I have some things I get involved 
in [James co-founded Quadrivium, 
a foundation that supports “natu- 
ral resources, science, civic life, 
childhood health and equal oppor- 
tunity’’], but ultimately my job 
and our job here is about being able 
to maintain, create and grow a plat- 
form that has a diversity of voices. 

The family trust that owns 39.1 percent 
of the company’s voting shares is said 
to have four votes: the two of you, your 
sister Elisabeth and your other sister 
Prudence — and apparently there is no 
tie-breaker. How is that going to work? 
JAMES Look, first of all, the 
structure of how the family governs 
the trust, etc., is something for 
the family to worry about. But we’re 
all very aligned about things 
going forward. Nothing’s going to 
change there for many years, so it’s 
not something that we worry about 
that much. 

Does it bother you that your sister Liz is 
not involved in running the company? 
JAMES It was definitely a regret when 
she decided to leave [her produc- 
tion company] Shine after coming 
into the business [when News Corp 
bought it in 2011 for $674 million], 
which we had been really excited 
about. But she made a choice to go 
do some new projects, and she’s 
got a bunch of stuff she’s doing phil- 
anthropically and entrepreneurially 
and is very happy doing those things. 
She decided for herself that that 
was the right thing for her to do, and 
we’re very supportive of that. We’re 
a close family, but she’s doing other 
things now. 

It seems like a lot of your focus is on TV. 
How involved do you guys expect to be 
at the film studio? 

LACHLAN It’s not OUT job to be green- 
lighting films. That’s for the 
professionals across the road [in the 
film executive building], but we’re 
going to be driving them as hard as 
we’re going to be driving the rest of 
our businesses. 

JAMES [It’s] an industry that’s chang- 
ing quickly. . . . We have to change the 
way we think about how we window 
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LUXURY PROPERTIES 

COAST TO COAST 



MONTECITO, CA | Cima Del Mundo Estate 
web: 0113972 | $45,000,000 
Montecito - Coast Village Road Brokerage 
Suzanne Perkins 805.895.2138 



MONTECITO, CA | The Chateau of Montecito 
web: 0027167 | $34,500,000 
Beverly Hills Brokerage 
Catherine Marcus 310.795.8521 



NEWYORK, NY | 75 Bedford Street 

web: 0137686 [ $12,500,000 

Downtown Manhattan Brokerage 

J. V. Stein 212.431.2427, G. Morello 212.810.4950 


MALIBU, CA I Carbon Beach Opportunity 
web: 0423659 | $12,250,000 
Westlake Village Brokerage 
Cathie Messina 818.335.8047 



PACIFIC PALISADES, CA ] Stunning Architectural 
web: 0343698 | $9,945,000 
Pacific Palisades Brokerage 
Paula Ross Jones 310.880.9750 



PACIFIC PALISADES, CA 1 10K± sq.ft., St./St. Lot 
web: 0343824 | $3,750,000 
Pacific Palisades Brokerage 
James Respondek 310.488.4400 



NEW YORK, NY 1 3-Bedroom at 1 West ST*' Street 

web: 00110029 | $6,250,000 

East Side Manhattan Brokerage 

L. Nasser 212.606.7706, C. R. Rounick 212.606.7643 



SOLVANG,CA | 20± Acre Wooded Estate 
web: 0621610 | $3,450,000 
Santa Ynez Valley Brokerage 
Mary Ann Foss 805.455.1476 



NEWYORK, NY | 20 East 68'^’ Street Condop 
web: 00110377 | $5,150,000 
East Side Manhattan Brokerage 
Olivia Hoge 212.606.7738 



NEWYORK, NY | Classic 7-Room Home 
web: 00110305 | $3,250,000 
East Side Manhattan Brokerage 
Patricia A. Wheatley 212.606.7613 





HEALDSBURG, CA ] 3710WestSodaRock.com 
web: 1190283 1 $3,900,000 
Wine Country - Broadway Brokerage 
Peter Colbert 415.798.0203 



MARINA DEL REY, CA | Ocean Front Penthouse 
web: 0343831 | $2,499,000 
Santa Monica - Venice Brokerage 
Robin Walpert 310.480.4980 



NEWYORK, NY | 395 Broadway, Apt 8D 
web: 0138115 | $1,975,000 
Downtown Manhattan Brokerage 
Kathryn Swift 212.810.4955 


NEWPORT COAST, CA | Jewel of Newport Coast 
web: 0343795 | $1,499,000 
Pacific Palisades Brokerage 
Ken Margolis 310.721.0065 


WOODLAND HILLS, CA | Gated 2-Story Traditional 
web: 0343733 | $1,085,000 
Pacific Palisades Brokerage 
Sanaz Siamak 310.403.4584 



NEWYORK, NY | 721 Fifth Avenue 
web: 00110313 | $50,000 per month 

East Side Manhattan Brokerage 
Kevin B. Brown 212.606.7748 


Beverly Hills | Cape Cod | Greenwich | Hamptons | Houston | Los Angeles | Malibu | Montecito | Monterey Peninsula | New York City 
Palm Beach | Pasadena | San Francisco Bay Area j Santa Barbara | Santa Fe ] Santa Ynez | Sonoma - Napa Wine Country | Ventura 
sothebyshomes.com 

Sotheby's International Realty and the Sotheby's International Realty logo are registered (or unregistered) service marks used with 
permission. Operated by Sotheby's International Realty, Inc. Real estate agents affiliated with Sotheby's International Realty, Inc. are 
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Visit onlywithus.com to discover the 
benefits available through us alone. 







THE LAST FRONTIER 

WOMEN IN THE 
BOARDROOM 

Everything from decisions about equal pay to the hiring of m orp. fem^^ starts at the; 
top! So with gender parity Topic A in entertainment, who’s behind co^rorate America’s 
next moves? Largely men, as some of Hollywood’s top names — from Bhnnie Hammer 
to Mellody Hobson to Shari Redstone — talk about how they got in, survive and thrive' 
in the most exclusive power-soaked business club of all By kim masters 



W HEN MELLODY 

Hobson sat with her 
six fellow Dream- 
Works Animation 
board members 
at a screening of the 
company’s Megamind 

before it was released in October 2010, some- 
thing struck her — and only her — immediately: 
There was no nonwhite character in the film 
other than an alien, and he was blue. 

Hobson, who had joined the DWA board in 
2004) and became its chairman in October 2012, 
spoke up in front of the group. “I said, ‘Where 
are the people of color?’ This was set in a major 
city in the United States. I said, ‘How can this 
be?’ ” DWA founder Jeffrey Katzenberg was so 
struck by her remarks that after Hobson had 
returned to her home in Chicago, he asked her 
to come back to Los Angeles. Over lunch at 
The Grill, he promised the company never again 
would make such a mistake. Recalls Hobson, “He 



said, ‘I just didn’t see it.’ That’s the point, right?” 

The point being that diversity on corporate 
boards brings fresh insights, as Hobson, 46, pres- 
ident of Ariel Investments, demonstrated. DWA’s 
most recent movie. Home, also features an alien, 
but the main human character is a girl of color, 
voiced by Rihanna. The film grossed $386 million 
worldwide, and Katzenberg received moving let- 
ters of appreciation from parents happy to see a 
nonwhite character taking a central role. The only 
woman and person of color on the board, Hobson 
“has been an invaluable advocate for diversity 
and representation among our employees, our 
leadership and in our movies themselves, and 
she does it in a graceful and gracious way,” says 
Katzenberg. “Our audience is global and diverse. 
The people who make our product ought to be rep- 
resentative of who our audience is.” 

Over the past few decades, boardrooms, under 
pressure both from shareholders and public per- 
ception, have evolved and no longer are quite the 
cigar-chomping collection of gray-faced men one 


/ 
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might see depicted in a New Yorker cartoon. Barry 
Diller, whose 13-member lAC board includes 
Chelsea Clinton and NBCUniversal Cable chair- 
man Bonnie Hammer, says he has no doubt 
about the benefits of diverse perspectives. “You’d 
think it would have been obvious from the get- 
go,” he says. “But boards have moved from being 
somewhat clubby in terms of atmospherics to 
being more of a professional body.” 

Still, despite heightened hand-wringing within 
entertainment on pay inequity (with an assist from 
Jennifer Lawrence), an EEOC inquiry into sys- 
temic discrimination, and the number of women 
in the executive suites and behind the cameras 
largely unchanged in recent years, boards — gov- 
erning bodies that monitor a company’s long-term 
strategy, exposure to risk and by default, a 
company’s decision-making leadership — remain 
overwhelmingly male. 

Within these boards, the ultimate expression 
of power and achievement in corporate America, 
women comprise 16 to 19 percent of about 60,000 







Says Hammer about 
serving on the lAC board: 

“Barry Dlller chooses 
people who aren’t afraid 
to talk. He expects people 
to voice their opinions 
— if necessary, loudly.” 

Photographed by 

DAVID NEEDLEMAN 
on Oct. 14 at the lAC 
Building in New York City 


seats at public companies in the U.S. (the percent- 
age is far lower for women of color), according' 
to nonprofit group Catalyst, which is dedicated to 
expanding opportunities for women in business. 
Hollywood falls squarely within this spectrum, 
with women filling only 17.6 percent of the seats 
on boards of companies (Comcast, Sony, Viacom, 
etc.) that own major studios. 

Corporate boards still are a place where the 
elite not only meet but make connections that 
can lead to the exchange of favors and ideas. 
But breaking in is not so easy; according to the 
National Association of Corporate Directors, 
about 75 percent of invitations to serve on boards 
come through existing members. The balance is 
made up of candidates recruited by search firms, 
which might have a mandate to help diversify a 
board. When a name is submitted for a board seat, 
says Brande Stellings, Catalyst’s vp corporate 
board services, “The question around the board- 
room still is, ‘Who knows this person?’ ’’ 

Still, Barbara Franklin, who was secretary of 


t 


commer^^^Kffing the George H.W. Bush admin 
istration and has served on 14 public-company 
boards, says she has seen considerable change in 
the clout that women have on boards since the 
’80s. In those days, “I was the only woman,” says 
Franklin, now 76. “That was not the most comfort- 
able place to be. Now there are several women 
on all the boards I serve on.” 

At the same time, the responsibilities 
also have increased. “In the old days, man- 
agement would say: ‘Here’s our strategy. 

Stand up and salute,’ ” says Franklin. Now 
“it tends to be a much more dynamic, collab 
orative effort on strategy.” And she has 
seen women become heads of committees 
on governance, audit and compensation. 

“This is not your father’s Oldsmobile, as 
that commercial goes,” says Hobson (wife of 
George Lucas). “This is a new day.” There may 
be an old-boy network at work on some boards, 
she says, but not the ones she’s on. “I was a per 
son in Chicago,” she says. “I didn’t have cronies. 


Lansing 


This idea that I’m a golfing buddy of [someone] ? 
I don’t even golf” 

Even as times change, former Disney Media co- 
chair Anne Sweeney was advised by friends to be 
wary about becoming a token when she was choos- 
ing which boards to join after she left the company 
in January. (Before that, Disney policy 
precluded her from serving on boards of 
other public companies.) “There were 
a lot of boards that approached me that 
clearly just wanted to get a woman fast,” 
she says. When Netflix CEO Reed Hastings 
invited her to join his company’s board, 
she asked him why. “He said, ‘Because of 
the company you’ve been running and 
because of your track record.’ I thought, 
‘That’s the right reason.’ ” In March, 
Sweeney became one of three women on the 
nine-person Netflix board. 

Shari Redstone was the only woman direc- 
tor when she joined the board of National 
Amusements, her father’s theater chain and the 
















holding company for Viacom, in 1992. She also was 
the only woman when she joined the Viacom board 
in 1994) (before Viacom and CBS split into two 
companies). It was daimting, and not only because 
of her gender and because her background was 
in law and not in business. “I had to prove myself 
because I was my father’s daughter,” she says. 
Without speaking specifically about Viacom or 
CBS, the 6l-year-old Redstone adds: “I do think 
in many instances there’s a higher standard for 
women. It may not be forced upon us, but we take 
it on ourselves.” 

Yet according to Catalyst’s Stellings, studies 
have found a correlation between the presence of 
women on boards and enhanced financial perfor- 
mance: Companies with sustained high female 
representation (three or more women in at least 
four of five years) outperformed those with low 
representation by 84 percent on return on sales, 
60 percent on return of invested capital and 
46 percent in return on equity. “I strongly believe 
that a diverse group of people around a table 
leads to a better outcome, and all the data sug- 
gests that,” says Hobson, who also serves on the 
boards of Starbucks and Estee Lauder. 

“Women have an instinct for what the market 
is,” says NBCU’s Hammer, who serves on the 
board of eBay as well as lAC. “We have tremen- 
dous insight in terms of understanding products 
and consumerism.” She adds that women who 
have been successful enough to be offered board 
seats are likely to have honed skills that make 
them valuable to any company. “You develop opin- 
ions because you have to, because these guys 
aren’t going to respect you rmless you’re an equal, 
and you get to the point where you do have a voice 
because your feet have been on hot coals. Women 
who get there — their voices are strong and power- 
ful,” she says. Diller confirms that Hammer has 
just such a voice. “She’s not shy, which means she’s 
willing to engage,” he says. “We’re always seeking 
real engagement from our directors, which means 
debate, argument and passion.” 

Women who find their way onto boards of direc- 
tors don’t have one unified vision of the board’s 
role. Sherry Lansing, the 71-year-old former chair- 
man and CEO of Paramoimt Pictures and formder 
of The Sherry Lansing Foundation, has served 
on several boards including Qualcomm and the 
Dole Food Co. (and was cited by Redstone and 
Sweeney as a source of advice and inspiration). 


You want to be in a room with people you like, 
respect and admire, where you can add value, 
where you’re excited to be there,” says Hobson 
about board commitment. “I’m flying to 
Seattle four times a year [for Starbucks board 
meetings]. I’ve got to really want to be there.” 

Photographed by WESLEY MANN 

on Oct. 15 at Ariel Investments In Chicago 


In her view, boards “should provide oversight, not 
interference.” Redstone sees the board’s job as 
not just oversight but looking toward the future: 
“You not only respond to issues that manage- 
ment is raising, but you take a look at the broader 
picture. You have to know what the issues are, 
going above and beyond the immediate agenda 
that you’re presented with.” 

Hobson says her priority as a board member is to 
be a fiduciary for shareholders, monitoring a com- 
pany’s management and growth. “That is first and 
foremost in my mind every day,” she says. “You 
are one person in a seat that embodies thousands 
or hundreds of thousands of shareholders.” She 
says she comes to meetings well-prepared — 
generally, meetings are held quarterly — and her 
goal, if she poses a question, is for it to be thought- 
provoking and not obvious. “I purposely force 
myself in every meeting to have one unique idea,” 
she says. 

Board membership is paid: According to the 


NACD, compensation for members ranged from 
S145,000 a year at a small company to $268,000 a 
year for a top 200 corporation. (Members are 
given cash as well as stock, but Hobson admon- 
ishes that it is unacceptable to sell.) But most 
women invited to serve on boards already are so 
well off that the compensation isn’t a motivation. 
As Lansing puts it: “People who serve on boards 
don’t do it for the money.” Instead she says 
being on a board offers a different vantage point 
on corporate life. While running Paramount, 
for example, Lansing was serving on the Los Angeles 
Times board in 2007 when the company was being 
sold to real estate tycoon Sam Zell. The board 
had to gather in secret after a Paramount premiere. 
Lansing told husband William Friedkin, “I have 
to go to a meeting at 10:30 p.m., and I can’t tell you 
where. I’m not having an affair.” Once the deal 
was done, she thought, “I’m usually the one who 
wakes up and sees who the new boss is and now I’m 
seeing it from the other side.” 


How Many 
Women 
Are on 
Hollywood’s 
Boards? 

Females comprise 
a low 17.6 percent 
of the media 
conglomerate positions 

BY REBECCA SUN 



COMCAST 

OWNS Universal Pictures 

WOMEN ON BOARD 1 of IT 

Dr. Judith Rodin was the Ivy League’s first 
noninterim female president (University 
of Pennsylvania, 1994-2004) when she 
joined the Comcast board in 2002. Now 
president of the Rockefeller Foundation, 
she also is a director at Citigroup. 



THE WALT DISNEY CO. 

OWNS Walt Disney Studios 

WOMEN ON BOARD 3 of TO 

Sheryl Sandberg (above) was Disney’s 
youngest director, at 40, when she was 
elected in 2010, joining Carlyle Group 
exec Susan Arnold and U.S. Hispanic 
Media board chair Monica C. Lozano, 
whose 15-year tenure is Disney’s longest. 



21ST CENTURY FOX 
OWNS 20th Century Fox 

WOMEN ON BOARD T of T2 

Louis Vuitton executive vp Delphine 
Arnault, who joined Fox’s board in 
June 2013, also serves as a director for 
her own company as well as Christian 
Dior, French TV network M6 and French 
global communications group Havas. 



SONYCORP. 

OWNS Sony Pictures 

WOMEN ON BOARD! of T2 

Eriko Sakurai, chairman and CEO of the 
joint venture between Dow Corning and 
Japan’s Toray Industries, was appointed to 
Sony’s board in June 2014, as its previous 
lone woman, Yukako Uchinaga, retired. Ten 
of Sony’s directors are Japanese. 
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Sometimes boards review numbers; other 
times, there is drama. In recent years, Rupert 
Murdoch’s board has had to cope with a hacking 
scandal that — combined with the weight of his 
publishing assets on the company’s stock — led to 
the 2013 split of his conglomerate into News Corp 
and 21st Century Fox. In 2014, the board of Time 
Warner had to take quick measures to fend off an 
rmwanted Murdoch bid. One of the most dramatic 
examples of directors being forced into action 
came in the wake of a stunning 2004 Disney share- 
holder uprising that led to Michael Eisner being 
stripped of his chairman of board title and, ulti- 
mately, his departure from the company. 

ALL THE WOMEN INTERVIEWED BY THR HAVE 
come to boards through different routes. Lansing 
says she was recruited by a search firm in every 
instance. Hobson was recruited by a headhunter 
for Starbucks, but for her first-ever position with 
the Chicago-based company Tellabs, the invitation 




VIACOM 

OWNS Paramount Pictures 

WOMEN ON BOARD4 of 11 

In addition to nonexecutive vice chair Shari 
Redstone, Viacom’s female directors are 
former Harvard Business lecturer Blythe 
McGarvie, World Economic Forum senior 
adviser Cristiana Falcone-Sorrell and Inside 
Edition anchor Deborah Norville (above). 


TIME WARNER 
OWNS Warner Bros. 

WOMEN ON BOARD 2 of 12 

Both of Time Warner’s current female 
directors were elected in May 2005: former 
Johns Hopkins international studies school 
dean Jessica Einhorn and Deborah Wright 
(above), nonexecutive chairman of Carver 
Bancorp, the U.S.’ largest black-run bank. 


came through an introduction by her 
boss John Rogers, the CEO of Ariel. “I 
remember being very surprised,” says 
Hobson. Serving on a board was an 
ambition she thought would be fulfilled 
later in her career. As for her assets, 

“I was known to not be a shrinking 
violet” and already was an expert in 
finance, she says. “I had opinions, and 
I expressed them.” She also acknowl- 
edges, “I obviously bring diversity.” 

In what may reflect differences of not 
only generation but background, 

Hobson and Redstone don’t offer the 
same advice to those who want to try 
for board membership. To Hobson, the 
first rule is “do good work. It’s not 
about networking,” she says bluntly. 

“Cream rises to the top.” But to 
Redstone, who says she has worked to 
include women on the boards of CBS 
and Viacom, networking is key (Linda 
Griego also sits on the CBS board, 
and Deborah Norville is among four 
women on the Viacom board). So is 
speaking up. “Let people know what it 
is that you want,” she says. “In the right 
situations, you have to be really vocal.” 

Vocal, maybe, but Hobson says it’s a mistake to 
lobby directly for a board seat. “You don’t ask — 
that’s for sure,” she says. “You have to be invited.” 
Even when asked, says Hobson, don’t appear 
overeager. When a recruiter approached her about 
being on the Starbucks board, she says, “I made 
it very clear that I wanted to be on the board, but I 
said, ‘I’m young. Take the time you need.’ ” 
Franklin, the former commerce secretary, sug- 
gests maybe both approaches are right. Women 
should find ways to meet people who can open 
doors, for example, by serving on the board of 
a nonprofit that has other directors who might 
be valuable to know. But it may be best to 
express interest diplomatically. Consider how 
Hammer, 66, found her way onto the lAC board. 
She had known Diller since 1998, when he was 
running USA and she was vp current program- 
ming. Though their paths had diverged, she and 
Diller continued to meet for lunch. On one such 
occasion. Hammer told Diller she had been 
approached to serve on some boards and asked his 
advice on which to accept. That led straight to her 
seat on the lAC board. 

Not every invitation to serve on 
a board should be accepted. 
Hammer says she chose to serve 
on the boards of both lAC and 
eBay in part because both exist in 
the digital space, which is rel- 
evant to her job and the television 
industry in general. (In the case 
of eBay, Hammer also admits: 
“I’m a chick. I like shopping.”) As 
the television world grapples with 
disruption, she says, her service 
on boards gives her ideas even on 
technical issues, such as search 


BOARDS 
BY THE 
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79 % 

Companies dropped from 
the Fortune 1000 index 
in 2014 that had only one or 
no women on their boards 


States with more than 
20 percent women on their 
FortunelOOO boards: MD, 
MA. Ml, NJ. NYandWA 

66 . 7 % 

share of Avon’s board 
that is female, the largest 
proportion among Fortune 
1000 companies in 2014 


5 % 

Increase in women’s 
share of S&P 1500 board 
seats since 2005 


functions. Hammer, Lansing and 
Hobson all agree that no one should 
accept an invitation to become a 
corporate director unless the company 
issuing the invitation is of genuine 
interest. Says Redstone: “Being on 
a board is not something you do 
because you have nothing better to 
do with your time. You really want 
to make sure you have the time to 
put in to understand what’s going on 
with the company and the industry.” 
According to the NACD, the average 
board member of a public company 
spent nearly 260 hours on board mat- 
ters in the past year. Lansing, who 
now is running her own foundation, 
still feels it’s not really possible to 
serve effectively on more than two or 
three boards at a time. 

Aside from the workload, there 
is the risk of sitting on the board of 
a company as it hits a bump in 
the road or even winds up in a scan- 
dal. “You’re talking about serious 
people whose reputations mean a 
lot to them,” says Lansing. Hobson 
concurs, “Your name and reputa- 
tion are on the line.” When DWA went through 
difficult times, she says, “I felt as accountable 
as Jeffrey.” When a Starbucks initiative to spark 
conversations about race in coffee shops post- 
Ferguson sparked unpleasant backlash, she says, 
that also was “painful,” prompting her to ask 
herself, “What is the universe supposed to be 
teaching me.^” 

Henry Stoever, chief marketing officer of the 
NACD, believes the next few years could be a time 
of opportrmify for women to boost their numbers 
on boards. “Over the last five to 10 years, boards 
have extended term limits and age limits to get 
them through the financial crisis,” he says. “If your 
company’s in crisis mode, you want to minimize 
churn, so what you saw over the last 10 years was 
a slowdown in board transition.” (According 
to NACD data, about 60 percent of companies 
impose age limits, mostly at age 72 or older, 
while nearly 40 percent have no term-limiting 
mechanism at all.) 

But Stoever ’s organization anticipates a boost 
in diversity in the boardroom over the next 
five years, and that will have to be achieved by 
looking beyond the usual criteria. “In the old 
days, the traditional source was, who is a public- 
company CEO?” he says. “There’s not a ton of 
public-company female CEOs. But there are tons 
of presidents, vice presidents, general managers, 
CFOs. Think broadly, not narrowly. You need to 
expand the candidate profile.” 

Franklin, who formerly served as chairman 
of the NACD board, agrees that any com- 
pany should have a nominating committee that 
can find good women candidates. If the com- 
pany is using a headhunting firm that doesn’t 
produce them, she adds, “Find another head- 
hunting firm.” mm 
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THR’s Oct. 24, 2014, Story in which 
Ryder made headlines around the world 
by announcing that she had ALS. 


N 

NANCI RYDER CAN’T SPEAK. SHE 
can barely eat (a bowl of Haagen- 
Dazs vanilla is about all her mouth 
can handle). Swallowing is difficult, 
even dangerous. So Ryder has a gas- 
trostomy feeding tube connected 
to her stomach. It’s called a Mic-Key, 
and it’s discreetly concealed under 
her shirt. But near the end of our 75- 
minute interview at the kitchen 
table inside her hilltop Los Angeles 
home, Ryder lifts her top just enough 
to show it off. It’s a button- sized 
implant that looks just like the air 
valve on a beach ball, complete with 
a little plastic stopper 

When Ryder, 63, first sat 
down with THR in October 2014 to 
announce that she was suffering 
from bulbar onset ALS — an almost 
always fatal neurological disorder 
that gradually destroys the body’s 
motor neurons controlling voluntary 
muscle movement — it made head- 
lines worldwide, and she seemed 
upbeat about the fight she was fac- 
ing, even if her speech already was 
starting to slow and slur. But now, 
a year later, the disease has taken 
a toll, and her perspective has lev- 
eled. She’s fit and vibrant and can 
still walk and even drive — and cer- 
tainly dress. Today, as always, she’s 
outfitted in sleek black designer 
clothes and is carrying a must-have 
Saint Laurent burgundy hand- 
bag. But the muscles controlling her 
speech, chewing and swallowing 
have wasted away. 

The onetime power publicist and 
partner at BWR Public Relations — 
a firm she co-founded in 1987 with 
Paul Baker and Larry Winokur 


In the year since the veteran Hollywood publicist announced 
her ALS diagnosis in the pages of THR, she has lost her voice and 
ability to swallow, but not her style, humor or sense of 
realism as she continues to raise money: ‘I’ve met my match’ 

By Chris Gardner • Photographed hy Brian Bowen Smith 


IfANCI RYDER UPDATE 

“Do I Live Like I’m 
Living’ or ‘Dying’?” 
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1 From left: Cox, Ryder, Witherspoon, 
Katzenberg and Zellweger at the Oct. 18 ALS Walk 
in L.A.’s Exposition Park. “Nanci has a lot of good 
will in the community,” says Zellweger, who sent 
emails rallying donations for the charity event. 
“It’s not hard to say, ‘Come on out for our friend.’ ” 
2 On May 9, Ryder was honored by the LAFD as 
chief of the day. 

and where she has represented 
such superstars as Leonardo 
DiCaprio, Eenee Zellweger, Reese 
Witherspoon, Michael J. Fox 
and Coru’teney Cox — now commu- 
nicates using a Boogie Board 
LCD tablet. The back-and-forth 
takes a beat to settle into because it 
requires several seconds for Ryder 
to write her responses. But she is as 
direct and to the point as ever. 
(“You should do all yoiu interviews 
like this,” she jokes at one point. “I 
will not say you misquoted me!”) 

At the start of our conversation, 
Ryder grabs the stylus and writes a 
message to remind me of something 
she said when we sat down together 
this past fall. 

“As I said last year, I have no inter- 
est in dying,” she writes, before 
jotting down a new addendum to the 
message. “But I’ve met my match.” 
She presses the erase button and 
stares at the screen. 

Death, which she’d faced once 
before when she was diagnosed with 
breast cancer in 2000 (she con- 
quered it in a year with the help of 
breast cancer drug Herceptin and 
UCLA’s Dr. Dennis Slamon), now 
seems palpable. “It’s real,” she 
goes on. “That makes me sad. When 
I cry, it’s about the dilemma: Do 
I live like I am ‘living’ or ‘dying’? I 
don’t want to delude myself, so I 
can’t think it’s not possible I could 
die from ALS. But I can’t live every 
day thinking, ‘I am dying.’ So a few 
times I have emailed my friends: 

‘I don’t have ALS anymore,’ ” she 
explains. “That’s when I need a 


break from being ill. My friends 
put up with a lot of my nonsense. I 
have great friends.” 

Those friends have circled more 
tightly than ever. More than 200 
of Ryder’s closest allies, onetime 
clients and colleagues showed up 
to support her at the Oct. 18 Walk 
to Defeat ALS in Los Angeles, 
leading Team Nanci to first place by 
raising close to $141,893 for the 
Golden West Chapter of the ALS 
Association (the second-place 
team raised $22,762). Her team cap- 
tains included Cox, Witherspoon, 


Zellweger, hair guru Tracey 
Cunningham, BWR’s Brett 
Ruttenberg, Witherspoon’s CAA 
agent husband, Jim Toth, and 
manager Evelyn O’Neill. “What 
I always love about Holl3rwood 
is that we are a family, and when 
one of ours is in need, we come 
to the rescue,” says Jeffrey 
Katzenberg, who wore one of 
the Vera Wang-designed “Team 
Nanci” T-shirts at the walk. 
Ryder, who was very close to 
her now-deceased mother, 
married and divorced once in 
her 20s and has no children, 
siblings or relatives. Her only 
regret, she says, is not remar- 
rying. When we talked last 
year, she wouldn’t divulge any 
details about her ex-husband, but 
now she’s a bit more open. His name 
is Paul Ryder, and they were together 
only “a few years” (though one 
might assume the relationship must 
have meant something to her since 
she’s kept his last name all this time). 
After she revealed her condition to 
the public, her ex read about it and 
reached out. Reconnecting was 
“very nice,” she says, and it turned 
out to be the start of a flood of 
reunions, including one with her best 
friend from elementary school 
back when she was growing up in 
Great Neck, N.Y. 

Nowadays, many of Ryder’s best 
friends have medical degrees. Ever 
the publicist, she wants to make sure 
their names appear (with correct 
spellings) in this story. Her face lights 
up as she scribbles them on her 
Boogie Board: Dr. Clive Svendsen, 
director of Cedars-Sinai’s Board 
of Governors Regenerative Medicine 
Institute; Dr. Gretchen Thomsen, 
research scientist at the institute; 
Dr. Merit Cudkowicz, chief of 


neurology at Massachusetts General 
Hospital; Dr. Michael Brousseau 
of MD2; and Dr. Robert Baloh, direc- 
tor of neuromuscular medicine 
in the department of neurology at 
Cedars-Sinai. 

“Nanci is an amazing person,” 
says Baloh. “She has a tremen- 
dons amount of vitality, and her 
ability to communicate goes far 
beyond words. Even though she can 
no longer talk, she has a tremen- 
dons sense of humor, and I love 
hearing her stories.” 

In just the year since Ryder’s first 
interview with THR, ALS research 
has reached new heights, with several 
promising developments. In June, 
Japan’s pharmaceutical regulatory 
agency approved the use of a 
drug called Radicut, an antioxidant 
approach that could potentially 
slow the disease’s progression (it’s not 
yet available in the U.S.). Another 
drng, Nuedexta, is showing some 
promise for patients with Ryder’s 
particular type of ALS. “There are 
numerous efforts testing new drugs, 
attempting gene therapy and 
stem cell therapies that were not even 
conceivable jnst a few years ago,” 
says Baloh. “There is a tremendous 
amount of basic lab research 
going into understanding exactly 
what causes ALS so that we can 
truly develop drugs to target the 
root causes.” 

Some of that lab work is being 
financed by last year’s Ice Bucket 
Challenge, the viral campaign that 
generated $220 million for ALS 
research. “It put ALS on the map,” 
says Cudkowicz. 

But for all the promising advances, 
there is not yet a cure for what’s 
killing Nanci Ryder. “Unfortunately, 
there are no magic bullet drugs 

CONTINUED ON PAGE 98 


COURTENEY COX; ‘I’m Just Here - for Whatever She Wants’ 

No longer a client but still a best friend, the actress talks to THR about the time Ryder 
refused to represent her, when Cox fired her and howthe two spend time together now 


when did you first meet Nanci? 
when I was on Family Ties. 

Nancy was MichaelJ. Fox’s pub- 
licist and Justine Bateman’s 
and basically everybody else’s, too. 
She wasjust a powerhouse — a 
really strong woman — and I was 
desperate for her to represent 
me. I liked her right away. She said 
no because it was a conflict of 
interest to represent so many people 
on the show. Many years later 
when I was on Friends, we started 
working together. We worked 
together for many years, but always 
had been really close; we just 
had averyeasy relationship. I love 
her honesty, her directness — and 
she makes me laugh. 


Nanci says you go to the 
lab with her, that you’re very 
interested in the science 
of the disease. What’s your 
perspective on it? 

I love coming to the lab. The 
way they break it down is pretty 
simple. They’ve been doing 
so much research on the people 
who have ALS and how that’s 
affecting their bodies. It’s not nec- 
essarily something that will 
cure it, but they’re working on 
something called "babysitters” 
to stop it from spreading. 

What else are you doing 
with Nanci? 

I’m the kind of person who doesn’t 


give up on anything. So I have 
put her through a couple of crazy 
things that were probably annoy- 
ing to her. We have done ozone 
treatments together, ljustfelt like 
there’s got to be something out 
there. There just has to be. I know 
they’re working really hard here 
at Cedars, and I’m sure something 
will happen really soon. But we 
also took a trip not that long ago to 
Napa, and we loved it. 

You parted ways when you moved 
on to another publicist. It’s not 
always common to remain friends 
after something like that. 

When I did say, "This isn’t working 
out,” she was sad, but she knew we 


were goi ng to be friends because 
we just have always have been from 
day one. Even when she wouldn’t 
accept me at the beginning. I was 
rejected, and then later I had to 
fire her! 

How do you handle the 
difficult moments? As a friend, 
how do you cope? 

I love her. It’s really hard and horrible 
what’s happening, but she is lucky 
because she can walk and she can 
drive and she can go out. She just 
can’t speak, and obviously she can’t 
swallow — but she still shops. I 
mean, I’m just here — for whatever 
she wants. There’s a lot of laughter 
after the tears. — c.g. 
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It was very easy to steal 
from Mickey when we weren’t 
around,” says Mark Rooney, 
photographed Sept. 29 with 
his wife, Charlene, at his 
stepfather’s gravesite at the 
Hollywood Forever 
Cemetery in Los Angeles. 
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HE WAS ONE OF HOLLYWOOD’S GREATEST ACTORS OF ALL TIME, 
SOMEONE WHOSE ESTATE COULD HAVE BEEN WORTH 
HUNDREDS OF MILLIONS WHEN HE DIED LAST YEAR. INSTEAD, 

HE ENDURED ELDER ABUSE, BEATINGS, HUMILIATION AND 
POVERTY AT THE HANDS OF HIS EIGHTH WIFE AND ONE OF HER 
SONS, BOTH ACCUSED TODA|/ OF DESTROYING A LEGEND 

By Gary Baum arid Scott Feinberg 


Photographed by 


Christopher Patey 






MICKEY ROONEY SHRIEKS IN 
pain. Is he OK? “No, I’m not,” he 
says, choking back tears. It’s 
July 2010, inside The Grill on the 
Alley in Thousand Oaks, and in 
the midst of an interview with one 
of the authors of this piece, the 
diminutive 89-year-old has been 
kicked under the table by his 
eighth wife, Jan, as confirmed by 
his stepson, Chris Aber, who also 
is at the table. “She kicked him 
real hard,” says Chris with a 
laugh. Rooney’s offense? Rambling 
in his answers. 

This meeting took place because 
the interviewer (who, as a then- 
freelance writer, was gathering 
material for a book) agreed to 
requirements set forth by Jan and 
Chris and conveyed to him over 
the phone by Kevin Pawley, Rooney’s 
Kentucl^-based manager: Bring 
a check for $200 and slip it to Chris 
when Rooney wasn’t paying atten- 
tion (ostensibly because financial 
transactions make him uncom- 
fortable) and treat the three of them 
to lunch at the restaurant (Jan 
later ordered dinners to go for each 
of them). 

A flip cam at the end of the table 
rolls as Jan, theatrically seeking 
the source of what caused her hus- 
band’s pain, peers under the table 
for a moment and then turns to Chris 
and scolds him for confirming, in 
part, what the general public only 
would learn later: In his final years, 
Rooney was the victim of ongoing 
elder abuse. 

The alleged wrongdoing and how 
it went on for so long has been a 
mystery — until now. Five years after 
that interview, and more than a 
year after the star’s death, an inves- 
tigation by The Hollywood Reporter 
(uncovering legal documents, wit- 
ness testimony and financial records 
that never before have been publi- 
cized) indicates Rooney’s life was 
more abusive than he let on while he 
was alive. What’s more, the trouble 


persisted until he died in April 2014 
in a Studio City rental, with only 
$18,000 to his name. (Rooney’s body 
rests at the Hollywood Forever 
Cemetery, where many legendary 
movie stars are buried.) 

Just weeks after Chris was served 
with a restraining order on 
Valentine’s Day in 2011 accusing him 
of financially exploiting Rooney as 
his business manager, the actor flew 
to Washington, D.C. Herb Kohl, 
chairman of the Senate Special Aging 
Committee, had read press reports 
that a conservator for Rooney was 
pursuing elder-abuse charges, and 
he invited Rooney to testify about 
what he’d been through. As a 
transcript of that hearing reveals, 
Rooney, without naming names, 
tearfully explained that he’d himself 
been a victim of the increasingly 
common crime, stripped “of the abil- 
ity to make even the most basic 
decisions about my life,” leading to 
an “unbearable” and “helpless” 
daily existence. In a process that 
began after Rooney confided in 
a Disney executive during filming of 
201l’s The Muppets, Rooney’s 
attorneys filed court papers in their 
petition for a conservator (to 
protect him and recover his assets) 
that revealed the extent of the 
control — he wasn’t even allowed to 
buy food or carry identification. 

For her part, Jan, 76, who now 
lives with Chris at his house (and 
receives $100,000 a year from 
Rooney’s SAG pension and Social 
Security benefits), insists that she 
has been falsely accused and char- 
acterizes her late husband’s Senate 
testimony as coerced and unreliable. 
“Mickey was a 90-year-old man 
who was in and out of it mentally 
and was easily influenced by other 
people,” she explains. 

Only now will the public learn 
that the alleged debasement 
was not just financial but physical, 
too. Numerous family members 
and others close to Rooney say the 
small-statured actor frequently 
was abused by Jan, his wife of 36 
years, who weighed twice what 
he did. THR also has learned that 
she was struggling with mental 
health issues during this time. These 
close acquaintances also say 
Rooney — who himself was arrested 
in 1997 by the Ventura County 
Sheriff’s Department on suspicion 
of hitting Jan during a fight (the 
case was dropped) — was bloodied 
and bruised in multiple alterca- 
tions, in his final years emerging as 
a feeble man l3hng to his doctor 
about why he was being treated for 
this black eye or that missing tooth. 



1. Rooney had a black eye, a missing tooth and other injuries as the result of an incident in January 2012 in 
which he later told acquaintances that he had fallen onto a big-screen TV. 

2. “We were both troublemakers when Mom met Mickey,” says Mark (far left), shown in seemingly happier 
times with (from left) Jan, Rooney and Chris. 

3. Cast alongside a young Elizabeth Taylor in the 1944 hit National Velvet, Rooney (right) would go on to have 
a film career that no child star in history has since matched. 

4. Rooney, whom Laurence Olivier called “the best film actor America ever produced,” starred in 1958’s 
Andy Hardy Comes Home. 


while Rooney always denied spou- 
sal abuse, multiple sources tell 
THR that, when confronted, Jan her- 
self acknowledged assaults. In 
a long interview with THR via email, 
Jan is adamant that “I never physi- 
cally abused Mickey, but we had 
some minor pushing scuffles, 
tempers flared when we were angry. 
Sometimes it was his fault, some- 
times mine. We always made up.” 
(As a condition of answering ques- 
tions, she insisted that THR publish 
a transcript. It can be viewed at 
THR.com/janrooney.) 

One of the insiders is Hector 
Garcia, who was brought in by the 
conservator to oversee Rooney’s 
safety, including during periodic visi- 
tations with his wife after he moved 
out of their home. Days after Garcia 
began this job, he heard yelling and 
a thiunp coming from a second-floor 
bedroom and rushed inside. There, 
he found Rooney on the ground with 
Jan standing over him. “I told her, 
‘You cannot be hitting Mickey; I won’t 
allow it,’ ” recalls Garcia. “She 
responded by telling me: ‘Get used 
to it. I hit him because that’s the 


only way he learns — by hitting 
him like a kid.’ ” (He told her if she 
did it again, he’d place her under 
citizen’s arrest.) Jan allows, “That 
might have been one of the very 
few times when we slapped each 
other on the arm during an argu- 
ment. But we never meant to hurt 
each other.” 

The abuse claim is complicated by 
Jan’s abiding closeness with son 
Chris — who, accused by Rooney’s 
conservator, attorney Michael 
Augustine, of stealing $8.6 million, 
agreed in 2013 to a $2.8 million 
civil settlement. Garcia describes 
an incident in which he was bring- 
ing Rooney for a visitation with Jan 
when the actor saw Chris get- 
ting into his car and got so upset 
at the sight of his stepson that he 
“dropped down to the floorboard of 
the vehicle and literally started 
crying, shaking, scared. In fact, he 
soiled himself, and I had to go clean 
him.” (Responds Chris: “That’s 
ridiculous. Mickey had a problem 
soiling his pants all the time.”) 

Chris, 66, who has yet to pay a 
cent, maintains his innocence: 
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“[Rooney’s lawyers] had to save face, 
so my attorney told me to make up 
a number, so I made up a number.” 

Responds Augustine, “He was 
always in Hawaii, the wife was with 
the big diamonds — they were spend- 
ing it fast and furiously.” 

How much Jan knew of Chris’ 
alleged financial wrongdoing 
remains unclear, as is the conten- 
tious role played by her younger son 
Mark, 63, a former punk rocker 
with a drug-riddled past who (along 
with his wife, Charlene) became 
Rooney’s stay-at-home caregiver in 
2012 and extracted the star from 
the grip of Chris and Jan. Meanwhile, 
multiple legal entanglements still 
are keeping L.A.’s Superior Court 
busy 18 months after Rooney’s death, 
including a dispute over the rights 
to his estate — which could rise in 
value if key possessions, such as 
his juvenile Oscar from 1939, are sold 
— that’s being pursued by seven of 
his biological children. 

What is clear: One of the biggest 
stars of all time, who remained aloft 
longer than anyone in Holl 3 rvvood 
history, was in the end brought down 
by those closest to him. He died 
humiliated and betrayed, nearly 
broke and often broken. 

The Legend 

Born Joseph Yule Jr., the only child 
of a poor chorus girl and burlesque 


performer who split up when he 
was 4 (his mother took him from 
Brookl 3 m to Holl 3 nvood), Rooney 
made his big-screen debut in 1926, 
in the silent era, and 88 years later 
still was at work — on the upcom- 
ing straight-to-Amazon Prime 
release Dr. Jekyll and Mr. Hyde — 
the week he died. Rooney was a 
hit from the start, first in a series 
of Our Gang-like two-reelers in 
which he played a kid named Mickey 
McGuire, then at MGM, where he 
became a fan favorite — and Louis B. 
Mayer’s golden ticket. 

For a nation emerging from the 
Depression and headed into World 
War H, the vibrancy and can-do 
spirit of Rooney’s screen persona 
proved irresistible. He stood only 
6-foot-3, but he was huge, ranking 


as the top box-oflice star from 1939 
through 194)1 (and certainly one 
of the best-paid actors of that era) 
thanks to the appeal of his work 
as an all-American kid in the Andy 
Hardy franchise; 10 musicals oppo- 
site another prodigy, Judy Garland; 
and other classics such as Boys 
Town and National Velvet. In 1939, 
the Academy awarded Rooney 
a special juvenile Oscar, and in the 
next five years, he twice was nom- 
inated for the real thing. (No male 
since has landed a best actor 
Oscar nom at a younger age.) He 
would go on to receive two more 
noms — for The Bold and the Brave 
(1956) and The Black Stallion (1979) 

— and pick up an Honorary Oscar, 
too, in 1983. No less a thespian 
than Laurence Olivier called him 
“the best there has ever been.” 

But as subsequent child stars — 
from Elizabeth Taylor to Macaulay 
Culkin, none as popular as Rooney 

— would discover, adjusting to 
the real world after growing up in a 
dream factory isn’t easy. While 
his contemporaries attended school, 
collected an allowance and hoped 
for a kiss at the movies, Rooney had 
an education limited to studio tutors, 
gambled massive amounts at race- 
tracks and slept his way through the 
studio’s stable of budding beauties, 
including Ava Gardner. At 19, she 
became his first wife (he was 21). 

She divorced him after little more 
than a year because he couldn’t 
remain faithful to her. 

Friends say Rooney was ill- 
equipped to be an independent 
adult, which he was forced to 
become after the war ended and he 
parted ways with MGM, formding 
his own production company with 
a business partner. Thus began 
decades of reckless spending and 
gambling; bad investments and 
failed get-rich-quick schemes (like 
Mickey Rooney Macaroni); alcohol- 
ism and pill-poppmg; and, famously, 
marriages and divorces, which 
cost him a pretty penny in alimony. 



“Ifthey proved just 
one thing, I could go 
to Jail. They couldn’t 
prove anything,” 
says Chris, with wife 
Christina in April 
2014 after his 
stepfather’s death. 


(Rooney did not divorce his fifth 
wife, Carol 3 m Mitchell; she was mur- 
dered by a rumored lover in 1966 
in their home when he was out of 
town.) Left in the wake of this 
were 10 children with whom Rooney 
elected to have little contact; 
indeed, in his 1991 autobiography, 
he devoted more words to his pets 
than his kids. 

Richard A. Lertzman, who co- 
authored the new biography The Life 
and Times of Mickey Rooney, tells 
THR that the actor was a “manic 
personality” who suffered from 
bipolar disorder. He also contends 
that Rooney attempted suicide 
“twice, maybe three times” over the 
years, with resulting hospitalizations 
reported as “nervous breakdowns.” 

In the ’70s, as American movies 
grew more cynical, Rooney strug- 
gled to find qualify work. He’d blown 
through most of his money (first 
declaring bankruptcy in 1962), was 
reduced to doing diimer theater in 
Kentucl^ and, while in L.A., crashed 
at the Nichols Canyon home of 
his agent, Ruth Webb, known for 
hosting eclectic parties. At one 
soiree, Rooney’s oldest son, musi- 
cian Mickey Jr., now a 70-year-old 
recluse, brought a date named Jan 
Chamberlin, an aspiring coimtry 
singer from L.A. (Lertzman says 
Mickey Jr. told him they were 
engaged, while Jan said they were 
“just friends.”) Before long, while 
Mickey Jr. was away for a gig, 
Mickey Sr. and Jan, who was 18 years 
younger, became an item. 

Being with Jan meant being with 
Chris and Mark, her teenage sons 
(from her marriage to script supervi- 
sor Lynn Aber that ended when 
she was 26). In a 1979 story \n People, 
Chris said he and Mark “were 
both troublemakers when Mom met 
Mickey.” Mark now says of his 
mother, “She was always trying to be 
a singer, always after fame, always 
trying to date people.” She had a his- 
tory of troubled relationships. “She 
tried to leave this one guy — took us 
away for a weekend somewhere 
to hide from the guy,” recalls Mark. 
“And when we got back to the house, 
the cat was smashed on the table, 
like into tuna fish. My brother’s cat 
was [dead] in the refrigerator.” 

Rooney represented the possibil- 
ity of something better for Jan and 
her sons — Mark says they were on 
welfare — though, at first, Rooney 
was so destitute he had to move in to 
their rental home in Sherman Oaks. 
Eventually, he got together some 
money and, recalls Mark, “took us 
to nice dinners, taught us a lot about 
etiquette and all that stuff, exposed 
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1 . “Ever since I 
started going with 
Jan, it’s been one, 
big, joyous fight,” 
wrote Rooney, 
with his wife at the 
Academy Awards 
in 1978, the year 
they got married. 

2 . Babes in 
Arms (1939) 
was one of 10 
highly successful 
big-screen 
musicals Rooney 
starred in with 
fellow prodigy 
Garland. 

3. Rooney testified 
to the Senate in 
March 2011 about 
the frightening 
elder-care abuse 
he had suffered 
but didn’t name 
names or mention 
physical abuse. 


(erroneously) by Chris that his pen- 
sions — from SAG, AFTRA and 
Actors Equity — had been cashed 
out and he would have to work to 
keep his home and health and medi- 
cal benefits. (Chris denies this and 
says he committed no wrongdoing 
in connection with his stepfa- 
ther.) Jan and manager Pawley put 
together a revue for her and Mickey 
to perform together, Let’s Put on a 
Shaw, and Chris began booking them 
at venues of varying prestige across 
the continent. 

Carroll Ballard, who directed 
Rooney in Black Stallion, ran 
into him in Toronto that year, when 
Rooney had done “some kind 
of theater thing” that was “way 
below his abilities, and I think 
he felt embarrassed.” Says Robert 
Malcolm, Rooney’s agent after 
Webb: “Mickey was a star. Jan was 
not. Jan had a great need for 
being at the center of things, and 
that made me uncomfortable.” 

In 2004, Mark saw Rooney 
in Branson, Mo., where Chris had 
booked Mickey and Jan for a gig. 
Mark says he found Chris “already 
positioning himself” to get access 
to Rooney’s money, having per- 
suaded Mickey and Jan to move out 
of their “big and beautiful” home 
in Sherman Oaks and into a “really 
crappy rental home” in Westlake 
Village. Moreover, recalls Mark, “He 
was on the phone shopping for new 
Porsches. The guy said he needed 
to check Chris’ credit and paperwork 
and he goes, ‘You’ve got to check 
my f— ing credit.^ I’m a f— ing million- 
aire! What are you talking about.^’ 
And I’m like, ‘Wait a minute, what’s 
going on here.?’ ” 

Another episode disturbed Mark 
even more: “Chris came in and goes, 
‘Mickey, I’d like you to sign this. 
We’re going to go for two months and 
we’re going to go here and we’re 
going to do this.’ And Mickey goes, 
‘Ah, wait a minute, Chris, I don’t 
want to sign it right now. Why don’t 
you come back later?’ And Chris 
says, ‘Just sign it, come on, sign it!’ 
‘Chris, no, I don’t want to sign it.’ 
And he goes, ‘Just sign the thing, you 
f— ing piece of shit!’ ” 

Family members and Augustine 
tell THR that this arrangement 
continued for years, with Chris 
committing his stepfather to per- 
formances, appearances and 
interviews in return for cash pay- 
ments, most of which he spent as if 
they were his own. Chris already 
had compelled Rooney to add him 
as a sub-account holder, signatory 
or authorized user on nearly all of 
his accounts, debit/credit cards 


us to a lot of things, you know, horse 
racing and golf” 

Arormd that time, Rooney’s for- 
tunes turned around. He landed his 
part in The Black Stallion and reluc- 
tantly made his Broadway debut in 
Sugar Babies, a burlesque revue 
that became a smashing success, run- 
ning for nearly three years and 
earning Rooney as much as $66,000 
a week. But family members say 
Jan’s frustrations festered; she sub- 
mitted audition cassettes to places 
like The Tonight Show, which sent her 
a polite rejection letter. 

Before long, Chris and Mark began 
working for Rooney — first infor- 
mally, with Chris as a driver and Mark 
as a chef (“He sent me to chef 
school”) and then as paid assistants. 
“This is something I loved doing,” 
says Chris. “Imagine going to Sugar 
Babies and being in the dressing 
room with all the girls undressing 
in front of you.” Chris later mar- 
ried Christina and moved out while 
Mark stuck around. By the 1990s, 
both were headed for trouble: Mark 
admits to being heavily into drugs 
(heroin and cocaine) and says Chris 


was, too — “My brother was doing 
coke this whole time.” (Chris had no 
comment on any past drug use.) 

In 1996 , Jan reached out to family 
acquaintance Geraldo Rivera 
about Mark’s troubles, and the TV 
talk show host offered to pay for 
him to get treatment. Mark went off 
for a month to an upscale treatment 
facility in Nashville — Chris Farley 
was there at the time. (“One thing 
Chris said at one of the meetings 
was, ‘My idea of a party is a large 
pizza, a bottle of Jack Daniel’s and 
a gram of coke,’ ” recalls Mark.) Ten 
days into his stay, Mark appeared 
on Rivera’s show via satellite, with his 
brother beside him and Jan in the 
studio. Chris uploaded this segment 
to YouTube in 2012. 

Soon after, Mark entered an after- 
care program in Florida. “I got a 
job at two restaurants,” he recalls. “I 
had a new energy. I was focused.” 
At one restaurant, he met a book- 
keeper named Charlene Fevrier, 
whom he began dating and eventu- 
ally married. He says he heard little 
from Jan and Chris, but “Mickey 
would call all the time, ‘When are you 


coming back? You’re all better now.’ ” 

Mark says he wanted to visit home 
but claims that Jan blocked Rooney 
from providing the necessary funds. 
When Mark finally earned enough 
to return on his own, he says he was 
shocked by what he saw. “Something 
happened,” he says. “Jan and Chris 
were running the show.” 

The Scheme 

How does a man who earned tens of 
millions of dollars during his career 
wind up with $18,000? 

Mark says he learned Rooney had 
a breakdown while in Australia film- 
ing 1998’s Babe: Pig in the City, after 
which his stepfather was prescribed 
strong medication. He says, “They 
put him on these brain psych meds 
and things, and my mom was admin- 
istering them — and she didn’t know 
what she was doing.” Adds Charlene, 
“[Jan] said, ‘I have to keep him 
high to be onstage, and I have to keep 
him quiet and subdued when he’s at 
home.’ ” (Jan denies this.) 

Mark, Charlene and Augustine 
contend that Rooney, after declar- 
ing bankruptcy in 1996, was told 
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and P.O. boxes. In 1998, Chris was 
installed as a 49 percent partner 
in Rooney’s production company, 
Densmore Productions. 

Chris maintains that he was always 
paid a flat salary for his work, 
which he describes on his Linkedin 
page as “coordination of all travel 
arrangements, public appearances, 
publicity, bookings and press 
releases as well as forecasting and 
overseeing budgetary matters,” 
plus “assisting in all aspects of the 
actor’s personal life, living arrange- 
ments [and] supervising estate 
employees and managing three 
rental properties.” At the same 
time, court documents con- 
firm that while Rooney’s home 
repeatedly was refinanced to 
withdraw equity, Chris owned 
two Mercedes, a Porsche and 
four houses collectively worth 
more than $2 million. 

A Wells Fargo statement 
obtained by THJi shows that as 
Rooney’s monthly pension 
and Social Security payments, 
which totaled more than 
$11,000 a month, were depos- 
ited into an account accessible 
by Rooney, Jan and Chris, 
similar amounts were almost 
immediately transferred out of 
the account to others, like 
one named “Tiyana,” which is 
the name of Chris’ daughter. 

“That’s the name of an account, 
that’s not a person,” argued 
Chris when confronted with this 
statement in an interview on 
Oct. 9. “That’s how I remember 
the name of the account. If 
you make up an account, then 
you can put any name you 
want on it. I could put ‘dog 
shit’ on the account, and that’s 
where it goes. It was Mickey’s 
savings account!” 

Although Mark and others 
say that Chris and Jan both 
took advantage of Rooney, it 
appears that Chris left Jan to 
live in relative squalor with her 
husband — Charlene says that 
Rooney’s toilet was left “filthy” and 
rats were running rampant while 
Chris and Christina lived nearby in 
a five-bedroom house (it was sold 
in 2012 for $696,000) with help. Jan 
wrote Chris an email in June 2010, 
obtained by THR: “It is very possible 
we are going to have to go our sepa- 
rate ways,” citing a recent incident 
in which she alleged that Chris had 
slammed a car trunk on her head 
(“It has done something to me. Just 
what I don’t know”) and expressing 
concern about Chris’ attitude (“Your 
HATE is buried so deep”). 


Soon thereafter, say Mark and 
Charlene, Chris shut down Rooney’s 
production company and fired his 
financial advisers save for one, Cindy 
Smith, who, court documents 
later would allege, was siphoning 
off Rooney’s money, too, to fund 
a side business. (Smith cooperated 
with the conservator in return for 
having her name removed from the 
complaint.) Charlene says she 
spoke with one terminated accoun- 
tant, Judy Hensley, in 2006, and 
was told, “I’m kind of friends with 
her [Smith], so I can’t really say too 


much. But I’ll tell you this: You’re 
never going to get them. Call an 
elder abuse lawyer.” (Neither Smith 
nor Hensley could be reached for 
comment.) 

Chris and Jan entered business 
dealings with two wealthy men who 
paid them — apparently without 
Rooney’s knowledge — for access to 
the star. Michael Schrimmer, a Glow- 
Stick entrepreneur from Chicago, 
paid tens of thousands of dollars for 
opportunities like accompany- 
ing Rooney to a dinner at Steven 
Spielberg’s home. And Ray Willey, 


a California budding preservationist, 
hired Mickey and Jan to perform 
at his daughter’s wedding and do a 
signing at his art gallery. (Neither 
Willey nor Schrimmer responded to 
calls for comment.) 

Both men were involved in The 
Rooneys, a never-produced reality 
show pilot about the supposedly zany 
family life of the couple that was 
filmed in August 2009- Willey is cred- 
ited as an EP, having put up $30,000 
to fund it, with Schrimmer as associ- 
ate producer. The first scene in the 
sizzle reel, set dming a memory-lane 


visit to the Sony lot, features Jan 
berating Rooney for, to her mind, 
foolishly passing on roles in successful 
films including Heaven Can Wait, 
Dances With Wolves and — Chris pipes 
up from the back of their chauffeured 
SUV — Cocoon. “Another movie he 
gave up!” she exclaims in exaspera- 
tion. “The list goes on and on and 
on!” Rooney, in response, verges on 
tears, his face red and fists clenched. 

Meanwhile, Mark and Charlene 
adopted the last name “Rooney” and 
began selling some of Mickey’s 
possessions on eBay — without his 


permission, says Chris. “I’ve got 
a whole list,” Chris says, “$20,000 
worth of stuff!” (He declined to 
show a list to THR.) Charlene coun- 
ters that the sales were far more 
modest and always with Rooney’s 
permission. “He’d say, ‘Here’s a 
picture from Sugar Babies, just sell 
this.’ And we’d get the money and 
huy food or whatever.” 

When asked about Chris’ accusa- 
tions, Augustine offers a curt 
reply: “They put a video signed by 
Mickey or something on eBay 
for $19.95; he stole $8 million!” 

The Marriage 

“Being married to Mickey is 
like a game of chess,” Jan told 
People in 1979, a year after 
they tied the knot. “I’m not sure 
who will win. It’ll probably be 
a stalemate.” For Rooney’s part, 
he observed in his 1991 autobi- 
ography Life Is Too Short, “ever 
since I started going with Jan, 
it’s been one, big, joyous fight. 
The reason we don’t part: The 
fight isn’t over yet.” 

Rooney was the first to 
acknowledge that, with his big 
ego and impatient personal- 
ity, he could be a pain. He went 
on in his book, “Sometimes I 
mistreat her. She mistreats me, 
too.” In the couple’s final 
years together, a period during 
which Charlene claims they 
largely didn’t interact in their 
own home, she recalls an 
incident during which Rooney 
accidentally tracked dog feces 
through their house, prompting 
Jan to smear it on his clothes 
in a rage. (Asked about it, Jan 
replies, “I won’t dignify 
that question with an answer.”) 

An apparent strain in the 
marriage was the asymmetry 
of their success. While Rooney 
had been at a low ebb in 
his career when they met, he 
reboimded with Sugar Babies, 
and, according to those around 
them, Jan pushed her hus- 
band to leverage his fame to increase 
her own — with little success. 
“Mickey was offered a part in a 
Muppets movie,” says Charlene. 

“She said to Mickey, ‘You call that 
producer and you tell him that I’m 
going to be in that or you’re not going 
to do it.’ ” (Cameos of both Rooney 
and Jan were shot; hers was cut.) 

Jan liked to script Rooney’s phone 
calls, claim Mark and Charlene, 
particularly with the press, scrib- 
bling notes on scraps of paper 
passed to him to read, some of which 

CONTINUED ON PAGE 100 


“We made a promise 
to Mickey,” says Charlene, 
photographed with her 
husband on Sept. 29 in Los 
Angeles. She and Mark 
say they are broke and owed 
$38,000 in caregiver pay. 
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L.A.’S REAL ESTATE BOOM AND TECH INFLUX 
UP THE ANTE FOR DOMESTIC DISPLAYS OF 
POWER AND OBSESSIVELY CURATED COMFORT 
AS THR NAMES THE HOTTEST CREATIVES 
ON THE HOME FRONT By Alexandria Abramian 


IT’S NOT ONLY THE TOWN’S 
residential compounds that are 
getting supersized: Decorating bud- 
gets also are leaping higher, and 
client demands right along with 
them. Gone (mostly) are the 
days when designers were hired for 
their signature stamp; L.A. clients 
now want to express their own 
design DNA with a decorator sum- 
moned to interpret. Consider 
Ellen DeGeneres, Ellen Pompeo 
and Fox co-chairman Stacey 
Snider: Each is looking for a part- 
ner rather than a permanent court 
decorator, which is why they’ve 
worked with more than one of the 
talents on this list — chosen for 
their design influence and high- 
profile (and high-net worth) 
clientele. But an even greater shift 
in the city’s home-design landscape 
has been the influx of tech money. 
From Beverly Hills to Venice, L.A. 
has drawn many newly minted 
digital billionaires, resulting in proj- 
ects that have designers like Jamie 
Bush and Peter Dunham scram- 
bling to score one-of-a-kind finds. 
What hasn’t changed: jaw-dropping 
Hollywood excess. Bush cites a 
$260,000 sculpture pmchased for a 
client’s driveway. “We bought extra 
pieces for it,” he says, “in case the 
kids break it playing basketball.” 






“You see homes in L.A., and you’re 
awestruck by them. But they’re 
almost like sets: overly designed 
and overly furnished. Eric is 
the opposite of that,” says Snider. 


llic SI udio h'j.vccs' 
Sccrcl lcs//ndic II capon 

Former Universal vp Eric Hughes 
speaks a language that industry clients 
like Stacey Snider understand 
PHOTOGRAPHED BY GREGG SEGAL on 
Aug. 26 at Snider’s Fox office 

HUGHES MAY BE THE HOTTEST DESIGNER YOU’VE NEVER HEARD OF. 

Though he has a client roster that reads like an entertainment 
industry who’s who (Sarah Jessica Parker and Matthew Broderick, Hank 
Azaria, Lauren Graham, Andy Cohen, Lynn Harris, Stacey Snider and 
actor-husband Gary Jones, Blair and David Kohan, Marci Klein and Adam 
Shankman), he doesn’t have business cards, he only just created a 
website (because friends pressured him to) and, for many years, he 
didn’t even have a cellphone. “The only social media I like is Instagram,” 
he says, “because it’s pretty pictures and people are friendly.’’ 

A former studio exec, Hughes was vp production at Universal (shep- 
herding Bring It On, among other films) before he did a career 
about-face. “I loved my job, but at the end of the day, I didn’t feel like 
I could be in the film business for the rest of my life,’’ he says of his 
aha moment in 2000. “So I decided to move on to the next. Even 
though I had no idea what ‘the next’ would actually be.” 

The 6-foot-7 Newport Beach-bred Hughes unwittingly already had 
sowed the seeds for his second act in the early 1990s when his friend 
Parker asked him to pitch in on her first Manhattan pad. “My own 
places were always very turned out,” he says. “So when she moved to 
New York and got a place on 10th Street, I helped her decorate.” 

Cut to 2001, and Parker, then three years into Sex and the City and 
pregnant with her first child, again called on Hughes, this time to work 
on herl865 Bridgehampton farmhouse. “I was terrified at the begin- 
ning,” says Hughes, who lived in the house on his own for seven months 
while executing a top-to-bottom redo. “But then I realized, ‘Oh, this 
is like making a movie.’ You make a story or a visual idea of what’s on a 
page, and it’s a combination of big picture and details, just like a movie.” 

From there, Hughes moved to New York City and worked with a 
steady succession of East Coast clients, including Katie Couric and Tony- 
winning composers Marc Shaiman and Scott Wittman. These days, 
he’s back in L.A. focusing on a handful of projects, mostly for industry 
execs. “The irony of getting out of the industry is that now I only work 
with people in the industry,” says Hughes, who lives in Malibu with part- 
ner and fellow top designer Nathan Turner. “I speak that language 
and understand their quirks.” Fox co-chairman Snider tapped Hughes 
last fall to design her office on the lot. “Here’s what’s incredible,” says 
Snider. “I started at Fox on Nov. 2 of last year, and by the end of the first 
week of January, he was finished. He made it cozy, inviting and chic.” 

Hughes currently is at work on Snider and Jones’ home on Martha’s 
Vineyard. “The best thing you can have with anyoneyou work with is 
a shorthand, and that’s something very subjective,” says Snider. “When 
I say to Eric I want the front porch to feel beat-up boho chic but not 
hippie, he understands.” For Parker, who has tapped Hughes to handle 
five homes in the past 15 years, his authentic, hustle-free approach 
is the draw; “There’s nothingtrendy or cool about him, and he doesn’t 
make fast decisions.” 

His high-profile projects easily could set Hughes up for decorating 
brand-name status. But a product line — and the attendant army of 
staff? Not in his plans. His La Cienega studio is more hardworking HQ 
than photo-ready design atelier. “Eric wants to haveafull, rich life, and 
he also wants to take his time with his work,” says Parker. Says Hughes: 
“If I get too big and hirealot of bodies, then I have more mouths to 
feed, then I’ll need to take on more projects to keep it all going. And if I 
need to take on lots of projects, then I can’t be as discerning about 
who I choose to work with. Which means that I’ll have to work with 
crazy people again. And that’s why I left Hollywood in the first place 
— to not have to work with crazy people.” 






Hughes’ Aesthetic: Cinematic Beauty Without the Hollywood Hustle 

1 “I wanted to make it cozy, inviting and chic,” says Snider of her Fox office, which features a 1940s French 
oak desk, Aerin Lauder lamps, Oberto Gili’s Grapes — and plenty of pens. “A pen makes my brain turn on.” 

2 In Parker’s Bridgehampton house, Hughes used Benjamin Moore Super White on the walls, then added 
pops of color everywhere, like this red kitchen island. The apple print is Enzo Mari’s Uno, La Mela. 

3 The “outdoor living room” of Hughes and Turner’s Wainscott, N.Y., house features DelGreco&Co. Siesta 
furniture and Mecox Gardens ceramic stools centered on a poured-concrete fireplace designed by Hughes. 


Joan Behnke 

See profile, page 90. 


Martyn Lawrence Bullard 

CLIENTS Khloe and Kourtmy 
Kardashian, Cher, Aaron Sorkin 
Of all the Million Dollar Decorators 
castmates, Bullard has parlayed the 
Bravo fame into a legitimate empire 
like none other. The London-born 
onetime actor already had a heavy- 
hitting CV, with clients like Elton 
John, Sharon Osbourne and Cher 
drawn to what the designer calls 
his “take on theatrical interiors.” 
Now he has exploded from a bou- 
tique firm with eight assistants to 
an office that houses 28 designers 
and project managers along with five 
in-house architects. At the helm, 
the fashionably flamboyant 48-year- 
old oversees a dizzying number 
of projects as well as a product-line 
division that spans wood floors to 
jewelry. “Eight now, we’re working in 
Saudi Arabia, Ireland, Australia 
and Italy with a mix of clients who are 
royalty, tech, finance, bankers,” he 
says. Stateside projects include Ellen 
Pompeo’s Los Feliz Mediterranean 
and realtor Chris Cortazzo’s Point 
Dume compound that was trans- 
formed into a “Balinese midcentury 
modern retreat.” Then there’s the 
Kardashian clan: Bullard recently 
tackled Khloe’s Calabasas hangout, 
taking it from “bad Mediterranean 
into glammed-up Moroccan.” For 


Kourtney’s nearby spread, “This 
is all about truly fine midcentury 
design that is utterly different from 
the madness in her last house,” 
he says. “We’re buying things like 
Lichtenstein.” 

ON HIS DESIGN HORIZON Santa 
Barbara’s historic Californian Hotel 
on State Street. 


Jamie Bush 

See profile, page 89. 

Kathleen & Tommy Clements 

CLIENTS Jennifer Aniston, 

Bruno Mars, Ellen DeGeneres 
This mother- son team has carved a 
coveted design-sawy Hollywood cli- 
ent base: Aniston, Mars, DeGeneres 
and Ringo Starr all have come to 
the Clementses for their couture-like 
focus: Think hyper-curated spaces 
that speak sophistication without the 
art-gallery chill. “We don’t do pre- 
cious,” says Tommy, “and most of our 
clients are really interested in design 
and take an active role.” Projects 
include a three-years-in-the-making 
collaboration with architect Howard 
Backen on a “sophisticated urban” 
Beverly Hills compound for Stephen 
Paul, a minority owner of the 
Pittsburgh Steelers and managing 
principal at Laurel Crown Partners. 
The Clementses also scored one of 
the city’s most coveted assignments: 
Stacey Snider’s new home, being 
built by architect Marmol Radziner. 
Says Kathleen,“Marmol has this 
specific and unique vision for this 
house; it’s going to be fantastic.” 

DESIGN TREND THEY’RE DONE 

WITH Says Tommy, “Homes where 
clients never spend time in 80 per- 
cent of the spaces.” 


Commune Design 

“We’re kind of control freaks,” 
says Steven Johanknecht, who along 
with Roman Alonso and Pamela 
Shamshiri (whose brother Ramin, 
also a partner, is married to Universal 
chief Doima Langley), make up one 
of L.A.’s most elusive design firms, 
who declined to name their clients. 
“At the same time, we don’t want any 
of our homes to feel like muse- 
ums.” Commune’s wide variety of 
work ranges from high-powered 
homes to hard-working mega projects 
like Ace Hotel in downtown L.A. 
Current projects include the Durham 
Hotel in Durham, N.C., and the 
soon-to-open Elder Statesman cash- 
mere boutique in Venice. Not on 
the Commrme client list.? You can get 
a piece of the action this month as 


I 

I 

I 

I 


I 


I 


84 I THE HOLLYWOOD REPORTER | 11.06.15 


PORTRAITS BY Uli Kiioerzer 



its seating collection for George 
Smith (ranging from $4,000 
to $14,000) hits the La Cienega 
showroom. 

ON THEIR DESIGN HORIZON 

Commune designed the now-shut- 
tered Ammo on Highland and is 
working on the restaurant’s takeout 
eatery on Melrose. 

Peter Dunham 

CLIENTS Jennifer Garner, 

Steve Tiseh, Minnie Driver 
“I know the tide has shifted dramat- 
ically simply by the number of 
ground-up projects we’re currently 
working on,” says Dunham of the 
L.A.-and-beyond real estate boom, 
as he juggles a Marmol Radziner- 
architected ground-up in Montecito 
along with others in Beverly Hills, 
Newport Beach, Palo Alto and Ojai. 
“A lot of these new projects are 
for techies,” notes the U.K.-born, 
France-raised designer. “The kind 
who are now in their late 30s or early 
40s and are realizing it’s time to 
come out of the cave. One of them 
recently said to me, ‘This is hard for 
me to comprehend, living in a 
$10 million house when we were living 
in a basement in Venice four years 
ago.’ These are the kind of luxury 
problems I deal with.” Dunham also 
keeps busy minding his La Cienega 
shop. “I love it because we’re able to 
provide really great things at a range 
of prices to the trade client,” he says, 
“but also to the Pinterest customer, 
who can spend $100 or $1,000.” 


Waldo Fernandez 

CLIENTS Brian Grazer, Brad Pitt 
L.A.’s original celebrity decorator has 
a CV that includes homes for the 
likes of the late Elizabeth Taylor. But 
it might be the much-worshipped 
interiors of Soho House that put 
Fernandez’s 40-year career back 
on the front burner. Today, the Cuba- 
born SO-something bustles arormd 
the globe with projects that include 
houses, high-rise compormds, hotels 


and restaurants in Washington, D.C., 
London, Seattle and Manhattan, 
where he’s doing a condo for former 
Dodgers owner Jamie McCourt. 
Also in play: a redo of the Malibu 
Beach Inn. “We’re going to start 
with the restaurant/bar area first. 
The idea is to make it more today,” 
says Fernandez of the Carbon Beach 
hotel that previously was owned 
by David Geffen. Earlier this year, 
it was purchased by Mani Brothers 
Real Estate Group (owner of Soho 
House’s 9200 Sunset Blvd. budd- 
ing). As for Soho’s upcoming DTLA 
outpost? “Nick Jones [has] a team 
of in-house designers who work for 
him now, so I’m not doing this one, 
which is fine,” he says. “To this day, 
I still get people calling me who 
say, ‘Would you do the Soho House 
for me at my home?’ ” 

DESIGN OBSESSION Fumiture by 
Parisian designer Ingrid Donat. 


Sandy Gallin 

CLIENTS Jejfrey and Marilyn 
Katzenberg, Jimmy lovine 
Gallin’s arc from producer and talent 
manager to interior designer has a 
through line: Both career acts pretty 
much exclusively involve A-listers. 
For the first, there were clients 
Cher, Dolly Parton, Michael Jackson 
and Nicole Kidman. Now, the 76- 
year-old known for creating some 
of the most stunning homes in 
Hollywood routinely does projects 
for such high-profile clients as 
Shelli and Irving Azoff. But despite 
the proliferation of show business 
people, his interiors are far from 
showy: Think natural materials, 
earth tones and obsessively curated 
art, lighting and textiles. 


Trip Haenisch 

CLIENTS Courteney Cox, WME 
co-CEO Patrick Whitesell 
L.A.’s rrmaway luxury real estate 
market has proved a boon to 
Haenisch on all fronts. Not oidy is 
he busy working on some of the 
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OCTOBER IS THE 
CITY’S OFFICIAL 
DESIGN MOMENT 

WestEdge 
Design Fair 
Barker Hangar, Oct. 22-25 

The show’s third edition has 
an opening-night gala to 
benefit the A+D museum, 
more than 150 exhibitors 
and 15 panels — one on film 
set-decorator secrets. 


Design Leadership 
Network Summit 

Four Seasons, Oct. 27-29 

This membership-only 
confab features talks with 
Frank Gehry and tACMA’s 
Michael Govan and a panel 
led by THR contributor 
Degen Pener. 


AIA/LA Design 
Awards 

Aratani Theatre, Oct. 29 

The downtown ceremony 
honors both completed 
buildings and Next tA, 
those yet to break ground, 
with an afterparty at the 
A+D Museum. 


city’s most massive spec projects, 
but he also is overseeing his own 
flips. “Right now I’m working on 
my seventh home in Trousdale, 
originally built for [Sherwood 
Schwartz,] the creator of The Brady 
Bunch and Gilligans Island,” says 
the Midwestern transplant, who has 
the Midas touch when it comes to 
million-dollar residential rehabs. 
Earlier this year, OneRepublic 


lead singer Ryan Tedder purchased 
a Haenisch Trousdale flip for 
$12 million. “It’s liberating to do 
my own projects and spec homes 
because the process is so seamless; 
I really get to do whatever I want.” 
Not that he has abandoned his other 
gig — creating unfussy, fine art- 
friendly homes for clients like Cox 
and Whitesell (Haenisch is putting 
the finishing touches on the Cabo 
compound that Whitesell shares with 
producer Scott Stuber and wife 
Molly Sims). And while the designer 
is mum on the subject, he has 
been spotted with Sandra Bullock 
on many occasions and is rumored 
to be hard at work on her Beverly 
Hills home. 

DESIGN TREND HE’S DONE WITH 

“Moroccan-style anything.” 


Jane Hallworth 

CLIENTS Ellen DeGeneres and Portia 
de Rossi, Michelle Williams 
After landing what perhaps was the 
most coveted design gig in town 
— A. Quincy Jones’ Brody House in 
Holmby Hills — the pressure was 
on for Hallworth. Not just because 
of the clients (DeGeneres and de 
Rossi, who purchased the estate for 
$40 million early last year and sold 
it to Sean Parker for $66 million six 
months later), but also because 
of the home’s storied legacy, includ- 
ing its William Haines custom 
furniture, not to mention the clients’ 
collection of artwork by Picasso, 
Matisse and Giacometti. “Ellen and 
Portia have trained and sophisti- 
cated palates without my input,” says 
Hallworth. “Having their trust to 
add my aesthetic into the aggregate 
was exciting. By the time we finished, 
I was inspired, exhausted, more 
fearless and irrevocably changed. My 
business and life have followed 
suit.” DeGeneres documents much 
of the Brody House process with 
Hallworth, as well as several more 
of her high-end flips, in her new 
hoo\i Home (Grand Central). Known 
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PAMELA SHAMSHIRI, ROMAN ALONSO, STEVEN JOHANKNECHT 






»♦ Phillip Jeffries Jack’s 
Jungle Palm on white 
paperweave wall covering; 

$90 a yard, at Holly 
Hunt, Pacific Design Center 
and phillipjeffries.com 


^ Jonathan Adler 
Barcelona lucite 
and brass floor lamp 
(63 inches tall); 
$1,095, 

jonathanadier. com 


•M Anna Karlin 
handmade Chess counter 
stools (13.5 by 25 x 13.5 
inches) sold individually; 
$3,500, annakarlin.com 


^ Hermes Voyage en Ikat 
medium bowl ($940) 
and soupiere ($4,100) in 
Limoges porcelain; at 
Hermes stores nationwide 


c o V e I I h e s e n o w 

Give a space a luxe lift by adding statement pieces influenced by the hottest 
home decor trends this winter, including ’ 80 s-inspired elements, tropical prints 
gold touches and pops of emerald green by kieran doherty 


? Kelly Wearstler Fractured 
Glass dining table in burnished 
bronze (60 by 29 inches); 
$15,000, keUywearstler.com 
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♦« Deborah Osburn for 
Cle hand-lithographed 
malachite tiles on 
limestone for Indoor or 
outdoor use; $78 
per 12-inch square tile, 
cletite.com 





i FendiCasaCasiopea 
table lamp (16.5 by 
26.77 inches) with dimmer 
and light touch system; 
$7,130, at Luxury Living, 
West Hollywood 


for a razor-curated style that 
melds period and contemporary 
pieces with strategic shots of color, 
Hallworth is working on her fifth 
project with Williams, remodeling 
an 18th century barn in New 
York. Says Hallworth, “Her taste 
is that rare bird that is earthy and 
sophisticated.” 

DESIGN OBSESSION “I love the 

whimsy and precision of Michael 
Wilson’s woodworking.” 


Eric Hughes 

See profile, page 83. 


Molly Isaksen 

CLIENTS Lionsgate’s Jon and 
Laurie Feltheimer, Dustin and 
Lisa Hojfman 

Isaksen may be married to UTA part- 
ner Jay Snres, but that doesn’t mean 
she has much interest in the lime- 
light. Instead, the native Angeleno 
operates at a whisper hush, with 
no product line, no publicist, not even 
a website. “I really prefer to work 
behind the scenes,” says Isaksen. But 
even though her discretion and 
self-described “very traditional style 
with a clean aesthetic” have attracted 
L.A.’s most elite clients (including 
the Spielbergs), Isaksen is quick to 
I point out that her work is not about 
I reproducing Grandma’s living room: 
s “I use contemporary pieces, too, 

I but they have to share that time- 
S less quality.” 

I DESIGN OBSESSION Fumiture 
g designer Herve Van der Straeten: 

< “It’s like collecting a beautiful 
s piece of art at the same time.” 


I Carrie Livingston 

I CLIENTS Ralph Lauren, Gwyneth 
I Paltrow, Roman Ahrammich 
8 Starting with Lauren, who tapped 
I the Des Moines, Iowa-bred designer 
I to work on properties including his 
8 Airstream, Jamaica house and 
i Double RL Ranch, Livingston has 
a spent much of the past decade 
§ jetting from Moscow to Mayfair to 
I realize clients’ design fantasies: 

I Cue the graffiti’d game rooms, the 
I all-Hermes pool house and plenty 
8 of candy-colored Lucite furniture of 
I her own design. “Some people 
I literally say to me, ‘Reinvent our style 
I from scratch,’ ” she says. As clients 
s like Russian billionaire Abramovich 
I go into home-acquisition mode, 
g her in-situ style has shifted into over- 
I drive, culminating in 2012 when 
8 she and her two children left L.A. 

I for a year to live in London, as 
I Livingston was tapped to transform 


' a Cornwall Terrace mansion 
overlooking Regent’s Park into a 
strmning art gallery. (The Qatari 
royal family purchased the property 
for 98 million pormds.) Now stay- 
ing closer to home, she is at work on 
a property for Josie Harris (mom 
of Floyd Ma3Tweather’s three kids) 
and runs a tiny eponymous shop 
in Century City. Her quirky/sophis- 
ticated style — gilded toy soldiers, 
oversized aspirin paperweights and 
signature neon light pieces 
(Paltrow conscripted Livingston to 
create one that spells out Bruce 
Springsteen lyrics) — attracts clients 
like Lenny Kravitz, the members 
of Good Charlotte and plenty of CAA 
agents: “Fridays are big days 
here when it comes time for stand- 
out weekend gifts.” 


Mary McDonald 

CLIENTS Jennifer Salke, 

Ryan Murphy, Renee Zellweger 
The Brentwood-raised McDonald 
isn’t swayed by trends, instead 
focusing on her own timeless inter- 
pretation of glamour that makes no 
apologies for touches like all-leopard 
print walls, Chinois screens and 
shell-encrusted mirrors. Recently she 
added Too Faced cosmetics founders 
Jerrod Blandino and Jeremy Johnson 
to her client roster. Her high-octane 
style made her one of Million Dollar 
Deeorators standout stars, and she 
has parlayed that into product lines 
including a 63-piece furniture 
collection (priced from $1,500 to 
$16,000), including a “Demetria 
chaise I cannot get enough of,” for 
North Carolina-based Chaddock. 
DESIGN OBSESSION “Ombre walls.” 


Michael 8mith 

CLIENTS Barack and Miehelle 
Obama, Cindy Crawford, 

George Clooney, Rupert Murdoch 
Smith was about a decade ahead of 
the curve when he zeroed in on 
creating homes that meld a variety 
of periods and styles — and leave 
little trace of a decorator’s presence. 
Beyond his work for high-flying 
clients ranging from Hollywood A- 
listers to media kings and world 
leaders, the Orange County, Calif.- 
born Smith has become the “first 
decorator,” a role reinforced not only 
by his White House design gig but 
also by the fact that Smith’s part- 
ner, former HBO executive James 
Costos, is the U.S. ambassador to 
Spain. Smith now spends much of 
his time hosting high-powered shin- 
digs at their Holmby Hills home 
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and shuttling around the world 
for gigs that include redesigning U.S. 
embassies in Paris, Copenhagen 
and Madrid. He’s also gearing up to 
redo the public spaces at Santa 
Monica’s Shutters. Later this month, 
his book The Curated House (Rizzoli) 
will offer a peek into his Holmby 
Hills, Coachella Valley and New York 
City homes. 


Estee Stanley 

CLIENTS Ellen Pompeo, 

Ted Sarandos and Nicole Avant, 
Justin Timberlake and 
Jessica Biel, Patrick Dempsey 
The expansion from fashion stylist 
to interior designer was a natu- 
ral progression for Stanley, who has 
dressed the likes of Penelope Cruz 
and the Olsen twins and carried for- 
mer clients like Biel over into her 
new business. “My clients move a lot, 
so it keeps me busy,” says Stanley, 
who currently is working on Pompeo’s 
home in the Hamptons and Biel’s 
kid- friendly An Fudge restaurant in 
West Hollywood, where the design 
idea “is to create a place that will feel 
like it’s coming over to one of our 
homes with the kids,” she says. “We’re 
not doing a crazy, colorful ‘kid decor’ 
type thing.” Another project is a 
Gordon Kaufmann-designed house 
in Hancock Park, previously owned 
by Melanie Griffith and Antonio 
Banderas. New owners Sarandos and 
Avant asked Stanley to give it an 
overhaul. “This home is so gorgeous 
that we don’t want to ruin the origi- 
nality of it,” she says. “We’re going to 
go in a completely different direc- 
tion than the previous owners, but 
even now, every time I go in there, 
I’m fainting. It’s so gorgeous.” 

DESIGN TREND SHE’S DONE WITH 

“Homes that feel like hotels.” 


Madeline Stuart 

CLIENTS John Goldwyn and 
Jeffrey Klein, David and Susan 
Gersh, Gary and Jean Newman 
“Projects are getting much, much 
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CRITICALLY ACCLAIMED CHEFS LIKE TO SAY THAT THEIR KITCHENS ARE 

their offices, their stoves their desks. But Wolfgang Puck — owner of more 
than 20 restaurants worldwide and longtime caterer of AMPAS’ Governors 
Ball — has a corporation to run, and he does so out of a 6,000-square-foot 
suite in the Pacific Design Center’s Red Building. Right now finishing touches 
are being put on a refresh of the space by Mehdi Rafaty, 53 (above left), and 
brother Mandi, 48, Iranian-born owners of Tag Front (best known locally for 
Boa and the closed Geisha Flouse) who also are designing two Puck restau- 
rants in Shanghai (one at Shanghai Disney). — Gary baum 



Two Kitchens Fit for a Master 

The renovation of the testing kitchen, 
previously afar more utilitarian affair, is all 
about soft lighting (not the stark illumi- 
nation typically found while cooking on the 
line). “Wolfgang said he was going to be 
bringing clients in, so he needed it to feel 
warm,” says Mehdi. Tag Front’s tool of choice: 
2700 Kelvin bulbs, set in Beat Fat Black ceil- 
ing fixtures in this design rendering. A second 
kitchen — with fewer appliances and a 
sleek, dark countertop with a white stove- 
top set into it for easy demos — is intended 
for photo and video shoots. 


Room for Creativity 

The entry area (top photo) is open and airy, 
with tall wooden slats to provide (some) 
privacy for individual offices. Lobby seating 
includes a Madrague chair by Francois 
Azambourg and a Step sofa by Vincent Van 
Duysen. The branding wall, along with 
a few others around the office, is made of 
Concreate, a Va-inch-thick material with 
the look of concrete (the pigdiagram outside 
the conference room, right, is a whimsical 
element of the rendering). The hallway 
window looks out on a patio with views of 
the Hollywood Hills. 




Fishbowl Conference Room 

The conference room provides hybrid use 
— for day-to-day interoffice meetings as well 
as big client presentations. “It’s the hub 
of the whole space, and it’s designed with a 
lot of glass so you can see what’s going on 
there from almost anywhere In the office,” 
says Mehdi. The chandeliers are Stickbulb 
Sky Bangs (a smaller one hangs over the lobby) 
made from sustainably sourced wood; 
their LED lights can be pointed up or down. 
Ergonomic Vitra Physix chairs that mold to 
the individual’s weight and posture are used 
throughout the offices. 


bigger, and clients are getting 
sawier,” says Stuart of her 16 years 
in the business. With her classi- 
cal, trend-resistant approach, she 
was poised to ride L.A.’s real estate 
wave and now shuttles between 
projects that include film producer 
Goldwyn and hotelier Klein’s new 
home (Stuart already had decorated 
their John Woolf in the Hollywood 
Hills and now is working on their 
next house, which is “completely dif- 
ferent”) and the Gershes’ new 
Marc Appleton-designed spread in 
Beverly Hills, located on the site of 
David’s grandparents’ (Beatrice and 
Ptul, fmmder of The Gersh Agency) 
original home. And then there’s Fox 
Television Group co-chairman/ 
CEO Gary Newman’s just-completed 
famed Streamline Moderne house 
in Santa Monica, formerly owned by 
Cedric Gibbons and Dolores del Rio. 
“I’m lucky,” says Stuart. “My clients 
just keep buying homes, so I’m busy.” 
DESIGN OBSESSION “Wo just did 
a fabulous pair of eglomise doors for 
a project in La Jolla. [Eglomise is 
the art of painting on the back side 
of glass.] They’ll be made by 
Miriam Ellner, a brilliant artist in 
New York.” 


Nathan Turner 

CLIENTS Amanda Peet, Mindy Kaling 
“Clients literally say to me, ‘I saw 
you on that show and want you to 
design my homes,’ ” says Turner 
of his Million Dollar Decorators days. 
That exposure means the Bay 
Area-bred designer now juggles his 
roster of local clients — Peet, 
Kaling and most recently Warner 
Bros, executive vp Jessica Schell — 
with plenty of international ones. 
“I am doing homes in places like 
Singapore and Indonesia as well as 
doing those clients’ homes here 
in Bel Air and Beverly Hills.” In 
addition to his Melrose Avenue 
showroom. Turner recently opened 
a pop-up shop, Nathan Turner 
American Style, at The Village at 
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Jamie Bush is the go-to 
for L.A.’s startup upstarts 
PHOTOGRAPHED BY 
DANIEL henne'ssy at the 
Venice home of a client 

“I’M NOT SURE HOW THIS HAPPENED. IT’S 

not like they know each other,” says Bush, 
46, of his growing roster of tech clients, cit- 
ing such projects as a San Francisco 
townhome for app developer Jonathan 
Perlowand a Tahoe chalet for Chamath 
Palihapitiya, an original at Facebook. Then 
there’s the very young unnamed startup 
billionaire with the $2.1 million Venice Beach 
triplex. “What they share is that they 
don’t want their homes to be flashy,” Bush 
adds. “For clients like Chamath, we aren’t 
going to put an Flermes throw anywhere in 
his home.” The same aesthetic applies 
to Beats president Luke Wood. Along with 
architect Barbara Bestor, Bush (also an 
architect) is exacting a careful restoration 
of John Lautner’s Silvertop in Silver Lake, 
which Wood purchased in 2014 (see page 
56). “When I met Jamie,” says Wood, 
who was introduced to Bush by Bestor, “I 
loved that he has that tenacious passion 
that results in great things.” 






“My tech clients are more Interested In 
not just the way things look but the depth 
behind it,” says Bush. The bold mural 
in the three-story stairwell is by Black ^ 
Crow Studios, the chair is a 1970s redwood 
root chair, thejacaranda rosewood and 
leather stools^e 1960s Percival Lafer and 
the table is custom by Bush, “mimicking 
the organic growth rings of a tree.” 
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Joan Behnke does the homes 
top moguls come home to 
PHOTOGRAPHED BY NOAH WEBB 
at Rochelle Gores Fredston’s 
Beverly Hills home 


FOR THOSE WHO WANT THEIR HOMES TO SPEAK 

wealth but not scream it, Behnke (who’s been 
called “the billionaire whisperer”) often is the 
answer. The 60-something California native 
has completed 11 projects for private-equity heavy- 
hitter Alec Gores and his family, including an 
airplane and, more recently, a 10,000-square-foot 
home for his daughter Rochelle, a philanthro- 
pist, and her financier husband, David Fredston. 
“The challenge is how to do a house that’s this 
massive and still keep it ‘light,’ ” says Behnke (solu- 
tion: floor illumination for the travertine walls 
to create “a floating effect”). She also had a hand 
in Tom Brady and Gisele Bundchen’s former 
Brentwood home (together with architect Richard 
Landry) and the couple’s 14,000-square-foot 
Boston compound. She currently is modulating 
Sylvester Stallone’s Beverly Hills home from “a 
superhero environment to something that is much 
more serene,” she says, also citing a “major 
music creator” as a client (she won’t name names, 
but Beats founder Dr. Dre purchased the Brady- 
Bundchen L.A. fortress for $40 million). “I work with 
tech, hedge-fund and entertainment people,” 
she says. “Something I see in all of them is a sense 
of economy. These are some of the smartest 
people in the world, and many are now thinking 
things like, ‘If I have a 108-inch TV in my great room, 
do I really need a movie theater?’ ” 




Westfield Topanga. “It’s my take 
on an old-fashioned mercantile 
store with things for the home, gar- 
den and pet.” 


Kelly Wearstler 

CLIENTS Cameron Diaz, Gwen St^ani 
While the design tides may be shift- 
ing into less dramatic, more organic 
terrain, Wearstler has stayed 
with her signature high-pitched siyle 
for clients like Stefani and Diaz. 

It’s a look that sustains an allure in 


Hollywood and beyond, and her gift 
for striking visual statements carries 
into her growing product line. “This 
year I launched extensive new fur- 
niture and lighting collections, my 
first eponymous bedding collection, 
indoor/outdoor fabrics, a luxury 
dog collection with architectural dog 
houses and even a line of gourmet 
chocolates with Compartes,” says 
Wearstler. And the World According 
to Wearstler is gearing up for a 
much broader venue as she recently 


' was tapped to be the in-house 
designer for Westfield Century Cily’s 
$800 million makeover. Heightening 
the look of the shopping venue 
to hotel-like standards, Wearstler 
describes her approach as one 
that will include “natural materials, 
artisanal tiles and natural woods 
interwoven with lush landscaping 
featuring a wide range of native and 
drought-tolerant plants. The design 
aims to create a sequence of story 
. and tactile discovery throughout.” 


Woodson & Rummerfield 

CLIENTS Christina Aguilera, 
Courtney Love, John Travolta and 
Kelly Preston 

“It’s always been about glamour, 
high style and opulence,” says Jaime 
Rummerfield of her and Ron 
Woodson’s aesthetic. “We under- 
stand that mix of fine materials and 
how to edit the shine, luster, pattern 
and scale so it’s not overdone.” When 
the two native Angelenos were 
tapped by AEG to design the model 
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Behnke (right) custom-designed 
Fredston’s dining table, with a white oak 
top stained in a dark cerused finish. 
The large abstract painting is by Larry 
Poons; the bronze wall sculpture is 
by Herve Van der Straeten. In the 
living room (Inset), two of three couches 
(one not shown) are covered in 
kid-friendly navy Loro Piana corduroy. 




Design 2016 


IS 






1 Collector S Haven Woodson and Rummerfield 
custom-designed the green serpentine sofa to allow 
gallery-style viewing of this Hancock Park restaurateur’s 
art collection — the face painting is by Korean artist Ha 
Jung-woo; the truck is an Andy Warhol. 

2 Fabulous Flip Hallworth redesigned A. Quincy 
Jones’ Brody house for DeGeneres and de Rossi using 
many of the home’s original William Haines furniture pieces 
and adding details like easy chairs attributed to 

Jean Royere and Hallworth’s own custom ceiling fixture. 

3 Mindy's Prcyect Turner remade Kaling’s offices 
on the Universal lot with Serena & Lily’s Blossom 
wallpaper in navy to set off her eclectic photo collection. 
The ice cream sandwich plush is by Yummy World. 



units at the Ritz-Carlton Residences 
at L.A. Live in 2010, they unwit- 
tingly found themselves targeting 
a brand-new client base with their 
moody mauve-on-gray Hollywood 
Regency-style spaces. “We started 
out doing two model units, and we 
ended up doing at least a dozen con- 
dos for clients there as a result,” says 
Rummerfield. Among those was Floyd 


Mayweather, but a wave of foreign 
buyers also tapped the duo. Today 
the two are juggling clients from 
Korea, Russia and Italy with projects 
in L.A., Moscow and New York. 

SPLURGE OF THE YEAR “ Wo 

purchased $2,000-a-yard silk bro- 
cade for a pair of club chairs,” says 
Rummerfield. “Each chair required 
10 yards.” IZZZ3 
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television 



Fall TV Face-OIF 


THR’s TV critics Tim Goodman and Daniel J. Fienberg tackle the past several weeks of new and returning series, clashing 
(Team Stamos vs. Team Lowe), bashing (sorry. Minority Report and The Player) and hugging it out (thank you, Jane the Virgin) 


T im GOODMAN: THERE 
there are a ton of TV 
topics to discuss from 
this fall, not least of 
which is the fact that 
this was a terrible season for 
broadcast television. And the fact 
that cable, the premium chan- 
nels and the streaming platforms 
all had something intriguing in 
the mix only made the networks’ 
lack of anything truly compel- 
ling even more glaring. But why 
not start our discussion with a 
new show that was both truly bad 
and — shocker — a (minor) success? 
Tell me your thoughts on being 
unable to kill ABC’s Dr. Ken and, 
since you’re good at crunching 
numbers, how the hell it managed 
to do pretty well after dodging all 
those critical bullets. 


DANIEL j. FIENBERG Ifyou’re cyiucal, 
you say Dr. Kens relative success 
proves how little viewers care about 
critics. If you’re more realistic, 
you say Ken Jeong is a known quan- 
tity with a built-in audience. If 
you’re genuinely optimistic, you 
say this continues to prove that 
in a niche-driven broadcast land- 
scape, programming to diverse 
and underrepresented audiences 
is more important than ever. But 
let’s not waste any more space on 
Ken. Do you have anything pithy 
to say about what we can learn from 
early bombs like NBC’s The Player 
or Fox’s Minority Report? 
GOODMAN Maybe not pithy. How 
about snarky? Fox must have 
known that Minority Report was 
a mess pretty early on, and that 
there wasn’t a fix for it. In fact. 


there’s probably a fascinating 
story in all the notes that were given 
to the showruimers, culminating 
in the last few, which must have 
read something like: “Still looks 
pretty terrible” or “Can we sell 
this for parts?” This show should 
have worked, but no part of it does. 
I’m guessing the only reason it’s 
still airing is because there’s not 
much on the bench and Steven 
Spielberg’s name is on it. As for 
The Player, that was just an exper- 
iment to see if people would watch 
stupid stuff that moves real fast, 
right? And what about Blindspot? 
With its over-the-top premise 
and engaging trailers, the first hour 
was poised to be the perfect Peak 
TV pilot — and it wasn’t bad. But 
now that it’s been renewed, there’s 
one nagging problem: The show 


hasn’t been very good post-pilot. 
FIENBERG is an inert, 
lifeless blob of uninvolving mythol- 
ogy. Moreover, it has no sense 
of what its leading man, Sullivan 
Stapleton, does well. If you look 
at his former show. Strike Baek, you 
think, “This guy is good at Han 
Solo-style cowboy snark, and he’s 
a charmer with the ladies.” The 
Blindspot showruimers seem to have 
concluded, “Let’s give him a 
relentlessly humorless pill of a char- 
acter who never gets to display 
even a wink of charm.” Compare 
it to Limitless, which is blatantly 
dumb and clueless about how to use 
most of its supporting cast but 
at the very least has a reasonable 
sense of fun and is beginning to 
capitalize on the chemistry between 
Jake McDorman and Jennifer 
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LIVE,/. 

LOOK 


PRESENTED BY 
SOUTH COAST PLAZA 


For the third consecutive year, 


1 . Zoe poses with 
models before they hit 
the runway for the fall 
fashion show. 2 . Models 
showing off the latest 
fall collection available 
at South Coast Plaza. 
3 . Chris Gardner of The 
Hollywood Reporter 
introduced Rachel Zoe 
onstage. 4 . Debra Gunn 
Downing, executive 
director of marketing at 
South Coast Plaza, 
welcomed guests to the 
Live the Look event. 

5 . From left: Gunn 
Dc^wning, Zoe and Anton 

Segerstrom, partner. 
South Coast Plaza, pose 
at Marche Moderne 
after the fashion show. 

6 . Zoe hosted the 
show, providing 

commentary for each 
look as the models 
took to the runway. 




The Hollywood Reporter and South 
Coast Plaza partnered to present an 
exclusive fall fashion show hosted by 
renowned celebrity fashion stylist and 
designer Rachel Zoe. More than 1,000 
guests attended the coveted show to 
preview the new fall looks from 11 designers 
who rule red-carpet style, including 
Barbara Bui, Brunello Cucinelli, Charlotte 
Olympia, Fendi, Lanvin, Max Mara, 
Oscar de la Renta, Ralph Lauren, Roberto 
Cavalli, Salvatore Ferragamo and Valentino. 

After the show, guests joined 
Zoe for celebratory cocktails and hors 
d'oeuvres at the glamorous Marche 
Moderne at South Coast Plaza. 










REVIEWS 


television 


Carpenter. It’s not good, but in 
a season this weak, it’s watchable. 
Moving right along: We always 
say new comedies need a couple 
of episodes to find themselves. Is 
there anything growing on you.^ 
GOODMAN Frankly, I had almost no 
hope for the new network come- 
dies, and that really hasn’t changed 
much. You and I were split on 
Grandfathered and The Grinder 
(you prefer the former; I prefer 
the latter, which I’d watch by acci- 
dent without feeling too put 
out). But neither of them is really 


setting the world (or Fox) on fire 
with those ratings. And dare I 
bring up TheMuppets? I’m wonder- 
ing if that was a good idea only 
on paper. OK, let me duck while 
you answer that. 

FiENBERG First off, I still prefer 
Grandfathered to The Grinder for 
one simple reason: It knows what 
it wants to be, and it has been that 
show for all of its episodes thus 
far. John Stamos, Paget Brewster 
and Josh Peck have good chemis- 
try and strong comic timing, and 
you can count on some warm- 
fuzzies at the end. The Grinder still 
can’t figure out if it wants to be 


a meta Hollywood satire, a legal 
comedy or a family comedy, and 
so far the only one of those sub- 
genres that it’s doing well with is 
the first. Alas, it’s still better than 
The Muppets, which has taken the 
“Here are Muppets ... and that’s 
our show!” approach to the char- 
acters. Other than Pepe the King 
Prawn, the Muppets just aren’t 
being used in a fresh or funny way, 
so I watch out of nostalgia rather 
than true enjoyment. Thank heaven 
for a slew of terrific sophomore 
network comedies, including F'resA 


OJf the Boat, Black-ish and Jane the 
Virgin. Oh, and thank heaven for 
cable, right? 

GOODMAN I absolutely second your 
praise for returning series and add 
to your list Brooklyn Nine-Nine 
and, creeping over into cable, FX’s 
You’re the Worst, which has been 
fantastic lately. Of course there also 
are the big returning cable dramas 
like Fargo, Homeland, The Affair, 
The Leftovers, The Knick and the 
smaller but intriguing Manhattan. 
Cable has a lot of big guns firing at 
the same time, which has contrib- 
uted significantly to the drowning 
out of the broadcast networks’ 



THR’s Fall TV Awards 

Goodman and Fienberg hand 
out some highly coveted honors 


Most Likely to 

Best Cast 

Succeed 

Still in Search 

Blindspot 

of a Show 

Least Desired 

Comeback 

Life in Pieces 

Most Ironic Title 

Tie: 

Best Time 

Heroes Reborn 

Ever With 

and 

Neil Patrick Harris 

Wesley Snipes 
(The Player) 

Best 

Most Improved 

Age-Defying Hair 

Tie: 

Tie: 

Rob Lowe 

Gotham and Halt 

(The Grinder), 

and Catch Fire 

John Stamos 

Least Memorable 

(Grandfathered) 
and The Muppets 

Tie: 

Rosewood and 

Best Dressed 

Truth Be Told 

The cast of Empire 

Dumbest Show 

Most Likely to Save 

About 

the Fall TV Season 

Smart People 

Supergirl 

Limitless 

(Oct. 26) 


freshman fall launch. How can net- 
works possibly compete with a 
Murderers’ Row like the list above? 
There are only so many hours of 
TV people can watch. 


FIENBERG Thcrc’s a holistic story- 
telling approach that’s possible 
on Fargo or Leftovers that’s just 
not possible on network TV. That 
said, virtually unlimited cre- 
ative freedom on cable can get you 
great stuff like The Knick, but it 
also can get you seemingly uned- 
ited raw spews like a certain show 
FX has let one of its more power- 
ful showrunners get away with. 
“What? You need 75 minutes 
for your Welsh shenanigans, Kurt 
Sutter? Whatever you say!” 
GOODMAN Ouch. I’m more gener- 
ous than you toward The Bastard 
Executioner, which I think has 
been, surprisingly, subtler than 
people might have guessed. The 
problem that show faces is that if 
its storytelling gets too ponder- 
ous, people will find BBC America’s 
quicker-paced The Last Kingdom 
— which I also liked — a better fit. 
Also, with History’s Vikings 
and Starz’s Black Sails, there’s no 
shortage of violent costume dra- 
mas out there. In fact, there’s no 
shortage of anything out there. 

But if the whole “Too Much TV” 
thing has left a number of quality 
shows standing arormd looking 
pretty without many people there 
to compliment them, the upside 
is that I love the conflicts and con- 
versations it provokes within the 
industry. While I’m excited for all 
the stuff we’ve yet to see on cable 
and streaming, it’s really hard right 
now to work up much excite- 
ment at all for broadcast offerings. 
I still love a network series that 
just flat-out entertains me — The 
Blacklist, Elementary and Person of 
Interest are notable favorites — but 
outside of Empire, there’s really 
not much to discuss. One network 
that gives me hope, however, is 
The CW. I mean, seriously — wow. 
There continues to be a truly uplift- 
ing resurgence over there. I love 
how Jane the Virgin kicked off this 
season, and I’m looking forward to 
more fun from Crazy Ex-Girlfriend, 
to see if future episodes follow 
through on that promising begin- 
ning. Although I’m not a super 
genre fan, Arrow and The Flash 
hold my interest. I’m loving my 
catch-up marathon of The 100, and 
I like iZombie, too. That’s an impres- 
sive enough arsenal to make us 
forget the dismal period that was 
the fall TV season — almost. UM 



“Creative freedom on cable can get yon 
The Knick, but it also can get you raw spews 
like a certain show FX has let one of its 
more powerful showrunners get away with.” 

FIENBERG 
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INDUSTRY PICKS 



Burnt 

Bradley Cooper plays a bad-boy chef out for redemption 
(and a third Michelin star) in John Wells’ undercooked drama 

By Jon Frosch 


B urnt may be about 

haute cuisine, but the movie 
is fast food all the way. 
Culinary metaphors aside, John 
Wells’ entry in the feel-good 
foodie film subgenre is neither as 
clo3dng as last year’s The Hundred- 
Foot Journey nor as scrufhly likable 
as Jon Favreau’s Chef. Glib, sloppy 
and shamelessly cliched, it’s a mid- 
dling vehicle for charismatic leading 
man Bradley Cooper, who sweats 
and swears up a storm as a disgraced 
chef orchestrating a comeback. 
Cooper can do this type of arrogant 
golden-boy shtick in his sleep, but 
that doesn’t make it any less pleasur- 
able to watch. Flashing his baby 
blues and a fiery temper, the actor 
gives a fully engaged performance 
that almost makes us want to forgive 
the movie’s laziness. Almost. 

Burnt opens with Adam Jones 
(Cooper) in London, plotting his 
return to the world of big white plates 
and tiny, artfully assembled piles 
of food. Once a two-Michelin-starred 
chef in Paris, Jones suffered a spec- 
tacular drug- and alcohol-fueled 
fall from grace. Now he’s on the hrmt 
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for a new kitchen in which to pursue 
that elusive third star. 

Complicating his quest is the fact 
that, well, he’s kind of an asshole. 

Via clunky expository dialogue. Burnt 
fills us in on Adam’s past sins, which 
include planting rats in a rival’s 
restaurant, then calling the health 
department. Somehow, he cobbles 
together a staff when he lands a gig 
as head chef at a fancy joint run 
by an old frenemy (Daniel Bruhl). 

One of his recruits is sous chef 
Helene (Sierma Miller), whose mul- 
tiple ear piercings and hipsterish 
undercut seem intended to signify, 
you know, her spunk and indepen- 
dent spirit; the movie also makes her 
a single mom, so she’s a viable love 
interest for Adam. Miller is terrific — 
imfussy, charming, all coded energy 
in the cooking scenes — and she 
and Cooper spark off each other 
nicely, their combativeness carrying 
a charge of hostdity more compel- 
ling than the coy romantic tension 
studio movies usually feed us when 
two pretty people share the screen. 

Alas, Helene is destined to fall 
for Adam — as is nearly everyone in 


the film. Steven Knight’s screenplay 
indeed settles into a tiresome pattern 
of people telling Adam off, then mar- 
veling at his genius a few scenes later. 
We get it — he’s loved and loathed, the 
Steve Jobs of the culinary world. But 
Knight is no Aaron Sorkin, and Burnt 
boasts a surfeit of platitudinous groan- 
ers (“The kitchen is the ordy place I’ve 
ever felt I belonged,” Adam confides). 

Unsurprisingly, the film is most 
alive in the workplace, where Wells 
and DP Adriano Goldman capably 
conjure the chaos, pressure, noise and 
heat of a world-class kitchen. That 
said, feverish montages of dainty slabs 
of pink lamb and alabaster turbot 
being drizzled with sauce, sprinkled 
with spice or poked for firmness 
are nothing new. What’s missing is 
a sense of connection between chef 
and food; Adam has high standards 
and a short fuse, but does that make 
him a visionary.^ 

Wells is a competent craftsman, 
though his work here feels chop- 
pier and more strenuously spliced 
together than in previous efforts 
(The Company Men, August: Osage 
County). Uma Thurman as a feared 
food critic and Alicia Vikander 
as Adam’s ex seem to have been left 
mostly on the cutting-room floor. 


Oipens Friday, Oct 30 (TWC) 

Cast Bradley Cooper, Sienna Miller 
Director JoAra Wells 
Rated R, 100 minutes 
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Steve Jobs, 
Trumbo and more 
— it’s h topic season. 

What’s your 
favorite e.vample 
of the genre? 



JOAN ALLEN 
Actress, Room 

Lady Sings the Blues. Diana Ross 
[as Billie Holiday] mesmerizes me in that 
film. Any time that is on, I will watch. 



SEAN BAKER 
Director, Tangerine 

Christiane F. , about German actress 
Christiane Felscherinow. An 
empathetic, brave, influential portrait. 



JESSICA CHASTAIN 
Actress, Crimson Peak 

Coal Miner’s Daughter [about country 
music star Loretta Lynn]. 

Sissy Spacek, man. She kills it in that 
movie — she’s just so good. 



JAY DUPLASS 

Actor-producer, Transparent 

Lately, Straight Outta Compton. I was 
struck by how much I felt for Eazy-E’s 
and Ice Cube’s characters. I couldn’t 
stop thinking about it for weeks after. 



BRIE LARSON 
Actress, Room 

I’m Not There. To have Bob Dylan 
played by different people was a 
brilliant way of expressing who he is. 



TIM BLAKE NELSON 
Actor, Unbreakable Kimmy Schmidt 

Most recently. Love & Mercy. It was 
really sensitively directed, acted, 
written — a cohesive, beautiful film. 
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THERE’S A LOT OF FACETS OF WHAT 
WE HAVE TO DO IN THIS BUSINESS, BUT 
THERE’S NO ONE PIECE OF IT THAT 
WE’RE MORE OR LESS INVOLVED IN.” 


JAMES 


MURDOCH 

CONTINUED FROM PAGE 68 


[movies]. We have to change the way 
we license programming to third par- 
ties or to ourselves. There’s a lot of 
facets of what we have to do in this 
business, but there’s no one piece of 
it that we’re more or less involved in. 
The business is the business. 

Your father recently helped bring 
Stacey Snider to the studio. Are you 
comfortable making those kinds of 
decisions on the film side? 

LACHLAN Sure. 

JAMES Yeah, absolutely. We have 
to make the decisions that we have 
to make. 

LACHLAN And we do every day. 

How much rope are you willi ng to give 
James Cameron on the very expensive 
Avatar sequels? The first of three was 
slated for 2016, and now it’s not coming 
for at least a year later. 

JAMES It goes without saying, Jim is 
just an incredible filmmaker. I know 
Jim Gianopulos and everyone at the 
studio wants him to be able to create 
something he feels is right. 

Unlimited budget? 

JAMES I didn’t say that. {Laughs.) 

Fox always has moved aggressively 
in sports. Fox Sports 1, by a lot of 
measures, has been a successful launch, 
but the ratings aren’t huge. 

JAMES They’re higher than ESPN’s 
this summer. 

For the World Cup? 

JAMES And some other events. And 
baseball [playoffs have] been great. 

Are you committed to spendingthe 
astronomical fees it takes to put the kinds 
of sports on that make a difference? 


LACHLAN We’re best when we build 
businesses, when we’re the underdog 
and when we’re competing against 
an entrenched player that’s much 
bigger — and you can see that in 
Fox Sports — so, absolutely. We’re 
absolutely committed to continu- 
ing to grow it, and that’s going to be 
our main continued investment. 
JAMES That doesn’t mean that any 
price is the right price, and we have 
been very comfortable walking away 
from opportunities. I think with 
Fox Sports 1, we’re really happy with 
the packages we have. There’s base- 
ball, NASCAR, UFC, golf It’s a very, 
very strong lineup. You combine the 
Fox Sports brand with the broadcast 


[network] sports, the NFL, World 
Series baseball, the FSl platform, 
with everything I just mentioned, 
and then some regional nets under 
the Fox Sports brand with the 
Yankees and the Mets, or St. Louis 
with the Cardinals, etc. These are 
things that really drive an enormous 
amount of viewership. 

ESPN has been under scrutiny from 
Disney and is facing layoffs, and some 
say the costs the network has incurred 
and the high subscriber fees actually 
could come back to bite Disney as we 
move to an OTT world. 

JAMES Yeah, but I think you have to 
make a distinction between an 


The Murdochs attended the 
Allen & Co. media conference 
In Sun Valley, Idaho, in 2012. 

incumbent [network] that is fully 
distributed and has been without 
serious competition for decades and 
a startup that’s a year and a half 
old. We’re very happy to just take 
[market] share. 

LACHLAN when we launched Fox 
News [in 1996], James and I were 
much younger, but I do remember 
the conversations around it. A lot of 
people internally in the company 
said, “Why would you launch a news 
service when there’s CNN?” It’s the 
same thing with ESPN. 

James, how involved were you in 
bringing Rebekah Brooks, the indicted 
but acquitted former editor of News of 
the World, back to the company? 
JAMES Well, Rebekah has gone back 
to News Corp [as CEO of News 
UK]. I’m a nonexecutive director 
there, so I wasn’t very involved. 

What was the biggest thing you learned 
from the hacking scandal? 

JAMES Every professional experi- 
ence you learn a lot from. You learn 
about yourself, you learn about the 
company, you learn about people’s 
interests around the place. In a 
situation like that, you learn a lot 
about politics. It was a very intense 
period, but you know, what doesn’t 
kill you makes you stronger. 

James, you quit Harvard, dyed your 
hair, got some piercings, founded a rap 
label. Does any of that rebel remain? 
JAMES One hundred and fifty per- 
cent of it. {Laughs.) The nice thing 
about middle age is that you still 
think to yoiuself, pathetically, that 
you’re still that guy. 

LACHLAN why do you assume he 
doesn’t have any piercings? CiZZ3 


“Nobody is getting rid of me yet! 

I joke around. I email my doctors on Mondays: 
‘Did you find a cure?’ ’ Ryder 


RYDER 

CONTINUED FROM PAGE 75 


coming through the system,” says Svendsen. “We 
will have to wait and see.” 

Ryder knows she’s facing a ticking clock, but 
it’s still a difficult question to put to her: Does she 
believe a cure will come in time to save her? She 
grabs the stylus and energetically punctuates each 
sentence. “Yes! Nobody is getting rid of me yet!” 
she writes with a laugh (these days, it’s a sound 
indistinguishable from a groan). “I joke arormd. 

I email my doctors on Mondays: ‘Did you find a 
cure?’ ” she says. 

She has spent a considerable amount of 
time at Cedars’ ALS clinic, working with speech 
therapists, psychiatrists, pulmonary doctors and 
others. When she’s not seeing doctors to treat 
symptoms, she likes to keep herself entertained, 

98 I THE HOLLYWOOD REPORTER | 11.06.16 


watching TV (CNN, Homeland and Bloodline) 
and going to screenings (she loved Steve Jobs). 
Lately, she’s discovered a new obsession: bird- 
watching in her backyard. “Blue jays are bul- 
lies,” she writes before grabbing her iPhone and 
showing off photos she’s taken of a squirrel 
climbing upside down along the rain spout on 
the side of her house. 

Animals make her happy. There’s her dog, 
Desi, and her cats. Pants, Thelma and Fluffy. She’s 
also been to the Los Angeles Zoo recently with 
one of her live-in nurses. She “spoils” herself by 
having two licensed vocational male nurses 


alternate living in a guest room of her home, which 
overlooks the San Fernando Valley. They’re twins, 
Jerome and Jerald, and they go on walks with 
her, help with medication and prepare the nightly 
ice cream treat. “They also do nails and blow- 
outs,” jokes Ryder. 

A moment later, she again gets serious. 
“Every day is a new day — sometimes bad, some- 
times good,” she writes. But there are times 
when she misses her old life. Especially the small 
things, things the rest of us can’t help but take 
for granted, things that break the heart. “I call my 
voice mail,” she says, “to hear my voice.” QZZZl 
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ROONEY 

CONTINUED FROM PAGE 81 


have been reviewed by THR: “Jan 
is the singer in the family!”; “I never 
really felt married until I married 
Jan. How she’s put up with me all 
these years I’ll never know”; and, 
perhaps most ironically: “I may not 
have a million dollars — but I have 
a billion-dollar wife.” 

Jan often insisted she autograph 
photographs handed to Rooney 
and leaned into photos with her 
husband. “Mickey was always 
pushing to get Jan a role in things 
he was working on,” says Malcolm. 
“She was just a person who wanted 
to be in the limelight.” 

For her part, Jan contends that 
any efforts to include her were her 
husband’s doing: “Mickey always 
insisted.” Similarly, she maintains 
that their July 2013 separation 
agreement included a clause that 
his conservator would continue to 
“make reasonable efforts to include 
Jan into some of Mickey’s appear- 
ances” — not at her entreaty but 
because “Mickey demanded that 
it be written into the contract. He 
loved having me in his shows.” 
(Counters Augustine, “She is of the 
belief that she is some kind of a 
star, so we threw that in ... we knew 
it was a provision without any 
teeth because nobody wanted Jan.”) 

Garcia observes that “she was 
loving toward him in public, 
but behind closed doors, it was like 
you turn on a light switch — she 
would start screaming and yelling 
at him.” After one loud outburst, 
when police were called in spring 
2012, Charlene says that Jan 
sought to spin their toxic rapport 
in innocuous terms, comparing 
herself and Rooney to the pair on 
The Biekersons, a late-lQ^Os radio 
show about a squabbling couple. 

Yet, according to those close 
to Rooney, too often the fights coin- 
cided with unexplained physical 
ramifications for the star. In one 
instance in 2012, according to 
Mark and Charlene, Rooney had 
the beginnings of a black eye and 
a tooth knocked out, claiming he 
fell onto a big-screen T’Y. In 
another, in November 2010, when 
Mark found him at the bottom of 
the stairs, he claimed to have 
slipped in the shower. (In Jan’s tell- 
ing, “I was in a different part of 
the house and I foimd out about it 
10 to 16 minutes after it happened.”) 

In an August 2014 court filing 
at the behest of seven of Rooney’s 
biological children that in part 
accuses Jan of isolating her husband 
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from the rest of his extended family, 
Kelly Rooney and Kerry Rooney 
Mack claim Jan confessed to them in 
April 2010 that she had assaulted 
her husband. “She said, ‘You know, 
sometimes, I have to hit him,’ ” says 
Kelly, now a hairdresser who lives 
in Northern California. “And I said, 
‘What? No, you don’t!’ She said, ‘Oh, 
yes, I do!’ ” Court documents indi- 
cate that some of Rooney’s children 
filed a report with local police but 
did not pursue it further after, they 
say, Jan pleaded with them. 

Augustine acknowledges he and 
Rooney’s attorneys became aware 
of Jan’s behavior but were powerless 
to prohibit their interaction unless 
he formally registered a complaint 
against her, which he refused to do. 

Multiple sources tell THR that 
Jan has struggled with mental 
illness over the years, a topic that 
Jan declines to address (“I’m not 
comfortable discussing anything 
like that”). It’s rmclear whether, as 
family members and Garcia say she 
has claimed to them, her outbursts 
toward Rooney were exacerbated 
by her battle with a brain tumor that 
has led to hormonal issues. (She 
defines her current prognosis simply 
as “uncertain.”) Mark and Charlene 
say she had an acute crisis follow- 
ing the dissolution of a monthslong, 
at times explicit, Facebook messag- 
ing fling with a would-be paramour 
from Florida in 2010. THR contacted 
this man and confirmed key aspects 
of the unconsummated affair. 

“She was seeing things coming out 
of walls,” says Charlene, who lived 
downstairs with Mark, “and she was 
tapping some kind of Morse code 
on the walls for days.” Charlene notes 
that Jan demanded that someone 
buy her bullets for a Benelli shot- 
gun in their house: “I was scared 
to death that we were all going to be 
on the front page.” (Of this inci- 
dent, Jan explains, “Mickey bought 
a shotgun to protect our home. 

I don’t recall asking about bullets, 
but I might have purchased them 
at Mickey’s request.”) 

Despite their troubles, Rooney 
chose for many years not to leave 
Jan. “Mickey never wanted to sepa- 
rate from me,” avows Jan. Garcia 
says Rooney “did not want to end this 
one with a divorce” — but despite 
it all, Rooney told friends that he 
still loved Jan. (However, that out- 
look, says Garcia, dissolved near the 
end, when Rooney realized Jan was 
protecting Chris.) 

THR spoke to Jan within days of 
Rooney’s death. Between sobs, she 
claimed the separation had been at 
her initiative: “I just couldn’t deal 
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with it anymore, with the fights, so 
I said, ‘Maybe we just need to 
take a break and see if we can work 
through this.’ ” 

The Stepsons 

while Mark is estranged from both 
his brother and mother, Jan says, 
“They’re my sons, and I love both 
of them and [their antagonism 
toward each other is] very uncom- 
fortable.” In their troubled youth, 
Mark says the two got along, occa- 
sionally doing cocaine together, 
until he completed rehab. 

Mark and Charlene moved in with 
Rooney and Jan in 2006, several 
months after a disconcerting family 
trip to the Telluride Film Festival, 
at which Rooney was being honored. 
“[Chris] told somebody at Telluride, 
‘Mickey Rooney works for me, I 
don’t work for Mickey Rooney,’ ” 
says Mark. Adds Charlene: “Mickey 
grabbed me by the arms and said: 
‘Look at me! You have to promise 
me that you and Mark are going 
to help me. I can’t take it anymore!’ ” 

Chris claims the couple, both 
earning low wages in Florida, saw a 
meal ticket. “They thought Mickey 
was worth millions,” he laughs. 

By Jan’s estimation, the pair, who 
only erratically have been employed 
since their arrival in California, 
“didn’t contribute anything” to her 
household. These contentions 
infuriate Charlene, who in her jour- 
nal documented scores of incidents 
that she claims to have witnessed 
caring for the star between 2006 
and his death (typewritten excerpts 
shared with THR totaled 46 single- 
spaced pages): “We had a house 
and we had jobs [in Florida]. We 
made a promise to Mickey.” 

The couple sees themselves as 
having embarked on a quiet, pro- 
tracted mission to extract Rooney 
from an abusive situation and 
care for him during his final decline. 
“When Mickey would shit in 
the bed, Mark cleaned it up,” says 
Augustine. It all came in the end 
at a significant financial and per- 
sonal cost to Mark and Charlene, 
leaving them broke after he died, 
while other key players — from 
Chris, who has yet to pay out his 
settlement, and Jan, who is 
receiving Rooney’s SAG pension 
— have, to their minds, made 
out. “There was no money,” says 
Garcia of the trio’s living arrange- 
ment before Rooney died. “There 
were instances when I had to give 
them $60 or $100 out of my own 
pocket just so they could eat.” 
(Mark and Charlene claim they’re 
entitled to unpaid caregiver fees 


totaling $38,000. Augustine says 
they’re the first in line — ahead of 
him and Rooney’s attorneys, who 
never have been paid anything and 
are owed $200,000 and $1.6 mil- 
lion, respectively — after the IRS, 
which is owed “less than $60,000.”) 

The couple particularly was 
aggrieved when, after Rooney’s 
death, Augustine portrayed himself 
as a saving-the-day figure. Notes 
Mark: “They take a lot of credit, the 



Augustine was appointed Rooney’s 
conservator in 2011. 


lawyers and the conservator. But, 
you know, some of it kind of sucks 
because they act like they just 
came and found Mickey and we 
didn’t do shit.” 

Augustine says that he’s S3nnpa- 
thetic to their plight but that there’s 
little he can do to assist them. 
“Mark and Charlene somehow were 
of the opinion that [he and Rooney’s 
attorneys] were responsible for 
providing them with some sort of 
housing and/or living support 
and, when they were advised that 
this was not something that we 
could do because there were no funds 
in the estate, they basically ceased 
communication,” says Augustine. 

“I am always open to speaking 
to them concerning matters of rel- 
evance to the estate.” 

Charlene brushes off his vows: 
“That’s unbelievable. Why would we 
choose not to be in touch with the 
person who is trustee to the estate 
and, as the sole beneficiaries to the 
estate, has our future in his hands?” 

The Conservator 

As Rooney continued to be verbally 
and physically abused by Jan and 
trotted out to events with which he 
wanted nothing to do by Chris, 
he became more forward about his 
situation, unwilling to go on liv- 
ing in fear. An executive with Disney 
named Edward Nowak, whom he 
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In April 2004, the actor’s extended family came together on the Hollywood Walk of Fame 
to dedicate a star reading, “Mickey and Jan Rooney.” 


CONTINUED FROM PAGE 100 

confided in during the making of 
The Muppets, referred him to Bruce 
Ross, a senior partner at Holland 
& Knight, who became Rooney’s 
counsel and suggested he request 
a voluntary conservatorship to stop 
the abuse. 

“The role of a conservator is basi- 
cally to take over when the court 
determines that a person can’t 
take care of [himself or herself],” 
says Burt Levitch, a partner at 
Rosenfeld Meyer & Susman. Adds 
Laura A. Zwicker of Greenberg 
Glusker. “Most people with any sig- 
nificant assets have done estate 
planning such that they wouldn’t 
need to get a conservatorship. 

And it’s unusual for someone to be 
imposed upon while he can still 
go out and earn money. Usually it’s 
imposed on someone with severe 
mental or physical impairment.” 

Family members often are made 
conservators (see Britney Spears), 
but Ross felt strongly that an inde- 
pendent party should be appointed 
to navigate Rooney’s situation, 
and, after interviewing several can- 
didates, he and Mickey decided on 
Augustine, a state trust lawyer with 
40-plus years of experience who 
also represents the trusts of Gene 
Kelly and the creators of Gumby. 

Augustine went to work. In short 
order, after presenting evidence 
of financial wrongdoing, he procured 
a restraining order keeping Chris 
and Christina away from Rooney, 
negotiated a separation agree- 
ment with Jan (Rooney was advised 
against divorce to save money) and, 
in Jime 2012, won court approval to 
place Rooney under the care of 
Mark and Charlene at a rental prop- 
erty, the location of which would 
be withheld from Jan and Chris. He 
then sold Rooney and Jan’s Westlake 


Village home for $1,067 million; 
afterward, Jan moved in with Chris 
and Christina. And in May 2013, 
he reached a settlement with Chris. 

Augustine has not recovered any 
money. He says Rooney’s art collec- 
tion remains unaccounted for and 
that he hired a P.I. to follow Chris. 

Augustine tried to initiate criminal 
prosecution of Chris, filing a report 
with the Ventma County Sheriff’s 
Department, but says, “They decided 
it was a civil matter and refused 
to take it to the D.A.” A spokesper- 
son for the VCSD said, “In 2013 we 
received a report of a possibility of 
some kind of a financial elder abuse 
that was investigated, and at no time 
was a crime ever established.” 

Says Chris: “If they proved just 
one thing, I could go to jail. They 
couldn’t prove anything.” 

In the end, Augustine went after 
Chris via civil litigation, though he 
knew there was nothing to recover. 
He sued Chris’ homeowners’ insur- 
ance carrier (“We discovered there 
was an insmance policy that insured 
[Chris] for negligent acts”), but a 
judge ruled in July that the carrier 
was not obligated to pay. Now, the 
carrier is suing Augustine to recover 
the costs of their defense. 

On the bright side, Augustine’s 
efforts meant Rooney no longer was 
“physically in peril.” He says, “All 
of a sudden Mickey’s appearance 
improved, everything about Mickey 
improved.” Indeed, while Jan fueled 
the impression that nothing had 
changed — on Facebook, she con- 
tinued signing posts, “Love Jan and 
Mickey” — Rooney was shining at 
summer 2012 Q&As at the Academy 
and Hammer Museum and even 
had a cameo in 2014’s Night at the 
Museum 3. 

Yet Jan, Chris, Christina, Mark, 
Charlene and most of Rooney’s 


surviving biological children 
agree that they are unhappy with 
Augustine, either because he sued 
them, limited their access to Rooney 
or failed to send them a check. 

The End 

On April 6, 2014, Rooney died 
of natural causes after being 
found unresponsive during an after- 
noon nap. TMZ broke the news 
before Augustine could notify Jan or 
Rooney’s biological children, who 
were outraged. Within hours, Jan 
and Chris tried to claim Rooney’s 
body and began granting interviews. 

Rooney, one of the top movie 
stars of all time, died poor. “If he 
had been managed properly,” says 
Augustine, “I think he would have 
been in the neighborhood of some- 
one like Paul Newman, easily worth 
hundreds of millions of dollars.” 
He adds: “The biggest crime here 
was not stealing the dough, because 
Mickey coidd’ve made the dough 
back. The biggest crime was they 
turned Mickey into a dog-and-pony 
show, and nobody wanted to have 
anything to do with him.” 

For all his life, other people sought 
to make money off of Rooney. 

Jan kept bags filled with clippings 
of Rooney’s hair from various years, 
say Mark and Charlene. (“She 
thought it was going to be like Elvis’,” 
says Charlene.) Chris admits to 
selling photos of his stepfather to 
the photo agency Coleman-Rayner 
hours after his death. And Mark and 
Charlene acknowledge selling audio 
of Rooney being berated by Jan 
to RadarOnline and being a source 
for a New York Post gossi]) column 
item about his condition. “We’re just 
tr3dng to pay the goddamn rent, 
for Christ’s sake,” says Mark. (Once 
all creditors are paid, Augustine 
says any of Rooney’s remaining assets 
— perhaps including the juvenile 
Oscar, which certainly woidd go for 
no less than several hundred thou- 
sand dollars — would go to the sole 
beneficiary of his trust, Mark.) 

Chris, who acknowledges he and 
Christina owned fom homes while he 
worked for his stepfather, says, 

“I lost my beautiful home because 
Mickey wasn’t paying me. I had to 
go bankrupt so I wouldn’t lose my 
wife’s house.” Augustine has little 
sympathy for the Abers. “We did dis- 
covery, subpoenaed records, took 
depositions,” he says. “Chris and 
Christina are thieves. Quote me 
on that. They could sue me. F— ’em.” 

Today, Jan, Chris and Christina 
are living off Rooney’s pensions. 
According to Augustine, the 
last thing Rooney wanted was to 


subsidize Chris’ lifestyle. (“To be 
honest, his direct statement was, 

T don’t want that cocksucker to get 
a nickel’ ”) Still Chris claims pov- 
erty. Now splitting his time between 
“a small tract house” in Conejo 
Valley in California and Waikiki, 
Hawaii, where he works as direc- 
tor of operations at the Burn’n Love 
Elvis-impersonator show, he says, 
“I tell my wife, ‘I’m sorry, honey, you 
can’t go to Taco Bell today. I don’t 
have enough money’ ” 

Rooney had purchased plots for 
Jan and her sons but had conveyed 
to Augustine that he no longer 
wished to be buried with them (or 
to have Chris and Christina at his 
funeral). However, he didn’t have the 
funds to purchase a different plot. 
Roger Neal, a publicist and manager, 
intervened and arranged a plot 
for him at the Hollywood Forever 
Cemetery. “They gave him a bea- 
utiful spot, a gorgeous ciypt,” says 
Neal. “He overlooks the lake.” 

Despite Rooney’s legendary career, 
no Hollywood stars were invited 
to see him off, much less eulogize 
him. Except, that is, one who never 
met him: Mickey Rourke, who had 
received a fan letter from the elder 
Mickey three decades earlier, at the 
outset of his own career, and was 
touched by it (“I grew up watching 
his early shit, you know?”) but never 
wrote back. Romke met Mark at a 
mutual friend’s tattoo parlor on the 
Srmset Strip just a few days before 
the star died and arranged to finally 
meet his fellow Mickey. Then he 
learned the star had died. “I went, 
‘Oh, shit,’ ” says Romke. “I owe it to 
him to go to his funeral.” 

Mark and Charlene invited Rourke 
and his friend to attend an open- 
casket private ceremony the day 
before two other small funeral 
services for other family members. 
(In a final indignity, Rooney’s body 
had to be refrigerated for two weeks 
after his death as family members 
fought in court over burial arrange- 
ments.) It was just the fom of them. 

“It was a pathetic sight to see 
him in what looked like a f— in’ $85 
polyester gray suit, with his little 
hands folded, looking so tiny and 
all alone,” says Rourke. “I thought 
to myself, ‘Wow, after all he accom- 
plished, all he did, the effort that he 
put forward ...’” 

Told that Rooney’s favorite wine 
was kosher Manischewitz, he 
brought a bottle, took a slug and left 
it beside the body. (His friend laid 
down a horse-racing form.) “I kissed 
him on the forehead, thanked him 
for the letter and held his hand,” says 
Romke. “It was cold.” 
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Congratulations, Adam. 

From SNLtoTHE BIG SHORT, 
it’s been a heck of a ride! 

Jimmy 
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A final look at the industry far and wide 



WHO’S A GOOD eOY (AND GIRD? 


Hallmark’s animal programming push includes the heart-tugging Hero Dog Awards, co-hosted by Beth Stern (yes, wife of Howard), 
and a Kitten Bowl broadcast that draws as many viewers as one of the network’s original movies By seth Abramovitch 


A LOT OF BITCHES HAVE STROLLED 
the red carpet at The Beverly Hilton 
over the years — but they don’t 
generally get walked in on a leash. 
On Sept. 19, the fifth Hero Dog 
Awards ceremony was taped at the hotel 
— also home to the Golden Globes, the 
Oscars Nominees Luncheon and about 
160 other swanky events — and is set 
to air Oct. 30 on the Hallmark Charmel. 
Picture a roomful of several hundred 
Beverly Hills society folk in designer 
gowns and black tie sipping champagne. 
Now picture their ankles being sniffed 
by a Chihuahua in a tuxedo collar 
and scads of other canine guests. “I 
absolutely love the idea of it,” says Beth 
Stern, 43, Howard Stern’s wife and, for the 
past two years, the show’s co-host along 
wiXh Desperate Housewives James Denton. 
“I love recognizing these dogs and the 
important work they’ve done.” 

Launched in 2011 by the American 
Humane Association, the event is an 
armual competition that singles out dogs 
who have gone above and beyond the call 


of duty, whether saving cops, comforting 
war vets suffering from PTSD or offering 
a pair of eyes and ears to the sight- and 
hearing-impaired. Votes are cast by the 
public on the AHA website — more than 
1.6 million were logged this year — result- 
ing in eight finalists, who then are flown 
to Beverly Hills for a gala culminating in 
the announcement of the Hero Dog 
of the Year. It’s soul-nourishing stuff, 
and Hallmark, a company still known 
mostly for schmaltzy greeting cards. 


“1 don’t think 
Howard and I would 
have made it past 
the second date 
had he not been as 
passionate about 
animals as I am,” says 
Stern, with co-host 
Denton and Glory, 
a female bloodhound 
who finds lost pets. 


has spun it all into a huge TV success. 

“We wanted to give back,” explains 
Hallmark Charmel president Bill Abbott 
about the genesis of the program. 
“Animals are such a big part of people’s 
families; we felt it was a natural exten- 
sion of our brand to raise the profile 
of their plight.” The strategy has paid 
off for the network, if not with huge 
audiences (last year’s airing pulled only 
about 1.129 million viewers) then cer- 
tainly with advertisers (yes, Petco, but 



The Meow of the Crowd 

Last year’s Kitten Bowl scored 2.5 million viewers 



“I HAVE BEEN 'MR. KITTEN BOWL’ SINCE ITS INCEPTION,” SAYS SPORTSCASTER 

John Sterling, who does play-by-play for Hallmark Channel’s Kitten Bowl, a mock 
football game played in February by dozens of kittens (with names like William 
“The Litterbox” Purry), most of whom later are adopted. "It’s very fun.” The first 
event drew 2.5 million viewers, “about the audience for one of our original movies,” 
saysnetworkpresident BillAbbott. That led to a Kitten Bowl II and the upcoming 
Kitten Bowl III, for which host Beth Stern says “we’ve rounded up overlOO 
shelter kittens.” That’s a lot of claws — let’s hope there’s no Deflategate. — s.a. 
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I saved my Best Friend. 

Hallmark Channel & Best Friends Animal Society 
are partnering to heip peopie find their new Best Friend. 

Help us stop the killing of dogs and cats in sheiters. 

Adopt your next pet. Together, we can save them aii. 



Emmy Rossum 

with adopted dog Pepper. 
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One can detect epileptic seizures before they 
happen. Another saved a cop from being shot. 
But only one can be 2015’s Hero Dog 


also the likes of Subaru). So Hallmark 
has turned the initiative into a full- 
fledged franchise: There have been two 
Kitten Bowls, a Paw-Star Game 
(aired the same day as MLB’s All-Star 
Game) and the upcoming Summer 
Kitten Games (set to air opposite the Rio 
Olympics). The company even has 
gone so far as to adopt its own corporate 
dog and cat (both named Happy and 
both residing in Hallmark’s headquar- 
ters in Studio City). But, cautions 
Abbott, “We want to be cognizant we 
don’t overplay our hand here.” 

Stern is the face of most of this animal- 
friendly programming. The former 
catalog model, a tireless animal-welfare 
advocate, was approached by the 
network in January 2014 to host its inau- 
gural Kitten Bowl. “We had 90 kittens 
crawling all over me on a held,” she 
recalls. “We got them all adopted.” For 
Stern, it’s a dream partnership, offer- 
ing her a TV platform to raise awareness 
about cat and dog overpopulation that 
in turn allows her to And homes for the 
four-legged denizens of New York’s 
North Shore Animal League, the world’s 
largest no-kill rescue organization 
(she serves as its chief spokesperson 
and fundraiser). 

Stern’s commitment to animal res- 
cue doesn’t end there. She estimates she 
personally has taken in more than 
160 cats over the years, fostering as many 
as 19 at once at the Hamptons estate and 
Manhattan penthouse she shares with 
her husband, who boasts frequently of 
his wife’s animal philanthropy on his 
SiriusXM radio show. “I love the cat-lady 
jokes,” she says. “If that’s what a crazy 
cat lady looks like, then here I am.” He’s 
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CHARA ! 

Hearing Dog | 

► Originallytrainedasa | 

service dogfor her hearing- | 

impaired owner, Chara later ) 

showed an uncanny ability ? 

to detect epileptic seizures ) 

inhumansupto45minutes ! 

before they happened. She ) 

also once saved an infant’s j 

lifebyalertingthemotherto j 

her child’s having stopped j 

breathing in a crib. ) 


DAX 

Law Enforcement 

► Massachusetts police officer 
Chris Alberini owes his life 
to Dax: On July2, 2013, the K-9 
unitdiscoveredawanted man 
hiding in an attic with a loaded 
shotgun. Dax lunged at the 
suspect just as he attempted 
to fire a round into Alberini’s 
chest. Minutes before, the 
suspect had sent a text saying 
he was about to “kill a cop.” 


GLORY 

Arson 

' ► Glory is trained to sniff 
( out even the smallest traces 
' ofaccelerantsatfire sites, 
j She’s based in Beloit, Wis., but 
J her keen abilities have sent 
5 heraround the country to help 
j investigate crimes. She also 
' is very attuned to her fellow 
i firefighters, sensing who has 
j had a rough day and spending 
' extratimewiththem. 


AXEL 

Service Dog 

► After two tours of d uty in 
j the Middle East, Marine Capt. 
( Jason Haag was diagnosed 
1 with post-traumatic stress dis- 
i order and traumatic brain 
< injury. A group called K9s for 
j Warriors paired him with 
( Axel, who never has left his 
( side since, offering him reas- 
j suring companionship. Haag 
! creditsAxelwithsavinghislife. 



► This 8-year-old blood- 
hound has a tracking specialty: 
She finds lost pets. Glory 
will brave extreme weather 
conditions and dangerous 
situations to reunite families 
with their beloved cats and 
dogs. She once even guided 
searchers across a multi- 
lane freeway to find a missing 
feline named Pistol. 


) ►The first decade of 14-year- 
S old Harley’s life was spent in 
) a cage at a puppy mill, where 
) he was hosed down with a 
j power-washer, causing him to 
) lose his eye. Since his rescue, 
j he has become a social media 
} star who has raised more 
^ than $500, OOOforanti-puppy- 
j mill causes and saved 500 
) dogsjust like him. 


) ►AtSweeks, Hudson and 
\ his siblings were found nailed 
} to trai n tracks in Albany, 

N.Y. Hudson’s paw had to be 
j amputated, but he later was 
outfitted with a prosthetic one 
■ — one of the first ever made. 

; He now visits schools and hos- 
\ pitals, raising awareness 
I about animal cruelty and put- 
■' ting smiles on faces. 


) ►After serving in the Marine 
( Corps from 2011 to 2012 
( as an explosives-detection 
( dog, Rambo was forced to 
i retire because of a shoulder 
j injury and later had his leg 
j amputated. He currently is 
j the mascot for Gizmo’s 
i Gift, a nonprofit that helps 
( find retired working dogs 
I loving homes. 



Hudson, 
a therapy 
dog, visited 
the Sara 
Marie School 
in Clifton 
Park, N.Y. 


the one, adds Beth, who names most of 
the stray cats who stay with them: “From 
our last crew, there was Bagel, Milkshake, 
Peapod andCannoli,” she says. “Howard 
must have been hungry when he thought 
of them.” 

Back in the International Ballroom 
at the Beverly Hilton, nerves do not 
seem to have rattled most of the hope- 
fuls vying for the big prize. Certainly 
not Glory, an arson dog trained to 
sniff out accelerants, or Dax, a strap- 
ping Rin Tin Tin-type who saved the 
life of his partner, Massachusetts police 
offlcer Chris Alberini. But if Holl3nvood 
loves anything, it’s an underdog. So — 
spoiler alert! — you might want to 
keep an eye on the only shivering nomi- 
nee, a 6-pound, one-eyed Chihuahua 
named Harley {see sidebar). He looks like 
a winner. EiZ23 
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JAGUAR LAND ROVER 

BRITISH ACADEMY 
BRITANNIA AWARDS 


Presented by American Airlines 


BAFTA LOS ANGELES CONGRATULATES 
OUR 2015 BRITISH ACADEMY 
BRITANNIA AWARD HONOREES 

MERYL STREEP 

Stanley Kubrick Britannia Award 
for Excellence in Film 


SAM MENDES 

John Schlesinger Britaimia Award for Excellence in Directing 
Presented by the GREAT Britain campaign 

JAMES CORDEN 

Britannia Award for British Artist of the Year 
Presented by Burberry 

AMY SCHUMER 

Charlie Chaplin Britaimia Award for ExceUence in Comedy 
Presented by Kodak 

ORLANDO BLOOM 

Britannia Humanitarian Award 
Presented by the Beazley Group 

HARRISON FORD 

Albert R. Broccoli Britannia Award for 
Worldwide Contribution to Entertainment 


Hosted by JACK WHITEHALL 
FRIDAY, OCTOBER 30, 2015 

The Beverly Hilton 
Beverly Hills, California 

Watch Exclusively 

Friday, November 6, 9PM, ET/PT 



Information: MTA Events 

818-906-0240 

br itannias@mtaevents .com 

britannias.org 

@baftala #britannias 
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THEATERS 


FINE ARTS THEATER 
BEVERLY HILLS 

TOWN CENTER 5 
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OPENING NIGHT GALA ' 

AWARD PRESENTATION AND SCREENING 

Wednesday, October 28th, 2015, 7:30pm 

Steve Tisch Cinema Center, the Saban Theater 8484 Wilshire Blvd., Beverly Hills, CA 90211 

HONORING 



HELEN MIRREN 
2015 IFF Career 
Achievement Award 


AARON SORKIN 
2015 IFF Achievement in 
Film and Television Award 


DR. SHARON NAZARIAN 
2015 IFF 

Humanitarian Award 


Opening Night Screening U S. Premiere 

; 33 ^ Baba Joon |i'a 

Director: Yuval Delshad 

ji ^ ‘ 1 ^'^' Israel’s entry to the 2016 Oscars 

ujjKf. ^ for Best Foreign Language Film 

I Winner 2015 Israeli Academy Ophir award 
for Best Picture 

To attend the Opening Night Gala, please call 310.247.1800 
VIP ticket including Buffet Reception $150 General admission, including Dessert Reception $75 

info(a)israelfilmfestivaLorg www.israelfilmfestival.com 


© 2015 A presentation of the IsraFest Foundation, Inc. Key art designed by eclipse 
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PROMOTION 



Ranjan Goswami, Delta Air Lines’ vp sales West, flips through the Power Business 
Managers issue during the welcome reception. 2 . Martha Henderson, executive vp, 
entertainment at City National Bank, with Power Business Manager honoree Harley 
Neuman of Neuman + Associates 3 , McGlashan with Belloni during the Q&A. 4 . Fran 
Lucci-Pannozzo and Frank DeVito of CAPS Payroll, a third-year sponsor of the event, at 
the breakfast. 5 . A Battaglia model dressed head to toe in the boutique’s menswear sits 
in the all-new BMW i8 on display at the event. 


HoMwood 

•J REPORTER 

TOP 25 

POWER BUSINESS MANAGERS 
IN HOLLYWOOD 


On the morning of Sept. 30, entertainment’s most distinguished business 
managers were celebrated at The Hollywood Reporter's Power Business 
Managers breakfast. Honorees on the list turned out for a morning at the 
Beverly Wilshire’s Cut restaurant, which opened for breakfast exclusively 
for this special occasion. As part of the fifth annual event, founder and 
managing partner of TPG Growth, Bill McGlashan, participated in an 
in-depth conversation with THR executive editor Matthew Belloni. 

The Hollywood Reporter thanks City National Bank, Delta Air Lines, 
BMW Beverly Hills, Battaglia Beverly Hills and CAPS Payroll. 
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How difficult was it to deal with the 
speculation about the film and who 
will play the next Bond while still 
finishing Spectre with Daniel Craig? 

I’m pretty unaware of most of it. 
While shooting, I don’t read the 
press and social media. I was only 
mildly aware of Daniel saying 
he didn’t want to play Bond again, 
because I’ve been too concerned 
with finishing the movie. But the 
speculation about who plays Bond 
... I think it’s fun. That’s part of 
the joy of it. Who’s going to be the 
next Doctor Who? It doesn’t mean 
that you want to see the back of 
the current Doctor Who. Who 
would be interesting? Who would 
change [the role] ? Who would 
make it fresh and new and differ- 
ent? Luckily, it’s not my decision. 


The Britannia Award you’re being 
given is named afterthe late John 
Schlesinger. Did you ever meet him? 

I never did, although I’m a big 
fan of his work. I was always 
very admiring of European and 
British directors who went to 
America and were able to make 
American movies and come back 
and do English movies, too. QZZi] 


had haunted Bond in in the 
early part of the franchise — which 
are all of course rooted in Ian 
Fleming’s novels. The thing about 
the novels is that they’re much 
darker than the movies that were 
made of them, because by the 
’60s and ’70s, dark was not com- 
mercial. And that has changed. 
People are much more willing to 
go to different and more interest- 
ing places in commercial features 
now. So there’s a lot to be rediscov- 
ered from the Bond back-catalog. 


TAKING BOND TO THE DARK SIDE 

Having helmed the biggest 007 movie ever, the $1.1 billion-grossing Skyfall, director Sam Mendes 
had to do some soul-searching before agreeing to tackle its Spectre follow-up ByAiex Ritman 


H ow DO YOU TOP THE BIGGEST 
biggest movie of your career, 
2012’s Skyfall, which took in 
Sl.l billion worldwide to also 
become the highest-grossing James 
Bond movie ever? Sam Mendes, 
60, an Oscar winner for 1999’s 
American Beauty, took his time, but 
ultimately decided to tackle the 
new Bond adventure. Spectre, which 
hits theaters Nov. 6. The director, 
who wQl be honored at BAFTA Los 
Angeles’ Britannia Awards with 
the organization’s John Schlesinger 
Award for Excellence in Directing 
(named for the renowned helmer of 
Midnight Cowboy), spoke with THR 
about his decision to return to 007. 


where to go narratively after the 
last one. These things take a lot out 
of you, and I went imme- 
diately into a huge theater 
project, Charlie and the 
Chocolate Factory. So I 
didn’t feel I had any head- 
space to try to work out 
how to crack it again, and they 
wanted an answer straightaway. 

So what brought you back? 

It was a much more difficult pro- 
cess for me to decide to do the 


BAFTA BRITANNIA 
AWARDS 


OCT. 30 

BEVERLY HILTON 


second than to decide to do the 
first. But I had a bit of time to think 
about it and about the 
narrative. My hook for 
Skyfall was M’s death. 
The thing that lured me 
into Skyfall was a lot of 
the mythology of Bond, 
the iconography of Bond from the 
’60s and ’70s, and I felt like there 
was an opportunity [with Spectre^ 
to perhaps reimagine on a more 
epic scale some of the darker char- 
acters and organizations that 


In the Spotlight on BAFTA L.A/s big night 

Atrio of acting royals and a couple of comics are on the bill 


You initially said you wouldn’t do 
another Bond. How did producers 
Barbara Broccoli and Michael G. 
Wilson persuade you to come back? 

They wooed me the first time and 
were very clear that they wanted 
me, but I had to find my own way 
back into it. I felt like I didn’t know 



Harrison Ford Meryl Streep 

Albert R. Broccoli Stanley Kubrick 

Award for Award for 

Contribution Excellence in Film 

to Entertainment 



James Corden 

British Artist 
of the Year 



Amy Schumer 

Charlie Chaplin 
Award for 
Excellence in 
Comedy 



Orlando Bloom 

Humanitarian 

Award 
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MAKING SURE FEMALE 
VOICES ARE HEARD 

with such hits as Gone Girl and Wild, Reese Witherspoon 
and Bruna Papandrea’s Pacific Standard production company 
is breaking down the boys’ club barrier By Rebecca Ford 


R eese Witherspoon is 

known for her lovable comedic 
characters in Legally Blonde 
and Sweet Home Alabama and 
her critically acclaimed work 
in last year’s Wild and 
2006’s Walk the Line, which 
earned her a best actress 
Oscar. But it’s her work 
behind the scenes as 
a producer through her 
Pacific Standard banner, 
which she and Bruna Papandrea 
founded in 2012, that has made 
her a true industry force. “One of 
the best parts of our job is we’re 


buying books and helping authors 
navigate the process of getting a 
book all the way to the screen,” says 
Witherspoon, 39, who will receive 
the 29th American Cinematheque 
Award on Oct. 30. 

After the successes of 
Gone Girl and Wild, are 
publishers flockingto 
you at Pacific Standard? 

When we bought 
Gone Girl, we could barely get any- 
one to read it. But there’s been 
such an incredible response to our 
company and what we’re trying 


AMERICAN 

CINEMATHEQUE 

AWARD 


OCT. 30 

HYATT REGENCY 
CENTURY PLAZA 


Following in Grauman’s Footsteps 

THE CINEMATHEQUE IS INAUGURATING AN AWARD FOR 

advancing movie exhibition named after Sid Grauman, the force 
behind the Chinese Theatre. Its first recipient is DreamWorks 
Animation CEO Jeffrey Katzenberg. Says Rick Nicita, American 
Cinematheque chairman, ‘Jeffrey is a distinguished and deserv- 
ing honoree to carry on the legacy of film pioneer Sid Grauman.” 
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to accomplish. Cheryl Strayed 
went from selling 1.5 million [cop- 
ies of Wild] before the film 
was announced to selling 6 mil- 
lion books in two years. That’s 
huge for an author. 

Did you and Bruna know you would 
work well together right away? 

I really wanted a partner, not an 
employee. It’s a self-funded com- 
pany, and we purposely chose 
not to be at one studio because we 
wanted to be able to take material 
everywhere. I met with her, and I’m 
sure she didn’t have any idea if I 
wanted to just develop material for 
myself or if I had real perspec 
tive about other stories or 
business acumen. Then I sent 
her Wild, and she said it was 
amazing and wanted to start this 
company. The next project we 
got within a month was Gone Girl. 

How do you split the responsibilities? 

She handles things I absolutely 
could not handle; she’s incredibly 
logistical and strategic. [Among 
her credits: A// Good Things, Andrew 
Jarecki’s fictionalized take on 
the Robert Durst story.] She 
knows how to put together bud- 
gets and location scouts and a 
lot of developmental work. I do 
a lot of the creative and dreaming 
for the company. And I’m looking 
at new technologies and creat- 
ing opportimities for the company. 
We both read very quickly and 
passionately. We care about finding 
new writers and new voices and 
helping support new female voices 
in film. 


Pacific Standard focuses on 
creating opportunities for women in 
front of and behind the camera. 
What should Hollywood do to end 
gender discrimination? 

It starts at a really young age. 

I wish more people were bring- 
ing girls in who are 19 and 20 
for internships on sets and at 
production companies. It’s such 
a bubble, and it’s really hard 
to get your foot in the door, par- 
ticularly if you’re not from the 
same socioeconomic background. 
If we educate young gals and 
give them the opportunity to see 
what a wonderful business it is, 
we could, ultimately, guarantee 
their success. Q2221 



PRIZES GALORE! 

James Corden hosts the 
19th annual Hollywood Film Awards 
on Nov. 1 at the Beverly Hilton 




Cast of STRAIGHT OUTTA COMPTON 

Corey Hawkins, O’Shea Jackson Jr. 
and Jason Mitchell 

Breakout Ensemble 


Robert De Niro 

Career Achievement 


Will Smith 

Actor. CONCUSSION 


Carey Mulligan 

Actress, SUFFRAGETTE 


Benicio Del Toro 

Supporting Actor, SICARIO 


a 


Jane Fonda 

Supporting Actress, YOUTH 



Joel Edgerton 

Breakout Actor. BLACK MASS 

Alicia Vikander 

Breakout Actress, THE DANISH GIRL 


Saoirse Ronan 

Ne\w Hollywood, BROOKLYN 


Amy Schumer 

Comedy. TRAINWRECK 


Ridley Scott 

Producer, THE MARTIAN 

Tom Hooper 

Director, THE DANISH GIRL 


Adam McKay 

Breakthrough Director, THE BIG SHORT 

Tom McCarthy and Josh Singer 

Screenwriters, SPOTLIGHT 


Inside Out 

Animation 

Asif Kapadia 

Documentary, AMY 


Janusz Kaminski 

Cinematography, BRIDGE OF SPIES 


t 



Alexandre Desplat 

Film Composer. THE DANISH GIRL and 
SUFFRAGETTE 

Wiz Khalifa and Charlie Puth 

Song, "See You Again,” from FURIOUS 7 


Sandy Powell 

Costume Design, CINDERELLA 


Lesley Vanderwalt 

Makeups Hairstyling. MAD MAX: FURY ROAD 


Colin Gibson 

Production Design, MAD MAX: FURY ROAD 

David Rosenbloom 

Editor, BLAC/C MASS 


Gary Rydstrom 

Sound, BRIDGEOFSPIES 

Tim Alexander 

Visual Effects, JURASSIC WORLD 


FURIOUS 7 

Blockbuster 


Honorees announced as of 10/16. 
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CLIO KEY ART AWARDS 


“Marketing is an expression of who we are,” says Wall. “People 
that create [it] should be rewarded, and we should all be 
inspired. That’s why I love being involved with this event.” 

Was there a marketing campaign from the fall 
TV season that you weren’t involved with that 
caught your eye? 

It’s got to be American Horror Story: Hotel. 
I think that’s an incredible piece of 
creative, and every year FXjust knocks 
it out of the park — it’s creative 
and aesthetic and provocative and 
makes me want to watch. Q2Z3 


And some new judges, including Jenny Wall, head of marketing for Hulu, who 
describes the streaming universe as ‘a marketer’s dream’ By Natalie jarvey 


T his year, for the first time, the 
honorees at the CLIO Key Art Awards — 
which recognize accomplishments in enter- 
tainment advertising and communications 
(like movie posters) — will receive an actual 
CLIO trophy, one of the ad world’s most cov- 
eted prizes, previously given only to print, radio 
and TV admen (Don Draper had one!). “It 
holds so much prestige in the advertising world,” 
says veteran marketer Jenny Wall, who is serv- 
ing as one of eight jury chairs for the awards. 
Wall, who heads marketing at Hulu (and 
who used to work at Netflix), spoke to THR 
about the event, which Black-ish star Anthony 
Anderson will host Oct. 22 at the Dolby Theatre 
in Holl3rwood. 

Thanks to the merger of CLIO and the Key Art 
Awards, winners this year are getting an actual 
Clio. What will that mean to the recipients? 


To be able to say you won a CLIO is incred- 
ible, and now to have that very recognizable 
award, it means so much more. This award 
has so much history behind it. It’s beautiful. 

How has the advent of streaming services such 
as Hulu and Netflix impacted the entertainment 
advertising industry? 

There’s so much to choose from, and the bar 
has risen so high. It’s a marketer’s dream 
in the sense that you’ve got to break through 
the clutter, you’ve got to differentiate your- 
self, you’ve got to be provocative in the way 
that you get people to think. Your brand is 
so important. It’s not a lean-back, channel- 
surhng experience anymore. You have 
to know how to get the right TV to 
the right people and hopefully help 
them discover content. You have to 
make it easy for them. 


KEY ART GETS A NEW TROPHY 
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1. Models show off the latest men's formalwear trends 
during the event. 2.Celebrity stylist Yang jeveals her secrets 
to wearing a tuxedo in any social situation. 3. Guests at the 
Saks Fifth Avenue event give their tull attention to the Men’s 
Formalwear Trend Presentation. 4. Event host and Hollywood 
business manager John Mcliwee with celebrity stylist Yang. 


SAKS FIFTH 
AVENUE 
CELEBRATES 
THE NEW 
MEN’S 

EORMALWEAR 

SHOP 

ON OCT. 7, 2015, The Hollywood 
Reporter and Saks Fifth Avenue 
partnered to celebrate the 
opening of the Men's Formalwear 
Shop at the Saks Fifth Avenue 
Beverly Hills. A stylish crowd 
enjoyed cocktails and 
hors d’oeuvres while 
viewing the Fall 2015 
Men's Formalwear 
Trend Presentation 
presented by celebrity 
stylist Jeanne Yang. 

10 percent of the 
event sales were 
donated to Outfest. 
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HOLLYWOOD CAREER 
ACHIEVEMENT AWARD 

Robert De Niro 

HOLLYWOOD PRODUCER AWARD 

Ridley Scott 

HOLLYWOOD DIRECTOR AWARD 

Tom Hooper 

HOLLYWOOD ACTOR AWARD 

Will Smith 

HOLLYWOOD ACTRESS AWARD 

Carey Mulligan 

HOLLYWOOD SUPPORTING 
ACTOR AWARD 

Benicio Del Toro 

HOLLYWOOD SUPPORTING 
ACTRESS AWARD 

Jane Fonda 

HOLLYWOOD BREAKOUT 
ACTOR AWARD 

Joel Edgerton 

HOLLYWOOD BREAKOUT 
ACTRESS AWARD 

Alicia Vikander 


HOLLYWOOD BREAKOUT 
ENSEMBLE AWARD 

Straight Outta Compton: 

O’Shea Jackson, Jr. 

Corey Hawkins 
Jason Mitchell 

HOLLYWOOD COMEDY AWARD 

Amy Schumer 

HOLLYWOOD BREAKTHROUGH 
DIRECTOR AWARD 

Adam McKay 

HOLLYWOOD SCREENWRITER AWARD 

Tom McCarthy and Josh Singer 

HOLLYWOOD BLOCKBUSTER AWARD 

Furious 7 

HOLLYWOOD SONG AWARD 

Wiz Khalifa & Charlie Ruth 
“See You Again” 

HOLLYWOOD SONG AWARD 

Charlie Ruth 

HOLLYWOOD DOCUMENTARY AWARD 

Asif Kapadia 


HOLLYWOOD ANIMATION AWARD 

Inside Out 
by Rete Docter 

HOLLYWOOD 

CINEMATOGRAPHY AWARD 
Janusz Kaminski 

HOLLYWOOD FILM 
COMPOSER AWARD 

Alexandre Desplat 

HOLLYWOOD EDITOR AWARD 

David Rosenbloom 

HOLLYWOOD VISUAL EFFECTS AWARD 
Tim Alexander 

HOLLYWOOD SOUND AWARD 

Gary Rydstrom 

HOLLYWOOD COSTUME DESIGN 
AWARD 

Sandy Rowell 

HOLLYWOOD MAKE-UP AND 
HAIRSTYLING AWARD 
Lesley Vanderwalt 

HOLLYWOOD PRODUCTION 
DESIGN AWARD 

Colin Gibson 


ob 

dick cl3rk 
praductioris 


NEW HOLLYWOOD AWARD 

Saoirse Ronan 
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T O SAY LAMAR ODOM HAS 
had a tough life would be an 
understatement. The for- 
mer forward for the Lakers 
and Clippers — who at press time 
had regained consciousness and was 
improving after spending several days 
in a medically induced coma following 
a drug-fueled binge in a Las Vegas- 
area brothel — had a father who was 
a heroin addict, and his mother died of 
colon cancer when he was 12. But Odom, 
36, was a basketball star almost from 
the moment he set foot on a court in 
Queens, N.Y. As a 17-year-old, 6-foot-9 
guard averaging 25 points a game, he 
was named Parades 1997 high school 
player of the year. His career was at its 
apex in 2009 and 2010 when he won 
NBA titles with the Lakers; in 2011 he 
was named the NBAs Sixth Man of the 
Year. Odom’s first brush with Hollywood 
was a small part in 2002’s Van Wilder. 
THR’s review didn’t mention him by 
name but said, “I could try to con- 
ceptualize the bizarre cameos of Erik 
Estrada and several [L.A.] Clippers, 
but it wouldn’t matter.” Odom’s media 
presence peaked after he married Khloe 
Kardashian in 2009 (he has two kids, 
Lamar Jr. and Destiny, with ex-girlfriend 
Liza Morales; their son Jayden died 
from SIDS in 2006 when he was 6 months 
old), and the now-estranged couple 
starred in the 2011-2012 E! reality series 
Khhe ^ Lamar. She’s been at his bedside 
since he was hospitalized. — bill higgins 


Odom and his now- 
estranged wife Kardashian 
with his NBA Sixth Man 
Award in 2011. 


Van Wilder’ 

By Frank Schack 

NhW YORK — .Nearly a quarter- 
century ago. in “National Um- 
poonN .Animal Housr." Jolm Be- 
lushi’s spewing food out of his 
mouth and winking lasciviously 
while |)eeping at naked coeds 
sih^mhI the hidght of outnigeous- 
ness. Since then, of course, weVe 
had to endure hundrt'ds of teen 


nuiga/iiu* is now defunct. 
online), should restore s 
minor commercial luster tc 
genre thanks to s<»me genu 
funny gags and an underl 
swet-tness. Ultimately, thougl 
•ill its aspirations to anar 
iBiinor.^ “National lamixxm’s 
\\ ilder" sivins awfully old hat 
Tile comedy’s title hero is s 
Iv modeled in the Ferris ' 


The Triumph 
and Tragedy of 
Lamar Odom 
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